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MepiAnym

H paydaia avamtuén twv texvoloylwv Tou SLadiktiou Kal 1 audnuévn emippon Tov
QUTEG XOKOUV OTNV KAOMUEPLVOTNTA TWV TOALTWV £XEL TIPOKAAECEL ONUAVTIKEG AAAQYEG
OTOV TPOTIO WE TOV 0TI0(0 oL TToAlTEG TANpOoOopovvTaL Towg N To evSilagépovoa aAAayn
Ba umopoloe va Bewpnbel n avdnuévn ocLPUETOXN) TWV TOAITwV oTn Sadikacia
Tapaywyns ewdnocwv, aAlayn n omoia emABe pe T xpnon tov Web 2.0 amd Tig
lotooeAibeg eldnocwv. H teyvodoyikn autn avAmTudn €xel KaTd TOAAOUG ETPEPEL TN
Snuovpyla plag véag dnuooctag StadikTtuakng o@aipag, 0mov ol moAiteg SUvatal va
EUTAQKOUV 0€ avOLKTO Snuodoio SiaAoyo. H mapovoa Siatpifin) Stepevva Slapopég otov
TPOTIO UE TO OTOl0 Ta VO PUAN GUUUETEXOUV KAL XPTOLUOTIOOUV TA SLHSIKTUOKA
@OpoLU OYOALAOHOV €8N0EWY, TA OTolo ATMOTEAOVV adlapu@lofnTnTa éva amod Ta

SNUOPIAECTEPA OE CUUUIETOYT] EPYAAELA TWV GUYXPOVWYV ELOCEOYPAPLIKWV LOTOTEAISWV.

E€etdlovpe tpla Stadiktvaka ednocoypa@ika diktva, v Apepikaviky The New York
Times ka1 8§00 EAAnvika, Ta Néa xat To Brjua, avaAvovtag Ta oXOALx TTou akoAovBovv Ta
dnuoctevpéva apbpa Ttoug. Tuykpivoupe TNV avaAoylad avépwv Kol yUVALK®OV TOU
OUUUETEXOVV Kal eEeTtdlovpe €MioNG KATA OO0V oL MBavES Slapopeg ota emimeda
OUUUETOXNS TwV dV0 @UAwV Ba pmopovcav va amodoBolv ota SLa@OopPETIKA emiMedSa
evllapépovtog e Baon ™ Bepatoroyia. TéEAOG, avaAvovpe TO YAWOGIKO GTUA avEpwV
KOl YUVOLK®OV TIPOKELMEVOU va SIATIOTWOElL KATA TOOOV OCUYKEKPIUEVH YAWOOIKA
XAPAKTNPLOTIKA 1)/KAl YAWOOIKEG CUUTIEPLPOPES TIOV TAPASOCLAKA CLUVSEOVTAL PE TO

KAB€ PULAO elval aVIXVEVOLULES.

Ta amoteAéopata amodetkviouy OTL TO XAoua HETAED TwV V0 PUAWVY 0T SLASIKTLAKA
@OpPOLU GYOALAGHOV EL8TCEWV EIVAL UL TIPAYUATIKOTNTA. X€ OPOUG CUUUETOXIKOTN TG
To Y&opa elval apKeETd EUPAVEG 0TO OUVOAO TWV UTO avAAUoN SLHSIKTLUAKWV
EONOEOYPAPIKWVY LOTOCEAISWY, Ca@wG evtovoTepo OLwG 0Tl EAAnvikes. Ta evpruata
™G €pevvag aveSelgay emioNG WG 1 ATOOTACT AVALECK OTA V0 PUAX TAPAUEVEL
avegdptnTa amnd ) Bepatoroyla Twv apbpwv. Mia capng emiong dtamiotwon eival N
YEVIKI] TAON Y& EMAOYT — GUVELSTA 1] AOLVEISTA - OVOUATOG XP1)OTH TO OTOLO Vo UnVv
TIEPLEXEL OAPT] XAPAKTNPLOTIKA @UAoV. H yAwoowkn, v@oAoyk avdAvon Twv oxoAlwv
Ta ool avaptnONkav, otig EAANVIKEG €18N0E0YPAPIKEG LOTOOEALSEG, KaTESELEE OTL OL
Slaopég petaly Twv @LUAWV oV emKowwvia eival évtova opatés. Avépeg kal

yuvaikeg VIOBETOVV TN OTEPEOTUTIKY YAwooa 1) oTola yapaktnpilel to @VA0 Toug. Ev
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TOUTOLG, TAPATNPOVUE EVSLAPEPOVOEG ATIOKALOELS amd Tov Kavova. Eve ot avdpeg
efakoAovBoUv va ek@pdlovtal YAWOoOoIKA ocav “avtpeg” ocuyxva vobetolv “yuvailkeio”
YAwoowka xapakmnplotikd. Ot yvvaikeg mapoAa autd, §akoAovBovv va Statnpolv To
OTEPEOTUTILKO V(POG EMIKOLVWVIAG TO OTIOI0 AVTLOTOLYEL 0TO PUAO TOUG, PE GAAX AdYLQ,

ouveyifouv va ETILKOLVWVOUV 0aV “YUVOIKEGS”.
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Summary

The development of Internet technologies and their increasing influence on everyday
life has greatly changed the way citizens inform themselves. Perhaps the most
interesting difference has been the increasing participation of citizens in the news
process, brought about by the use of Web 2.0 features on news sites. Many have
described such technologies as bringing about a new, online public sphere, where
citizens can openly engage in dialog. This thesis explores gender differences in
participation and use of online news commenting forums, arguably one of the most

popular participatory features of modern news sites.

We consider three online news sites, one American, The New York Times, and two Greek,
Ta Nea and To Vima, analyzing the comments that follow their online published articles.
We compare the ratio of men to women who are participating by posting their
comments and we also examine whether gender differences in participation can be
explained by differing levels of interest across news topics. Finally, we analyze the
linguistic style that men and women participants use in their comments, in order to
determine whether certain linguistic characteristics and/or behaviors that are

traditionally associated with each gender are traceable in the comments examined.

Results show that the gender gap is a reality in the online news commenting forums
examined. The gender divide in participation was quite evident in both the American
and Greek news sites while clearly more pronounced in the Greek news sites. Our
results also showed that this divide is present regardless of the article’s topic. A clear
finding was also the general trend of choosing - knowingly or not - an ambiguous user
name. The linguistic, stylistic analysis of the Greek comments showed that gender
differences in communication are profoundly visible; men and women use the
stereotypical language of their gender group. Nevertheless, we observe interesting
deviations to the norm. While men continue to express themselves linguistically “like
men” they do often adopt women’s language behaviors. Meanwhile women continue to
maintain their gender’s stereotypical communication style, in other words

communicating like women.
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Chapter 1

Introduction

Information technology (IT) has become prevalent in the last century and the Internet
has become an integral part of everyday life. The Internet is, for millions of people, the
medium to information. More and more people seek information online. As such, this
increasing demand for online information could not leave the news corporations
unaffected. Thousands of mainstream newsmedia maintain websites. This is true not
only for media corporations in countries with billions of readers such as, for example,

the U.S and Russia, but is a practice spread through out Europe.

Interactivity is arguably the most intriguing aspect of the Internet (Deuze, 2003, p.204),
clearly differentiating it from older communication technologies. People participate in
social networking sites, forums, message boards and/or many virtual communities and,
of course, seek information online. Moreover, the interactive characteristics of modern
Web technologies allow people to escape their traditional role of being a passive
audience, transforming them into producers of information by modifying and/or adding

information according to their own interests and views. Evidence of that is “citizen
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journalism” where readers, whose role was traditionally limited to being “just the
audience,” now employ various digital tools - from hardware including smart phones to
blogs and social networking sites - as press tools, in order to inform one another. Some
scholars (e.g., Dan Gilmor and Jay Rosen cited in Jurrat, 2011, p. 8) even suggest that the

digital era has democratized the media.

Therefore, given that the Internet has become an integral part of everyday life, and given
its profound influence on the production and consumption of news, it is timely to pose
the following question: has the Internet really become a part of everyday life for men
and women equally? Patterns of gender stereotyping, discrimination and division are
present without doubt in the offline world, in many aspects of our lives. Do we find that

they are also alive and well online?

Many researchers who have examined the issue of gender differences online have
concluded that the online world is simply a projection of the offline world. Women are
under-represented in a variety of fields; for example, women are under-represented in
politics (Visvanathan, 2012); also low percentages of women holding upper
management positions is a noticeable reality (Hoobler et als 2011). As a result the
absence of women’s views and experiences from policy debates and deliberations is a
reality as well as the divide in earnings. Likewise studies of gender representation in
STEM,! note a “significant under-representation of women”. Moreover the “relatively
few women who receive STEM degrees are concentrated in physical and life sciences, in
contrast to men, who are concentrated primarily in engineering” resulting one more

time in an earnings gap between men and women.

The obvious implication is that women are under-represented in the educational and
professional spheres that design and build new technologies. Given this, it is arguably
not surprising to find that, under-representation of women is noted by researchers in
the use of such technologies and more specifically, in online communities (Vasilescu et
al,, 2012). Furthermore, studies on online communication such as cybertalk suggest that
“gendered power differentials in communication style transcend the medium.” (Sussman

& Tyson, 2000, p.381)

1 STEM: Science, Technology, Engineering and Mathematics



In the current work, we examine a specialized online environment, in order to
understand whether we are still facing the same gender issues. As will be discussed, we
examine whether or not men and women take advantage of a key interactive feature at
news sites — the commenting forum - in order to exchange views with other readers,
thus participating in the creation of a new public sphere. By reexamining the gender gap
and moreover by approaching it through a cross-cultural perspective, we consider that

the findings will be a valuable contribution in the effort of reducing it.

A Male Technology?

Technology, as a concept, doesn’t have a very long history. In fact it appeared soon after
World War II and the term itself originated from the Greek words tekhné which means
art, and/or craft and -logia, a suffix denoting a subject of study or interest (Oxford
online dictionary, n.d.). In its earlier days it was defined as “the exclusive knowledge of
domain engineers, best embodied by machines as the measure of men” and also as “any
means or activity by which man seeks to change or manipulate his environment”
(Oldenziel, 1999, p.15). The above reference to the definitions of technology is
beneficial in understanding firstly how the term technology has been associated from the
beginning with men (Oldenziel, 1999, p. 14) and how technology is presented as being

prohibitive for women.

A more recent definition (Oxford online dictionary, n.d.) defines technology as “the
application of scientific knowledge for practical purposes, especially in industry” and
also as “machinery and devices developed from scientific knowledge”. Moreover it is
interesting to refer to the term computer (Webster’s College Dictionary, n.d.) which is
defined as “a programmatic electronic device designed for performing prescribed
operations on data at high speed, especially one housed with or linked to other devices

for inputting, storing, retrieving, and displaying the data”.

Also the definition of the word computer can possibly lead to assumptions as to the
“neutrality” of the machine. This characteristic of the computer - the absence of
“neutrality” - is argued by Bertram Bruce (1993, p.15) on the basis that a computer is
not just a machine created by people to meet specific purposes but should be also

viewed “as a process in which relations among people are realized”. Jan Zimmerman
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(1983, p.3) in her book The technological woman: Interfacing with tomorrow, also states
that the machine itself cannot be separated from its creators, a machine is determined
by those who make it and all their expectations. In other words, the creators’ values,
political, sociological and cultural backgrounds are ingrained in the technology. Introna
and Nissenbaum (2000, p. 61) also refer to the sociopolitical but also moral values that
technological systems may embed or embody and Bijker and Law (1992, p.4) go even
further, stating that “the processes that shape our technologies go right to the heart of
the way in which we live and organize our societies”, mirroring our societies.

What is interesting to note is that the idea of the computer being a “man’s” tool and
creation, is not entirely historically accurate. In fact, in the early days of computer
programming, women with a background in mathematics were assigned roles as
programmers, as it was perceived as being an ‘easy’ task and less important than the
development of hardware, which was exclusively done by men. Nevertheless, once
programming proved to be both profitable and prestigious women were sidelined and
men took over (Ensmenger, 2012; Eveleth, 2013; Sydell 2014). The fact that women
were, unfortunately, sidelined and silenced, with their contribution only recently being

acknowledged, reinforces the notion that computing is indeed a man’s creation and tool.

Technology and Inequality in Access

Research shows that with the majority of new technologies, one can observe important
differences when it comes to initial users or adopters, and those who are waiting for the
new technology to gain a firm position in order to adopt it. Early adopters of new
technologies usually are young urban males with a high level of education, and not racial
or ethnic minority members (Rogers 1995; Norris 2001 as cited in Ono & Zavodny, 2003,

p. 111) and one can easily add women as a minority group among early adopters.

The Internet is no exception to this trend. Previous studies concluded that women were
less likely than men to use personal computers during the mid 90’s declaring though,
that these differences disappeared or even reversed by 2000 (Ono and Zavodny, 2004, p.
112; Information Resources Management Association, 2012, p. 1052). Nevertheless,

inequality in Internet access is a reality and is in part a result of socioeconomic and
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demographic differences (Ono and Zavodny, 2004, p.111). The gender gap though,
according to Bimber (2000, p. 868) on a study evaluating gender differences in Internet
presence, in an effort to trace gender-specific causes explaining differences in Internet
use, is not limited in access but also in use. Bimber notes that differences in access are a
result of socioeconomic differences (education, employment, income) between men and
women, differences that most probably will be surpassed with time since there are
already signs that they are decreasing. At the same time, the same study notes that
while the gender gap in Internet use can be partially attributed in socioeconomic factors,
it is, interestingly enough, also a result of underlying gender-specific phenomena.
Specifically, Bimber (2000, p. 874) suggests that “[flor some reason or a combination of
reasons that are gender specific, and that have yet to be explained, women are less
intensive Internet users than men. [...] The reasons that women are less intensive
Internet users may involve stereotyping, inherently ‘gendered’ technology, embodying
male values, content that favors men, sex differences in cognition or communication, or

other factors - in addition to socioeconomics.”

Plausible explanations of the Internet gender gap

In summary, going beyond socioeconomic factors, other plausible explanations of the gender gap

in Internet use include the following:

1. The nature of the computer itself

As already mentioned, Bertram Bruce (1993) argued that the technology itself is not
something static but evolves with its creators and the relations between them. Also
Jan Zimmerman (1983, p.3) states in a very lively way that “sexism, racism, classism,
and a host of other values [run] as rapidly as electrons through the micro circuitry of
tomorrow.” Technology, in other words, and thus the computer, is an artifact that
bolsters society’s preexisting social, economic, sociological and cultural bias. Based
on this stance the computer could be characterized as gendered and we would
expect to find that participation in computer-mediated communication might be

difficult or undesirable for women participants.



2. Internet as a male designed and oriented tool

Many argue that the Internet as a particular technology is biased towards the
interests and styles of men. Of course, men reign professionally in the Internet
domain. A consequence of this fact is that advertisers, creators of computer games
and many websites consider men as their main audience and adapt their material to
the male consumer’s needs and tastes. Two observations clearly illustrate this notion.
First, pornography oriented toward heterosexual men is a big market hit. In addition,
online sexual harassment is a known problem; its assuming presence in online
environments mirrors the male-dominant work environment (Bimber, 2000). While
one must admit that the above issues are very complicated, it is likely that such
factors might discourage or inhibit the full participation of women in Internet

communication.

3. Gender differences in cognition and communication

Many studies have documented differences in cognition and communication styles
between men and women (Kramarae, 1974; Lakoff, 1975; Herring 2004; Tannen
1984; Grossman & Wood, 1993). For instance, studies have classified certain
linguistic features such as tag questions, rising intonation on declarative statements
and hedges, as occurring more in women than in men (Lakoff, 2004, pp. 78-81). On
the other hand, men are said to write more opinionated messages, use fact-oriented
language, do more calls for action, are less self-disclosing as women and make fewer
attempts at tension reduction (Sussman & Tyson, 2000, p.383; Williams &
Mendelsohn, 2008, p.279). Although these studies have been made on natural
language spoken or written, it is possible that these linguistics features can be found
online. As Internet technology has developed and become popularized, it has
transitioned into a sphere for communication and information exchange. Therefore,
given that men and women think and communicate differently, it is logical to expect

to see differences in Internet use (Bimber, 2000, p. 874).

This thesis considers the third explanation, using the previous work on gender
differences in communication as our point of departure. As will be explained, the
Internet has become an important medium for participation in the public sphere and
gender differences in Internet access have already been observed. In addition, there are

likely to be salient differences in the way that men and women participate online across



different cultures. There have been few efforts to make such comparisons, perhaps
owing to the significant methodological challenges presented by such studies. We make
a first attempt at examining cross-cultural, cross-gender differences in online

participation in news forums in the current work.

News and the Internet

Online news commenting forums, interactivity, and the new public sphere

The emergence of Internet technologies has inevitably had a significant impact on the
news environment. The Internet as a news provider is slowly being transformed into a
truly strong competitor of television and undoubtedly now enjoys a larger audience than
newspapers and the radio (Eurobarometer, 2014; PEW, 2010). Its infrastructure creates
boundless possibilities for interaction affecting not only the way news are published,
and thus available to consumers, but also the relationship between news producers and
news consumers. Specifically, this shift has transformed the second into new hybrid -
prosumers (Deuze, 2003 p.213). Alternatively, Pryor (2002) refers to this new type of

news audience as “high end-users”.

These unique characteristics of the Internet and its infrastructure enabled a new kind of
journalism: online journalism. According to Deuze (2003, p. 207) this “new journalism”
is “produced more or less exclusively for the World Wide Web” and its content is being
published on news sites that can be characterized as ‘open’ and ‘closed’ depending on
“the level of participatory communication offered” by them. A news site, in other words
could be considered as ‘open’ when it allows users to share comments, posts, upload
files (i.e. content) without moderating or filtering intervention and ‘closed’ if readers
have participatory rights but “their communicative acts are subject to strict editorial
moderation and control” (Deuze, 2003). Moreover Deuze divides news sites depending
on their distinctive characteristics, into four types: Mainstream news sites, Index and
category sites, Meta-and comment sites and share and discussions sites (2003, pp. 206-

211).



Both American (The New York Times) and Greek (Ta Nea and To Vima) sites are
considered “Mainstream news sites”. Mainstream news sites have a quite similar
approach on how they present their stories, how they engage with their readers, and
encompass more or less the same values as print or broadcasting journalism.
Mainstream news sites are one of the most popular form of news media production
“offering a selection of editorial content and a minimal, generally filtered form of
participatory communication” (Deuze, 2003, p. 208). Thus, this type of site is considered
to be more “closed”. Despite this, it is quite significant to acknowledge that as Deuze
(2003, p. 208) states “no single type of (online) journalism exclusively fits on one end of
a continuum; any given type of journalism will involve characteristics or elements of

several domains in this model”.

Nevertheless, the aforementioned possible limitations being posed by news sites cannot
erase the fact that online news sites are no longer limited to Web-based places where
citizens are being informed of stories spurred by news media. The increasing
participation of news consumers and the opportunity for interaction has brought with it
the hope for social change. The Internet in a more general sense is described as
facilitating the creation of “a virtual reincarnation of the public sphere [...] a domain of
social life in which public opinion is expressed by means of rational public discourse and
debate” (Papacharissi, 2009, pp. 231-232). Furthermore it could be suggested that
online news sites, with their commenting forums are, or seem to be, emerging as well as
a new online public sphere where people exercise their civic rights, exchange knowledge

and information; a place where connectivity and public communication flourishes.

Online news consumption in the U.S.

Earlier research (PEW, 2010) has shown that 61% of American adults get their everyday
news from online and offline sources, although only 2% get their news exclusively via
the Internet. An even more recent research (PEW, 2013a) has shown that 50% of
Americans use the Internet as a main source for news, at least for national and
international news. However, local television news and national cable television news

continues to be the primary source of news (PEW 2010, 2013a).



Some characteristics of the population consuming online news are:

e It consists of younger people (68% are under the age of 50, 29% are under the
age of 30 (PEW, 2010)

e 71% of those 18-29 years old cite the Internet as a main news source; this is
significantly more than the percentage that cites television which is 55% (PEW,
2013a)

e Online news consumers tend to be employed full time (50%) (PEW, 2010)

e They have at least some college education (67%) (PEW, 2010)

e Their “household income trends higher than American adults in general” (PEW,

2010)

While Americans tend to consume a variety of news topics online (PEW, 2010) the most
popular are the weather (81%), national events (73%), health or medicine (66%),
business, finance or the economy (64%), international events (62%), science and
technology (60%), developments in one’s state (58%), sports (52%), developments in
one’s local community (51%), arts and culture (49%), celebrities or entertainment

(47%), traffic (32%).

Online news consumption in Greece

According to a research study conducted in 2014 by the Hellenic Statistical Authority
“[r]eading news online in websites, newspapers and magazines tops the list of Internet
activities carried out by 84.9% of Internet users, recording an increase of 10%
compared to 2013,” (EI-STAT, 2014; EU Digital Agenda for Europe). Moreover,
according to the Eurobarometer (Autumn 2014) 40% of the population claimed to read

newspapers only two or three times a month.

According to the Hellenic Statistical Authority research, some characteristics of the

online news consuming population of Greece are:

e The majority is employed (56.9% are employed, 11.9% are students, 16.1% are

unemployed, 15.1% are not in labor force either retired, inactive etc.)



e [t consists of younger people (87.1% are under the age of 55, 42.7% are under

the age of 35).

Some additional interesting information from the same research concerning computer

use is:

e From the total percentage of individuals that use the computer, which is 63.28%
of the entire Greek population, a percentage of 50.80% are men and 49.20% are
women, which demonstrates an insignificant gender gap in computer and/or
Internet use.

e 47.92% have a medium educational level (49.13% of men, 50.87% of women
computer users) and a lower percentage of 37.65% have high educational level

(51.25% of men, 48.75% of women computer users).
When it comes to using the Internet:

e 63.21% of the population use the Internet, 50.63% of Greek men and 49.37% of
Greek women.

e A percentage of 47.92% of those who use the Internet have medium educational
level (49% of men, 51% of women Internet users) and a 37.64% have high

educational level (51% of men, 49% of women Internet users).

It is of note that more detailed statistics on gender and participation in technologies
designed to support an online public sphere - such as news commenting forums - are

not available.

Goals of the Current Study

In the present study, focus will be given to online newspapers and more precisely to the
comments that follow the articles published on online newspapers websites. We
examine the American New York Times and two Greek online news sites: Ta Nea and To

Vima. All three are considered mainstream news sites. The two Greek news sites offer
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unlimited access to their articles while in the case of The New York Times only print

subscribers get free access and visitors can view only 10 free articles a month.

We will examine:

1. The ratio of men to women who are participating. Do men comment more on
articles published on online newspapers websites as compared to women? Is
there an observable gender difference in rates of participation in
comments/forums? Do we find similar trends in participation at The New York

Times and the Greek sites, Ta Nea and To Vima?

2. Given that we find significant differences in participation between men and
women participants, can these differences be explained by the topic of the

articles? In other words, do women comment on different subjects than men?

3. Gender differences in communication modes on the Internet. As will be explained,
women tend to express themselves differently than men. Our research will focus
on examining whether these linguistics features can be found online.
Furthermore if the previously mentioned possibility of absence and/or less
participation of women on the Internet could be the result of the huge

incorporation or adoption of male styles in Internet communication?

In order to ground the study, the next chapter reviews the literature on gender
differences in communication style and linguistic patterns. Chapter 3 presents the
empirical analysis, while Chapter 4 places our findings into context. Chapters 5 and 6

present our conclusions on the present study as well as areas for suggested future work.
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Chapter 2

Literature Review

Over the past several decades, researchers have documented systematic differences in
the ways in which men and women communicate, and in particular, in the stylistic
differences of their language patterns. We first explain the stance taken by many
scholars, in approaching gender as a social construction rather than a biological reality,
which we also adopt. Following that, we summarize some of the key differences
described in previous research, concerning the communication patterns and language

styles stereotypically adopted by men and women.

Gender: A social construction

In this work, we refer to sex as a biological category and gender as a social construct.
Gender is for many scientists a social construction acquired through family, reinforced

by society and learned and expressed through language (Epstein, 1986, pp. 27-28;
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Spaynton, n.d., pp. 182-183). According to Epstein (1986, p.44) gender division is
universal, does not confine in the barriers of a specific society or culture and is the main
outset “of division of labor and of hierarchy and social inequality”. In other words,
societies indicate and/or categorize work, status, appearance (e.g., dress codes),
manners of expression and emotions as masculine or feminine (Epstein, 1986, p.28;
Cross & Markus, as cited in Beall & Sternberg, 1993, pp. 55-98). Subsequently, men and
women belong to different sociolinguistic subcultures that are internalized and
projected through male/female language, body language, facial expression and behavior
(Tannen, 1984). Lakoff (2004, p.45) also rejected the idea that linguistic behavior
differences are biologically rooted and argued that linguistic behavior is a social
construction. Hence, language as the primal means of communication plays a key role in

perpetuating the gender division.

Recent studies focusing on the modern ways of communication, such as computer-
mediated communication (CMC)? examine the possibility of the presence of stereotyped
gender linguistic behavior online. According to Carstarphen and Lambiase (1988) as
cited in Sussman & Tyson (2000, p.383), language does play a significant role in the
erection of gender barriers in cyberspace and these barriers are patterned according to
the dominant ‘outernet’ power structures and hierarchies. Also Matheson (1991) as
cited in Sussman & Tyson (2000, p.390) states that “the mere expectation of the gender

of one’s communication partner influenced computer-mediated social behavior”.

However, it should be borne in mind that not only gender, but also a variety of factors
such as social class, religion, ethnicity, age, occupation and personality, influence and/or
affect linguistic expression. Moreover, in analyzing linguistic characteristics and/or
patterns it is essential to take into consideration the context and the topic of
conversation as well as the roles and power dynamics of the communicating parties

(Epstein, 1986, p.34).

2 The term CMC according to Baron (2005, p.2) is used in referring to a range of written messaging
systems that provide the ability to a multiple number of people to communicate at a distance with the use
of computer-based technology. Although CMC can be synchronous and/or asynchronous in reality the
borders cannot be as clearly defined (Baron, 2005, p.6).
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Communication about men and women - Communication between men and

women

According to Ivy & Backlund (2000, p.4), gender communication is “communication
about and between men and women”. Communication about women could generally be
described as biased against them. The generic ‘he’ who dominated and can be highly
argued that still dominates the language is a strong evidence of that bias (Epstein, 1986,
p.38). In addition, the terminology used to define what men and women do even when
they do the same thing demonstrates the same bias against women: men are chefs but
women are cooks (Spaynton, n.d., p.188), men who work the land are called farmers but
women who do so usually define themselves as farmer’s wives (Boulding 1980 as
discussed in Epstein, 1986). Of course, efforts have been made in minimizing sexism in

language but it certainly hasn’t been eliminated.

One of the earliest studies on gender and linguistic behavior is that of Lakoff in 1975.
Lakoff (2004) classified certain linguistic features such as tag questions (i.e. “Isn’t it?”;
“Right?”), empty adjectives (i.e. “sweet”; “divine”), rising intonation on declarative
statements and hedges (i.e. “If I'm not mistaken”; “I'm not sure”), as occurring more in
women than in men. According to Lakoff (2004, p.48) the rising intonation at the last
syllable, when a statement is transformed into a question, and verbal hedges observed in
women'’s language is a sign of tentativeness, a characteristic theorized by Wood (cited in
Spaynton, n.d., p.191) as a strategy to maintain communication and connection. This
style of verbal expression “represents a lack of power, self-confidence, or assuredness
on the part of the speaker” (Spaynton, n.d, p.191) and it mirrors women’s
powerlessness in the culture (Lakoff, 2004, p.50). Women’s language is described as
more ‘polite’, ‘proper’, (Lakoff, 2004, p.50) and is often described as being less effective
than the speech of men, as it is too emotional, vague, euphemistic, sweetly proper and
mindless (Kramarae, 1974). Men are said to write more opinionated messages, use fact-
oriented language, elicit more calls for action, are less self-disclosing than women, make
fewer attempts at tension reduction (Sussman and Tyson, 2000, p. 383; Herring as cited
in Savicki & Kelley, 2000, p. 818; Lingenfelter and Kelley as cited in Williams &
Mendelsohn, 2008, p.279) and also interrupt women more frequently (Tannen, 1994).
Men according to Maltz and Borker (1993, as cited in Maldonado et als, 2001, p.3) tend

to use conversation as a mean to establish control.
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Gendered computer-mediated communication (CMC)

According to Sussman & Tyson (2000, p.381), gender differences in linguistic expression
usually observed in face-to-face communication extend to the Internet as well. Poynton
(1989 as cited in Maldonado et als., 2001, p. 2) stated that women are more talkative
about their selves, revealing more information about their thoughts and feelings.
According to Maltz and Borker (1993, as cited in Maldonado et als 2001, p.2) women are
establishing relationships through conversations, and they tend to write longer
statements in an effort to prolong the conversation. Women in CMC are more supporting
than confrontational, write shorter messages which express doubt, make suggestions
(Baron, 2005, p. 5) and their arguments are based on intuition and experience rather
than on facts. On the contrary, according to Herring (1993, 1994, 1996) as cited in
Maldonado et als (2001, p.3) men in their CMC are more prone to confronting others,
tend to write longer messages (Truong, 1993; Savicki and Kelley, 2000; Ferris, 1996 as
cited in Maldonado et als.,, 2001, p.3) are often sarcastic and critical, introduce new
topics for discussion, use factual arguments and assume more frequently a leadership
role in mixed-sexed groups (Sussman and Tyson 2000, p.390; Walker et al., 1996). Also,
women use more iconic emotional expressions (emoticons) than men (Katzman, 1994;
Witmer and Katzman, 1997 as cited in Maldonado et als, 2001, p.10) probably due to the
lack of non-verbal cues, which women tend to use more intensively than men in their

face-to-face communication.

Despite this, Sussman and Tyson (2000, p.390) interestingly state that in their work,
when the topic of discussion was oriented toward women'’s interests, women initiated
discourse. The researchers interpret that as an attempt to show expertise rather than

power.

Gender and power differences in CMC

According to Sussman and Tyson (2000, p.381) “gendered power differentials in
communication style transcend the medium”. They suggest that cyberspace is male-
dominated and it reflects, through language, the male-dominant structure of this new
mode of communication (Sussman and Tyson, 2000, p. 384). Male dominance in other
words is reflected and expressed through language perpetuating the masculine higher

status in society.
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It is quite interesting to note that, according to Lakoff (2004, p.44), in face-to-face
communication men'’s language is usually adopted by women and not vice-versa. This
reinforces the notion that the powerful group -men in this case- imposes its own

linguistic rules and behavior.
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Chapter 3
Method

In order to observe the authentic participation and language behaviors of citizens in
news commenting forums, an observational method was used. Specifically, following
Herring (2004), we conducted a computer-mediated discourse analysis (CMDA). CMDA
approaches the analysis of online behaviors “through the lens of language, and its
interpretations [and is] grounded in observations about language and language use”
(Herring 2004, p.339). Therefore, CMDA could also be described as language-focused
content analysis, although as will be shown our interests pertain more to stylistic rather

than content features of participants’ comments.

Data

We created a corpus of 79 online news articles published in the second half of

September 2014. The study is cross-cultural; American and Greek newspapers were
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included in the sample. The New York Times was chosen as the American newspaper for
the study, as one of the most extensive news sites with a very active user base. In fact,
the PEW Research Center’s 2013 State of the News Media report (PEW, 2013b) finds
that NYT is the second most popular online newspaper worldwide, trailing only the UK'’s

Mail Online.

In order to determine which Greek news sites had sufficient commenting activity from
the readership, such that a comparison to NYT would be meaningful, a preliminary
examination of six online newspapers was conducted. In some cases, we observed very
low rates of participation in the comment forums (Ta Nea and To Vima). In one case
(Kathimerini) the commenting section was deactivated in the majority of the articles and
only permitted commenting in the opinions section, and in the cases of Eleftherotypia,
Ethnos and Avgi no option for commenting was given. From these observations, it was
determined that Ta Nea (Ta Néa) and To Vima (To Bfjua) were the most comparable
news sites, and thus, more appropriate for the study. A sample of 23 articles was
collected from the New York Times (NYT) comprising 8,853 comments, while 56 articles
were collected from Ta Nea (Ta Néa) and To Vima (To Bvjpa) comprising 1,243

comments. In total, 10,096 participant comments were collected and analyzed.

Articles for the corpus were manually selected, primarily on the basis of the number of
comments attracted by articles, but also in terms of article content [Chart 3.1 & 3.2]. A
variety of articles were chosen including the following news categories: politics, world,
local news, science, opinion, culture, society, economy, Europe, health, technology,
sports and magazine. In the case of NYT, the articles were randomly selected, taking
into consideration their category/content. The news categories at the three online
newspapers do not always coincide [Figures 3.1-3.3], nevertheless an effort has been

made to include the most common ones.
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Chart 3.1: The New York Times: Articles by category (n = 23 articles)
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Chart 3.2: Ta Nea & To Vima: Articles by category (n = 56 articles)
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Analysis 1: Cross-cultural comparison of participation in

comment forums

In order to compare the rates of participation between men and women in the Greek and
US news sites, it was first necessary to classify participant gender, according to his or
her chosen screen name. In other words, the goal was to manually examine each screen
name, classifying it into one of the following four categories: traditionally masculine
name, traditionally feminine name, ambiguous (i.e., participant’s chosen name does not
suggest a gender) and anonymous (i.e., participant did not use a screen name). In order
to first ensure the reliability of this classification process, we computed the inter-rater
agreement on a random subset of the screen names in the corpus; the author, as well as
one additional judge, independently labeled 180 screen names with one of the above
four categories. The raters agreed on 110 names (62%). Cohen’s Kappa (1960) inter-
rater agreement, which quantifies the extent to which the level of agreement is better

than expected by chance is 0.422, suggesting a moderate degree of agreement.

In order to improve the labeling process, the names on which the two judges did not
agree were studied. While the judges tended to agree as to which names were
traditionally feminine, the first judge tended to assign the “ambiguous” label more than
the second judge, who more often used the category of traditionally masculine names.
The author labeled the remainder of the names using this process, erring on the side of
“ambiguous” for names leaving any room for doubt. It’s essential to clarify that we have
no means of knowing each participant’s offline gender. In other words, we analyze their

choice of username, which we presume reflects their true gender.

Next, simple quantitative analysis was conducted in order to measure:

1. Rates of participation in news commenting of men, women, ambiguous and
anonymous users across the entire corpus. The result of these counts enabled us

to examine the question of inclusivity at news commenting forums (RQ1).

2. Rates of participation between men, women, ambiguous and anonymous users
within individual news topics. That allowed us answer the question (RQ2): to

what extent are rates of participation of each gender correlated to news topic?
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Analysis 2: Linguistic analysis of Greek comments

An analysis was conducted solely on the comments posted on the online Greek news
sites. We are not aware of any previous attempts to characterize gender-based stylistic
differences in the language used in Greek news commenting forums and therefore, we
decided to focus effort on the Greek language comments rather than the English
language contributions. Thus, this is a crucial step toward a more thorough cross-
cultural study, in which we could compare both participation rates and readers’

manners and expressions across the US and Greek data we have collected.

Following previous research discussed in Chapter 2, which attributes certain linguistic
features to each gender, we identified and quantified the linguistic as well as
paralinguistic (e.g., emoticons) features that women and men utilize when they post
online. Specifically, comments were coded for the presence/absence of particular
linguistic features. We then compared the frequencies with which men and women use

markers of gendered language.
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Chapter 4

Analysis - Results

Analysis 1: Cross-cultural comparison of participation in

comment forums

As mentioned, the first analysis conducted enabled us to address the first
research question (RQ1): Do men comment more on articles published on online

news sites as compared to women?

The New York Times case

The majority of the users commenting in NYT (51%) choose, knowingly or not, to
conceal their gender identity when commenting, by choosing a user name that was
ambiguous with respect to gender (e.g., Birdie, Lanche). Men (i.e., users choosing

traditionally masculine screen names) dominate the remaining percentage with a 36%
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participation, limiting women’s participation to only 13%. More specifically, Figure 4.1
presents the proportion of unique users in the NYT corpus, attributed to each of the four
gender categories. It should be noted that we assume that each unique screen name
represents one participant (i.e., that participants have unique names). It may be the case

” «

that some common names (e.g., “Maria,” “Jack”) are chosen by more than one user if
permitted by the news forums. Unfortunately, it is impossible to tell if this is permitted
or not at the sites we examined. If it is case that multiple users share a given name, it
would change the total number of unique users at each site. However, it would not affect

our analyses of the distribution of comments made by women versus men.

The New York Times
36%
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Figure 4.1: Participation in news commenting at NYT, by Gender

The Greek newspapers: Ta Nea & To Vima

In the case of the Greek online newspapers, the majority of the users commenting (49%)
did not disclose their gender identity, followed closely by the percentage of users using
masculine names (43%). Interestingly, in this case we record the extremely low
percentage of 6% in participation by women [Figure 4.2]. In other words, in the Greek

corpus, only 6% of participants chose a screen name that is clearly feminine.
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Figure 4.2: Participation in news commenting on Greek sites, by Gender

A cross cultural comparison - US (NYT) Versus Greek (TN & TV) news sites

A comparison of the two corpuses of news comments in terms of participation by gender

[Figure 4.3] evoked the following:

1. The majority of online users commenting are not disclosing their gender identity
(NYT: 51%, TN&TV: 49%) by choosing a gender-ambiguous name (e.g. NYT: Casual
Observer, Charlie B, ACW, A Professor, blueberryintomatosoup, Citizen,
Motherhawk; TN & TV: Byzantine, Derkon, Lone Greek, Kowvog Noug, Zav Zepigng,
ItoxaoTikog). It is evident that non-disclosure of one’s gender is the trend in both

American and Greek news sites.

2. The remaining percentage is dominated by men (i.e., users with a clearly masculine

screen name) in both cases (NYT: 36%, TN&TV: 43%).

3. Asignificant gap is observed in regards to participation by women. While 13% of the
commenters in NYT were women that percentage is only 6% in TN & TV. The Z test
for comparing two population proportions reveals that this difference is highly

significant (p-value < 0.01).
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Figure 4.3: Participation in news commenting on US and Greek news sites, by Gender

The next question of interest (RQ2) is whether the observed differences in participation
between women and men might be attributed to the varying levels of interest across

news topics? In other words, are the trends in participation consistent across news
topics?
The New York Times case

Examining gender participation under the subject/category [Table A.2] lenses we notice

the following [Figure 4.4]:

1. The gender gap (i.e., difference between participation by men and women) in the

majority of the categories is the same; we observed a mean gender gap of 26%.
2. The smallest difference in gender participation is observed in the N.Y Region

Category (Male 35% - Female 17%) and the greatest in the Sports Category (Male
46% - Female 8%).
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3.

A higher percentage of women’s participation (27%), compared to men’s, (24%),
is solely observed in the Magazine category, although this difference is small in
magnitude and not statistically significant. The assumption could be made that
the results are not surprising because this is a category stereotypically of greater
interest to women and moreover designed to appeal to women; its content is
related to beauty, fashion spreads, celebrity news exercise etc. (American Press
Institute, 2014). However the articles analyzed, could not be classified as

stereotypically of women'’s interest.

With respect to ambiguous users’ participation, we note the following interesting

observations:

In the

Sports category both men and ambiguous users contribute 46% of the total

comments made on the articles. The highest percentage in participation of ambiguous

users is in Politics and Technology category, with a 56% share of the comments

contributed in both. It is reasonable to conclude that when talking about politics people

are more likely to keep their identities and political affiliations undisclosed.
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Figure 4.4: Participation in news commenting at NYT, by category

27



The Greek Newspapers Ta Nea & To Vima

Examining gender participation [Figure 4.5] in the Greek online sites by news categories

we note the following:

1. As compared to the NYT, there is an even bigger gender gap in participation, with

a mean gap of 36%.

2. The lowest gender gap in participation is observed in the Politics Category (Men
34% - Women 7%) and the greatest in the Opinion Category (Men 56% - Women
3%).

With respect to ambiguous users’ participation, we note the following interesting

observations:

1. Though generally non-disclosing one’s gender identity is the norm,
nevertheless there are interesting differences by news category. Greece and
Sports show minor differences when comparing ambiguous users to men
(Greece: Ambiguous 47% VS Male 46% and Sports: Ambiguous and Male 44%
respectively). In that respect we could assume that more men are disclosing

their gender when commenting on these subjects.

2. Economy and Opinion show the reversed trend. In Economy we see 48% of
the participation is by men and 41% of ambiguous users while in the Opinion
Category we see 39% of ambiguous participants and a 56% of male

participants.
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Figure 4.5: Participation in news commenting on Greek news sites, by category

Ratio of gender participation by category - A comparison

As previously mentioned, each online site categorizes its articles in a different way
[Figures 3.1-3.3]. Only five categories, among those examined coincide, which are:
Opinion, Politics, Sports, World and U.S for the NYT, which is related to Greece from TN
& TV. Consequently we have five categories from the NYT (Technology, Europe, N.Y.
Region, Magazine, Health) and four from TN & TV (Society, Economy, Culture, Science),

which cannot be compared.

Some findings from the comparable categories are [Figure 4.6]:

1. Opinion category has an interesting difference in participation. It is evident that
there is a much lower participation of men commenters in Opinion articles in the
NYT, which is 35%, when compared to a 56% of male commenters in TN & TV.
Moreover, those percentages reverse when it comes to women commenters,

which are 14% in NYT and 3% in TN & TV. The Z test again conforms that these

differences are statistically significant.




2. The Politics category at both Greek and US news sites shows significant
similarities in male participation with a percentage of 34% and a small different
in female participation (NYT 10%, TN & TV 7%) and the same applies to Sports
with male participation at (NYT 46%, TN & TV 44%) and female participation
NYT 8%, TN & TV 9%. World category shows significant similarities in male
participation with a percentage of 41% and 42% for the NYT and TN&TV
respectively while the differences in female participation are minor also (NYT 8%,

TN & TV 5%)

3. We observe a lower interest in domestic affairs (US/Greece category) from men
participants in NYT (35%) compared to 46% in TN & TV. The numbers reverse
when it comes to female commenters with a 13% in female participation in the

NYT and 7% female participation in TN& TV.

Generally speaking, it is clear that the gender divide is more pronounced in the Greek

news sites, as compared to the NY Times.
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Figure 4.6: Participation in news commenting on US and Greek news sites, by category

Analysis 2: Linguistic analysis of Greek comments

Thus far, we have seen that indeed, both the US and Greek news sites studied exhibit
evidence of a gender gap, with men being more active participants in commenting
forums. We now turn to analyzing how participants in the Greek commenting forums

express their views.

The corpus of Greek comments was subjected to a manual analysis, which was aided by

keyword search, where this was possible [Table A-1]. The intent was to identify in each
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comment the use of certain linguistic features, and to see if their use was attributed to
men or women respectively. The linguistic features examined with the use of keywords
are: opinionated language, tag questions, hedges, empty adjectives, emoticons and
longer statements. For these features, certain key words and phrases tended to be used
repeatedly, as illustrated in the Table A-1. Therefore, we were able to search for such
words in identifying comments exhibiting the features. This likely result in a process
with high precision (i.e., the comments identified indeed do exhibit the feature) but
lower recall (i.e., it is possible that we may have missed some comments manifesting a
given feature using unusual words and phrases.) Manually examined were the following
features: fact-oriented language, sarcasm, critical, self-disclosing, language variation,
and improper language. Because the patterns of words and phrases used to manifest

these features is unpredictable, the process was carried out entirely manually.

The analysis of the comments yielded the following insights [Figure 4.7]:

1. Characteristics that are attributed traditionally to men - opinionated, fact-
oriented, critical, sarcastic, use of improper language and longer statements in
CMC - appeared extensively in the comments analyzed. More precisely, 61% of
comments contributed by men contained “opinionated language”, 54% “improper
language”, 48% “fact oriented language”, 44% were being critical, 42% were
being sarcastic and 50% wrote longer statements. Whereas we observe that the
percentages of comments contributed by women using those characteristics are

much lower ranging from 4% to 7%.

2. Surprisingly enough, we observe men adopting linguistic styles that have been
described as “women’s language.” For example, “tag questions” and “hedges”
were found solely in men’s comments and not in those written by women,
whereas “empty adjectives” were equally found in both gender’s comments
(50%). Men were also found to be more ‘self-disclosing” in their comments

(52%) compared to women (4%).

3. Finally, men were more prone to using non-standard language (36%) and
emoticons (33%) than women; only 6% of the women used non-standard

language and none of them used emoticons.
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Chapter 5

Discussion

Participation in the public sphere: News commenting by gender

The question firstly addressed in this research was whether the Internet has become an
integral part of everyday life for men and women equally, in the context of online news.
As discussed in the introduction, both Americans and Greeks are avid consumers of
online news; the Internet is without a doubt a key source of information on current
events, particularly among younger, working people. The current research considered
not simply whether or not people read online news, but in particular, the extent to
which women and men engage with news sites and others. To this end, our research
focused on a key feature of news sites that has become popular internationally - the
commenting forum - which fosters interactivity, adding the possibility for interpersonal

communication between readers (Deuze, 2003, pp. 203-230). In other words, the
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question at hand is the extent to which women and men take advantage of this
opportunity to discuss their views, participating actively in the (potential) creation of an

online public sphere.

Our findings are in line with previous researchers such as Bimber (2000, p. 870) who
argues that there is a gender gap in Internet use and men are profoundly more intensive
users of the Internet. It is evident that the gender gap is a reality in the online public
sphere surrounding news sites where the gender division of the off-line world seems to
be projected on the online one. Our results revealed that in both American and Greek
online news commenting forums, the gender divide in participation was quite evident
while clearly more pronounced in the Greek news sites. For example, in NYT we find
that 36% of participants are men (i.e., over one-third of the participants were using an
unambiguously male name) versus only 13% for women. Furthermore, in the Greek
news sites case we observe that men make up 43% of participants, versus only 6%
participation of women. This finding is quite interesting baring in mind the recent
research on Internet use in Greece (EL. STAT., 2014) that suggests no significant gender
divide in Internet use more generally (i.e., men make up 50.63% of the Greek Internet
user population, and women 49.37%). As previously noted, we are not aware of any
detailed statistics on participation in online communities and/or technologies designed
to support an online public sphere in Greece. However, our data in this case are
suggesting that women news consumers are more passive observers and not active

players in the online sphere, as compared to men.

We also addressed the question of whether the gender differences in participation are a
result of differing levels of interest across news topics. In other words, we wondered if
the differences in participation by women and men could be explained by topic, based
on the notion of audience fragmentation (Tewksbury, 2005 pp. 332-348; Jankowski &
Heuvelman, 2004 pp. 363-382). For instance, it is known that women news consumers
often prefer topics of an interpersonal or social nature, while men tune into those having
to do with success or achievement (Knobloch-Westerwick & Alter, 2007, pp. 739-758).
This explanation could not be justified by the findings of our research in either American
or Greek online news sites. For example, in the NYT we observe an average of 26%
higher participation from men in all categories while this percentage rises to 36% in the

Greek news sites case. The gender divide in participation is sometimes more
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pronounced than others across topics. For instance, in the NYT, we observe a relatively
large gender gap in the “Sports” topics (46% men and 8% women), and a relatively
smaller gender gap in “N.Y. Region” (35% vs. 17%). In the Greek sites, we note a larger
gender gap in the “Sports” articles (44% men and 9% women) as compared to those
concerning “Politics” (34% vs. 7%). Nevertheless, despite the differences in the size of
the gender gap, the data clearly suggest that the divide is indeed present across all news

topics.

A clear finding of the current study is the general trend of choosing - consciously or
subconsciously - an ambiguous user name; there is a pronounced trend in both
American and Greek online news sites that transcends all categories. In most news
categories, around 50% of the total comments are contributed by users with ambiguous
names (the remaining 50% is divided among anonymous participants, women and men),
with only a few but interesting exceptions such as the «Sports» and «Politics» categories.
The “Sports” category draws attention in both the American and Greek sites in view of
the fact that it is the only category in the NYT and the Greek sites in which men and
ambiguous users share the same 46% and 44% respectively. This could be an act of
openness and/or an urge on behalf of men users to affirm their gender identity to
manifest their masculinity. In fact, more generally, sports is considered a means for
expressing and “reproducing dominant conceptions of masculinity [...] among middle
class men, and for their part the mass media foster this process by providing visual cues
to audience members-the kinds of cues that Messner, Dunbar, and Hunt (2000) cited as
part of the ‘televised sports manhood formula’™ as Hatty (2000) has noted, cited by
Smith in Sociology of Sport and Social Theory (2010). Moreover “sport is also an
ambiguous site of visible and marked [gendered] embodied identities [...] thus sport can
be criticized as being the last great bastion of homophobia [...] within contemporary

western society.” (Carmichael, 2007, p.12)

On the contrary, when examining the ‘Politics’ category in the Greek online news sites
we observe an increase in ambiguous user names. This suggests a tendency, to keep
one’s identity undisclosed when participating in public news commenting forums. This
idea has been examined by previous researchers who argue that “anonymity enables
political expression online [though that] does not always result in discussion of greater

substance or political impact” (Akdeniz, 2002; Jones, 1997; Poster, 1995; Schement and
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Curtis, 1997 as cited in Papacharissi, 2009 p. 235). For instance, one likely scenario is
that women, who want to engage in political debate in a commenting forum, are more
likely to hide their gender, fearing that they might be attacked by others and/or that

their views might not be taken seriously.

Linguistic style in comments: gendered patterns?

Another question addressed in this research is whether we can still trace in each group
of participants, those having chosen names suggesting that they are men and women,
linguistic characteristics and/or linguistic behaviors that are traditionally associated
with each gender. Tannen (1984) suggested that each gender acts according to the
sociolinguistic subculture to which it belongs. Moreover, Lakoff (2004, p.45) strongly
suggested that just as gender is a social construction, so is the so-called “women’s” and
“men’s” language. Even though the findings of this study reinforce in several ways the

idea that a stereotyped gender linguistic online behavior does exist we do observe some

interesting derogations.

Men were found to “behave as men” in the way that earlier researchers such as Herring
(1993, 1994, 1996), Sussman & Tyson (2000) and Walker (1996) claimed; through their
comments posted in response to news articles, they write opinionated messages, use
fact-oriented language, write longer messages, are often sarcastic and critical and use
“improper” language. All these characteristics were found extensively in men’s
comments, while only a few women’s comments were found incorporating such
characteristics. Examples of these characteristics from the corpus are shown in Table 5.1

and 5.2.
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Opinionated
comments

Fact-oriented

User name

UTTOVUTIOVKOG

EAevBéplog
TkAaBevidng

T'avvng - Mpanv
NavTikog

Translated comment

“What nonsense is this? Not that I don’t believe it, I'm
sure. But why are they not telling us who “they” are
anyway [..] Come on, I'm not going to have a headache
with your sensitivities. If you want to say something
just say it. This guy called and asked for this. And this is
the best picture you have for an executive manager?”

“In 1707, British threats to freeze trade and free
movement on English - Scottish borders led to the
signing of the Act of Union in 1707 between the two
governments and the creation of the Kingdom of Great
Britain.”

“Antonio Yeah right!! Fridays and Saturdays all
Londoners are using the metro after being out in the
pubs; and the trains are full of drunk people, pukes,
blood from fights, broken beer bottles, spaced out
junkies, vandals that are destroying the trains and
many more magnificent spectacles. Have you travelled
with the metro and had someone throwing up on you?
Cause I have [...]”

Table 5.1: Examples of comments

Original comment as posted

“Tu BAakeleg elval autég OxtL O0TL Sev TO TLOTEVW,
olyoupog elpat. AAAG yiatl 6ev pag Aéve molot eivat
avtol Télog mavtwv [...] Ace pe @ide mov Ba pe
TILAOEL TIOVOKEQPAAOG LE TIG gvaloBnaieg oov. Ogg va
TLELG KATL TIEG TO OA0. Me T pe 0 TASE Kol pov {tnaoe
To tade. Kat avth givatr n kaAditepn @wtoypa@ia
TIOV EXETE YLA SLOIKNTIKO OTEAEXOG;”

“To 1707, ayyAlkéG amMEAEG Yyl TAYWUR TOU
eumopiov Kot Tng eAgvbepng Siakiviong amo Ta
ovvopa AyyAlag - ZIZkwtiog, odnynoav otnv
vmoypa@n s Evwtikig Mpdéng tov 1707 petay
TWV KuBepVioEwV Twv U0 KPAT®WV KOl OTN
Snuovpyia tov Bacideiov g Meyding Bpetaviag.”
“ANTONIO Nai, owota!! Mapackeveg - ZapBata,
XPNOLLOTOOVV OAoL oL véoL AovépéloL To UETPO
META TIG TOUT KAl OL ouppol elvar yepdtol
puebuopévoug,I581 Eepatd, aipata amd kavyadeg,
OTIOUEVN UTTOVKAALX UTTUPAS, VAPKOUAVEIS GTOV
kOG0 Ttoug, Bavddaioug mov kataoTtpé+]582@ouv
TOUG OUPHOUG Kal GAAa TETOlA OpopEa Bedpata.
Exelg talibéPel moté oTO METPO KAl va Eepva
Kd&molog peBuouévog veodaiog mdvw cov ??? Exw
&xw tadeyel [...]”
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Critical

Sarcastic

Improper
language

Awxyopag

Iolaos

Ttaong II.

Kwotoag
BaoiAelog

Avtwvng

“Are you offended, you half Scottish, half Pakistani, half
African? I do not permit you to talk like that for Greece.
Stop the clichés on developed and non-developed and
‘rotten’ countries. Greece my dear is an idea and one of
the best countries to live, ask your mom when she
came for holidays and eventually stayed. P.S. Screw
your development; while visiting the UK for several
times I've seen your houses, outside a doll, inside a
plague.”

“like’ an archaeologist or ‘as’ an archaeologist? Is she
not an archaeologist? Is she pretending to be one? Why
don’t you check.”

“There was, once, the futurology from ‘Chrysi Avgi’
members on the Parliamentary elections. Then for the
European elections. After that for the Municipal

elections. Now for those of the Medical Association. A
noticeable downward trend maybe?”

“Wuss/asshole”
“Brothel state”

“bullshit”

Table 5.2: Examples of comments

“Olxtnkeg ot Tkotoéle uo€ Makiotave , Kol Uoe
A@pkavé ? Asv 60U ETLTPETI® VA LWAGS £TGL YlO TV
EAMGSa . Na otapatioouvv T to kAoé mepl
QVETITUYHEVWV KAL UT KPATWY KAl CATILWY KPATWYV .
H EAAaSa ayamnté elval 16éa kat amod ta kaAvtepa
KpAatn va {e1g , pOTA TNV HOPA cov otav 1pbe
SLaKOTIEG KOl TEALKA €PEWE . YG va TNV X.0.0 TNV
avamtuén oag Otav OVTaG £Xxw EMOKEQTEL TNV
AyyAia ToAAEG opEg kal BAETTW TTwG Elval Ta oTTiTIA
00G EOWTEPIKA , amb £Ew KOUKAA Kal amo péoa
TavoUKAX.”

“oav’ apxaloAdyog 1 ‘wg apyaoAdyog? Asv elval
apyooAoyos? Tnv maplotdvel? ' 8eg.”

“Kamote vmmpye 1 peAdovtoroyia amod peAn g X.A.
yia TG Bouvlevtikég exdoyég. Metd ylx  TIg
Evpwekloyés. Metd yla Tig Anpotikes. Topa yua
avtés tou latpikoy ouvAAGyov. Awakpivw pla
TTWTIKN Tdon;”

“XEXZTHZ/MAA.KA”
“Kpdtog pmovpdéro”

“Bullshit”
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On the other hand, in some cases, we observe that men are adopting linguistic behaviors
traditionally associated with women. Lakoff (1975, 2004) described linguistic features
such as tag questions and hedges as being markers of “women’s language” as they
occurred in her studies more often in women'’s speech. In our data, these markers were
found in men’s comments. More over, no occurrence of hedges such as “I don’t think so”
or “I'm not an expert on this but...” (GR: “Aev vopi{w”, “Av kat dev elpat oxeTikog”) or
tag questions like “isn’tit?” (GR: “Etol 8ev elvai;”), “No?” (GR: “Oxy;”) were found in our
women’s comments. According to Lakoff such features demonstrate tentativeness, while

Grossman & Wood (1993) claim they are used to prolong and maintain communication.

Emotional expressions (emoticons), a characteristic that, according to Katzman (1994)
and Witmer (1977), is associated with women’s language rather than men’s, was also
solely found in men’s comments in our data. Likewise, men were found to be self-
disclosing, a characteristic attributed by Poynton (1989 as cited in Maldonado et als
2001, p.2) to women. For example “I'm Marios and I'm 20 years old” (GR:“e{pat o pédprog
K elpat 20 xpovwv”), “I live at Patisia, my wife is from Kokkinia” (GR: “Zta [Tatowx pévw,
N yuvvaika pov eivat amé v Kokkwiwa”). Also, language variation was a main
characteristic of men commenters with a very low percentage of women adopting these
variations. Men were found to be using a combination of capital and lower case letters in
their comments, Greeklish and/or English and Greek language. In addition “empty

adjectives” were found equally in men’s and women’s comments.

In summary, for the most part, we observe women and men using the stereotypical
language of their gender groups in their comments on news articles. However, there are
a few deviations. We observe very few instances of women using markers of men’s
language in their comments (e.g., opinionated, fact-oriented, critical, sarcastic, use of
improper language, longer statements). For instance, only 6% of the “opinionated”
comments in the Greek language corpus can be attributed to women participants (Figure
4.7). In addition, characteristics that are usually considered women’s linguistic markers,
like tag questions, hedges, use of emoticons, are found solely in men’s comments with
the exception of empty adjectives, and self-disclosure, which are found in men’s and
women’s comments. Given these points can we conclude that men are still generally

“writing like men” while at the same time adopting women'’s language characteristics in
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their communication style whereas women are still in some sense communicating like

women (using standard language and empty adjectives, exhibiting self disclosure).

Limitations

As previously discussed, the current study was observational in nature; the data
collected provide insight into the naturalistic commenting behaviours of news readers of
the New York Times, Ta Nea and To Vima, since we did not manipulate the setting in any
way. However, as in any research design, with benefits there are also limitations, and

our results should be interpreted with those limitations in mind.

e One is that we have no control over who participates - we have got a good deal
of data from men in our corpus but much less so from women. This means that
we should be careful when drawing conclusions about how women participants

write.

e The linguistic style analysis on Greek language news comments was conducted
manually by the author, given the need to identify characteristics such as
opinionated language, which is not yet feasible to automate. This has laid the
groundwork for future study, in which additional analysts can be employed in
order to first ensure the validity of the approach, in order to eventually develop a
computer-aided approach, which would allow us to increase the size of the
corpus, in order to study the linguistic behaviors of a wide range of

demographics.

41



Chapter 6

Conclusion

In the introduction, we suggested that in order to reduce the gender gap in the online
world, we first need to understand it by re-examining it. The results of the current study
suggest that this gender gap in the online public sphere is indeed alive and well,

although we are still left with many questions as to why.

The fact that we found parallel trends between the American and Greek online news
commenting forums is in line with Epstein’s (1986, p. 44) claim on the universality of
gender division. Nonetheless, we found an even more pronounced gender gap in the
Greek context. This suggests that exploring the role of culture would contribute to a
deeper understanding of the reasons why women participate less. For example, it would
be interesting to see if the differences in participation could be explained in the
differences in the lifestyle of women in the U.S. and Greece respectively; their
responsibilities, professionally and at home, how they spend their free time, if they have

any.
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To date, there is a large body of work examining gender differences in the English
language context but much less is known about such differences in other languages. The
present examination of gender differences in Greek language news comments thus
contributes valuable information to this field and paves a new avenue for future work.
Our linguistic analysis on the Greek comments documented an unexpected observation
with respect to men’s linguistic style — a departure from linguistic features traditionally
associated with masculine language. Here, we might propose two explanations. First, it
could simply mean that “masculine language,” or linguistic markers of masculinity,
differs significantly in the Greek and English contexts. Alternatively, it could represent a
change in men’s linguistic style. Men, while they continue to express themselves ‘as men’
interestingly also adopt linguistic features from ‘women’s language’. Regardless, men
participants’ use of features previously cited as being “feminine” language markers

certain warrants further investigation.

Though the disappointing fact of women’s under-representation has resulted in a lack of
valuable information on their online linguistic behavior it has nevertheless pointed a
direction for the necessity of a future research. It would be quite intriguing to have a
look at how women actually communicate online and also to investigate why are they
not participating more. In particular, is it due to a lack of interest in engaging with
unknown others? Is there a negative perception of online discussions that precedes the

actual participation?

Our findings provide valuable information to academics exploring the online gender gap
but also to professionals such as journalists and on-line news sites providers and
developers as to question their current practices. Are they engaging only men? Is this a
problem? If so the role of technology itself has to be re-examined; can new designs of the
technologies and/or new practices surrounding their uses change this gender
imbalance? The study clearly shows that such questions are worth considering, given
that the new interactive technologies are seen as holding the potential to promote

engagement in a new online public sphere.
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Annex A

Tables



A.1: Content codes used with definitions and literature & data examples

Content scale Definition Literature keywords Data keywords examples
examples

OPINIONATED
LANGUAGE

FACT-ORIENTED Measured comments that “[...] 6w Sev mpodkelTal Tept omomlmg

LANGUAGE contained specific factual lov) H K. Aovpov ewkdletar 6Tl O
arguments mépet aut] T 0Bfom. 20v) To

e Examined manually all comments vmovpyeio Yayxver 15% amoAvoelg

e This scale was adapted to 0=no otoug OTA. Ot povipomompévol He to

statements of fact, 1=one or more Voo HoavAdmovAdov 10 2004

statements of fact. eléyxOnkav amd to AXEIN emi 1,5

Xpovo. kot To 2006 £ywe 1
povipotoinon [...]”

o “[..] kata tn oVyxpovn Koopoloyia to
ows Snuovpynbnke IMPIN amd Ta
xnuucéc otoweia kai, emopévwg, TMPIN

Lo

aTo to VEPO.



SARCASM

CRITICAL

1. “The use of irony to mock or
convey contempt” (Oxford Online
dictionary) 2. “A way of using
words that are the opposite of
what you mean in order to be
unpleasant to somebody or to
make fun of them” (Online learners
dictionary) 3. “H yatpékaxn
ElpwVeia, o

SMKTIKOG epTaLy oG, kopoidia”
(Mmapmwviwtng, 2008)
Examined manually all comments
This scale was adapted to 0 = no
use of sarcasm, 1= use of sarcasm

“I...] Kovpa@étara! Ti MekeSovikog
kat Popaikog kat kovpa@éEada; Toug
Tpel Lepdpyes Ba Bpovv péoa...[...]”
“Apa otig pun-EvkAeideleg yewpetpieg
mpootifetal katn Tolmpelog ;”
“@ayovpes oto Kopudaro;”

“I..] "oav" apxaoAdyog 1 "wg"
apxaloAdyog? Aev eival apyaloAdyog?
Tnv maprotaver? Fa 6¢g [...]”



http://www.oxforddictionaries.com/definition/english/use%23use__21
http://www.oxforddictionaries.com/definition/english/irony%23irony__3
http://www.oxforddictionaries.com/definition/english/mock%23mock__3
http://www.oxforddictionaries.com/definition/english/convey%23convey__3
http://www.oxforddictionaries.com/definition/english/contempt%23contempt__3

TAG QUESTIONS

HEDGES

EMPTY
ADJECTIVES

Measured comments that
contained keywords from the
literature keywords list translated
in Greek and also own keywords as
shown on the data keywords
examples column

This scale was adapted into a 1
point scale; 0=no tag questions
were present, 1l=tag questions
were present.

Measured comments that
contained keywords from the
literature keywords list translated
in Greek and also own keywords as
shown on the data keywords
examples column

This scale was adapted into a 1
point scale; 0=no hedge indicators
were present, l=one or more
hedge indicators were present.
Measured comments that
contained keywords from the
literature keywords list translated
in Greek and also own keywords as
shown on the data keywords
examples column

This scale was adapted into a 1
point scale; 0=no empty adjective
was present, 1=one or more empty
adjectives were present.

“Sev eivay;”

“Sev voplitelg;”

“ocwotd;”

«“ 4 ”
EVOLAPEPOV E;

“Sev Epw”

“vouilw”

“Sev elpat BERam /og”
“Sev elpat
OXETIKN/6G”

“av 8ev kavw AdBog”

“yAuko”
“opepatdaxl”
“KATATANKTIKO”
“Tpéda”

“’Oxl; ”n
“¢toL Sev sivay;’

J

“Agv vopullw”

“vouilw ott”

“ov KaL 8ev el OXETIKOG"
“bev Eepw aAda”

“moudaxia”
“adeppakt”



SELF DISCLOSING

EMOTICONS

LONGER

STATEMENTS

Measured comments where
personal info were disclosed
Examined manually all comments
This scale was adapted into a 1
point scale; 0=no self-disclosing
element was present, 1=one or

more self-disclosing elements were
present.

Measured comments containing
emoticons using references from
the Internet.

This scale was adapted to 0=no
emoticons, 1=one or more
emoticons in the comment

At first a word count for the body
of each textual comment was
conducted. Next, comments were
classified by length, relative to all
other comments posted.

This scale was adapted to 0=equal
to or less than the 75t percentile
length; 1=greater than the 75t
percentile length.

http://cool-smileys.com /text-
emoticons

https://support.skype.com/en

/faq/FA12330/what-is-the-

full-list-of-emoticons?

“elpot 0 paplog k ewat 20 xpovwv/.K
emiong uévw yaAdtol”

“Uévw ota BOpEl TPOACTELN, EXW
BydAel tavemiotuio, IEK, éxw mruxia
0 4 YAWOOEG KoL KOUTILOUTEP KOl
YVwpilw KaA& TN UNTPELK  UoU
YA®GoQ, TNV EAANVIKY”

“Aev elpat X.A.”

“ota IMatiowx pévw, N yuvaika pou
eglvat  amé Vv Kokkwia/Emiong
TANpWVOUAL  HE  TOO0OTA  eml
TWAoEWY”


http://cool-smileys.com/text-emoticons
http://cool-smileys.com/text-emoticons
https://support.skype.com/en/faq/FA12330/what-is-the-full-list-of-emoticons
https://support.skype.com/en/faq/FA12330/what-is-the-full-list-of-emoticons
https://support.skype.com/en/faq/FA12330/what-is-the-full-list-of-emoticons

LANGUAGE
VARIATION

IMPROPER
LANGUAGE

Measured statements that were not
written with the use of standard
Greek characters.

Examined manually all comments
This scale was adapted into a 1
point scale; 0=comment written in
standard Greek, 1=comments were
written in Greek, English and/or
Greeklish capital characters; a
combination of small and capitals
characters has been used;
comments included a web link

e CAPS:

“[...]JOTI OEAEI AYTO 0 HAI®IOZ
METAAIAOYN TA BOPEIKOPEATIKA M.M.E
[..]”

e CAPS + SMALL CRTRS
“EIIITEAOYZX...AITOX [TOAITIZMOZX KAI
EYAIZOHZIA...I'AAAG ot éAAnveg, (TL kpipa),
€Youv pAaBeL va TMyaivouv Kal ylo Tolydpa 1

Ka@e [...]”




A.2: List of article titles

A.2.1 The New York Times

NYT | Europe’s Anti-Semitism Comes Out of the Shadows Europe
NYT | Exile in Brooklyn, With an Eye on Georgia Europe
NYT | Ebola Cases Could Reach 0.4 Million Within Four Months, C.D.C. Estimates Health
NYT | San Francisco Official Says He Takes Truvada to Prevent H.L.V., and More Gay Men Should, Too Health
NYT | A Mother in Jail for Helping Her Daughter Have an Abortion Magazine
NYT | The Ultimate Cuban Comfort Food: Picadillo Magazine
NYT | De Blasio’s Fault or Not, Fatal or Not, Groundhog Had an Early Fall N.Y./region
NYT | Taking a Call for Climate Change to the Streets N.Y./region
NYT | How to Stop Time Opinion
NYT | The Indian Diaspora Mostly Embraces Mr. Modi Without Reservations Opinion
NYT | Death on a Bike Opinion
NYT | Eric Holder Resigns, Setting Up Fight Over Successor Politics
NYT | Bill Simmons Suspended by ESPN for Tirade on Roger Goodell Sports
Divided U.S. Team Uncorks Tension in Defeat. After Another Ryder Cup Loss, Phil Mickelson and
NYT | Tom Watson Share Icy Exchange Sports
NYT | Derek Jeter Takes In, and Provides, a Memorable Final View at Shortstop Sports
NYT | Ex-Employees Say Home Depot Left Data Vulnerable Technology
NYT | Holder Backs Suit in New York Faulting Legal Service for Poor U.S.




NYT | U.S. Ramping Up Major Renewal in Nuclear Arms U.S.
NYT | In Colorado, a Student Counterprotest to an Anti-Protest Curriculum U.S.
NYT | Weeks of U.S. Strikes Fail to Dislodge ISIS in Iraq World
NYT | Obama Acknowledges U.S. Erred in Assessing ISIS World
NYT | Lockdown Begins in Sierra Leone to Battle Ebola World
A.2.2 Ta Nea & To Vima
Ta Nea Aoro@ovia POooa, Evag xpdvog petd: To xpovikd evOG Ayplou TTOALTIKOU EYKATLATOG Greece
Ta Nea 01 ZKWTOELOL OTIG KAATIEG - TNV TEAELTALX SNUOCKOTINGT UTEPLOYVEL TO «OX» UE 6 LOVASES World
Ta Nea [TAN60¢ k6opoL 6T cuvavAla yia Tov [lavdo PVcooa oto ZVvTayua Greece
Ta Nea [TepLocOTEPO PUOLKO AEPLO OV XPELXOTEL ()TNOE 0 ZAUAPAS ATO TOV TTPOESPO Tov Alepumaitiav Politics
Ta Nea [Mapapovi oto Hvwpévo BaciAeto pe Stagopa 10% ymioav ol Ekwtoelol World
T pepog: «XovTpokoppéva aydApata veomAouTioTikng avtiAnymg ot Kapudtideg otnv
Ta Nea Ap@imoAn» Politics
Ta Nea Kiefo: «Xwpic ekexelpla Sev VTTAPYEL ATTOCTPATIWTIKOTOMUEVT) {WVN» World
Ot pwTeg £Eumveg oTdoelg TTapadidovtal 0To emBatiko kowvo. Oa deiyvouv pe akpifela tov
Ta Nea XPOVO APLENG TWV AEWPOPELWV KAl TV TPOAEL Greece
Owovoukd Bapopetpo: To 55% twv moArtwv dev pmopel va TANpwoeL Apovug Kat
Ta Nea Q0 PAALOTIKEG ELOQOPES Economy
Ta Nea AoBEpBog: «MeTeyypa@t) OLTNTI LOVO av EXEL SIKO TOU OTIITL» Greece
Ta Nea Apxloav ot cuppaxikol Boufapdilopol KATd TwV T{YAVTIOTWY 0TO TPOTVPYLE TOVG 0T Zupia World
Ta Nea Y& 600 PAcELS 1) TEUTITY aELOAOYN oM TNG TPOLKAG Economy




Ze 1oyV amo v [Mapaokeun 0 KwSKOG oV Ba «ayPNOTEVEL TA KLV TA TNAEQWVA LOALG

Ta Nea KAamouv Greece
Ta Nea H EAAGSa ot cuppayia Katd Towv TdXavTIoT®wV oTéEAvovTag Tupopaykd otoug Kovpdoug Politics
Ta Nea Ye 24wpn Baon Ba Asttovpyel ta Zaffatokvplaka To Metpo touv Aovsivou World
ANT: «To mpoypaupa g EAA&Sag ArjyeL tov Mdptio Tov 2016 - Sev éxel teBel BEpa Tpdwpng
Ta Nea ANéno» Economy
Ta Nea Ytoyxo¢ ™ Ovkpaviag, va vtofdaiel alitnua ywx évtaén oty EE o€ €€l xpovia World
«E@oplakol amotpémouv Toug ToAiTeEG va Tpoo@evyouv evavtiov Tou ENDPIA» katayyéAAouy ot
Ta Nea Siknyopot Greece
Ta Nea Tnv apeon katafoAn Twv avadpouk®V Tous {NToLV oL SIKAOTIKOL LE EMOTOAN GTOV Zauapa Greece
Ta Nea Ovkpavia: Egkvd 1 oploBetnon s ovdetepns {wvng World
Ta Nea [Tavtpev ke ot Bevetia o T¢optl KAovUvL - TA100G aoTEPWYV GTOV YAUO Culture
Ta Nea Avédafav Tnv evBuvn ywx emBeoels oe Xpuon Avuyn kat AAOX Greece
Ta Nea Pilloomaomgc: 40 xpovia amd TN vOpLUN KUKAO@OPLa TOU Politics
Ta Nea OKTW ayKaBLot 6TO OKANPO UTIPA VTE (PEP LLE TNV TPOLKA Economy
Ta Nea Katn AA Kawta ameldel Toug moAiteg g AVong Le apatoxvoio World
Ta Nea [Tw¢ 500 AemevioTeg ot YaAAkn 'epovoia amotedoVv «Bpiapfo» yia to EBvikd Métwmo World
Zapapds ylioo AL@imoAn: Oa akoVoovpE LOVO TNV avaoka@éa katta supnuata. [apédwoe
To Vima emavanatpl{opevo Bulavtivo Xelpoypa@o o€ yovupevo tou Ayiov Opoug Culture
To Vima OAavdpéov Opinion
To Vima Tapapds o Bouvdeuteg NA:EexdoTe TIG EKAOYEG, BYAATE TEG ATTO TO HUKAO 0OG Politics
To Vima Champions League: Opilapfog tov OAvumiakov - Niknoe tnv AtAétiko Madpitng 3 - 2 Sports
To Vima Mia akOpa EVKALPLA YA TOUG ETMUEAEIS KALWVIOUG» (POLTNTESG Society
EAAnvika ta €5 amd ta 800 kopu@ala TAVETIO TN TOV KOGHOU - [IpwTo otnv EAAGSa To
To Vima EBviko Metoofio [ToAvteyveio Society
0 Bplapfog tov OAvuTLaKoU EvavTL TG ATAETIKO KUPLAPYNOE 0T LOTIAVIKA Kal o€ AAAa SteBvn
MME. Qg «eAANViKY Tpaywdia» xapaktnplonke N 1TTA TNG ATAETIKO OTA TIPWTOCEALSH TNG
To Vima lomaviag Sports




To Vima ApimoAn: [MBavov va vtapyel kat TéEtaptog OaAauos otov Tuufo Culture
To Vima Na nttnBolv kat ToALTIkA oL veovall Opinion
To Motapt avakowvwvel T Bactkég TOALTIkEG BEoelg Tou H nueplda 0AoKANpwVETAL LE TNV
To Vima OUALQ TOV ETKEPAATG TOU KOUUATOG ETAUPOV OE08wPAK Politics
AA. Tolmpag: Zvppoayia g Aplotepds He TNV XpLoTlavikn ExkAnola Katd Twv avicoTnTwy
To Vima [Tamag ®paykiokog: AStavonTto va cwlovtal ol Tpameles Kat OXL oL AvOpwol Politics
To Vima H xokkivn Péva... Opinion
To Vima Oavpacpdg BapBoropaiov yia ta evpnuoata g Apu@imoing Society
To Vima Pnualovv ta pikpa& voookopeio TG ATTIKNG Society
To Vima Ap@imoAn: Av€avouv oL TBavotnTeg va eival aoVANTOG 0 TUUOG Culture
To Vima E@bace 10 oka@og MAVEN otov Apn Science
To Vima Zupla: Madlikn £€€0606 TOALTWV amd TN PAKa HETA TIC aEPOTIOPIKEG ETILEPOUES World
To Vima H Pwoia kaAel Tnv Tovpkia o€ ovuvepyaoia otnv Kpuaia World
To Vima Tpopaktikn katayyeiia yia 45xpovn mov Eewiynoe Bapupuevn {wvtavn Society
To Vima FBI: AvakaAvye molog eivat o S1pog tov dnuootoypd@ou TTEg PoAel World
To Vima To vepd mov Tivou e elval apyaldTEPO amd TO NALAKO pag cvotnua! Science
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