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Περίληψη 

Η ραγδαία ανάπτυξη των τεχνολογιών του διαδικτύου και η αυξημένη επιρροή που 

αυτές ασκούν στην καθημερινότητα των πολιτών έχει προκαλέσει  σημαντικές αλλαγές 

στον τρόπο με τον οποίο οι πολίτες πληροφορούνται. Ίσως η πιο ενδιαφέρουσα αλλαγή 

θα μπορούσε να θεωρηθεί η αυξημένη συμμετοχή των πολιτών στη διαδικασία 

παραγωγής ειδήσεων, αλλαγή η οποία επήλθε με τη χρήση του Web 2.0 από τις 

ιστοσελίδες ειδήσεων. Η τεχνολογική αυτή ανάπτυξη έχει κατά πολλούς επιφέρει τη 

δημιουργία μιας νέας δημόσιας διαδικτυακής σφαίρας, όπου οι πολίτες δύναται να 

εμπλακούν σε ανοικτό δημόσιο διάλογο. Η παρούσα διατριβή διερευνά διαφορές στον 

τρόπο με το οποίο τα δύο φύλα συμμετέχουν και χρησιμοποιούν τα διαδικτυακά 

φόρουμ σχολιασμού ειδήσεων, τα οποία αποτελούν αδιαμφισβήτητα ένα από τα 

δημοφιλέστερα σε συμμετοχή εργαλεία των σύγχρονων ειδησεογραφικών ιστοσελίδων. 

Εξετάζουμε τρία διαδικτυακά ειδησεογραφικά δίκτυα, την Αμερικανική The New York 

Times και δύο Ελληνικά, Τα Νέα και Το Βήμα, αναλύοντας τα σχόλια που ακολουθούν τα 

δημοσιευμένα άρθρα τους. Συγκρίνουμε την αναλογία ανδρών και γυναικών που 

συμμετέχουν και εξετάζουμε επίσης κατά πόσον οι πιθανές διαφορές στα επίπεδα 

συμμετοχής των δύο φύλων θα μπορούσαν να αποδοθούν στα διαφορετικά επίπεδα 

ενδιαφέροντος με βάση τη θεματολογία. Τέλος, αναλύουμε το γλωσσικό στυλ  ανδρών 

και γυναικών προκειμένου να διαπιστωθεί κατά πόσον συγκεκριμένα γλωσσικά 

χαρακτηριστικά ή/και γλωσσικές συμπεριφορές που παραδοσιακά συνδέονται με το 

κάθε φύλο είναι ανιχνεύσιμες. 

Τα αποτελέσματα αποδεικνύουν ότι το χάσμα μεταξύ των δυο φύλων στα διαδικτυακά 

φόρουμ σχολιασμού ειδήσεων είναι μια πραγματικότητα.  Σε όρους συμμετοχικότητας 

το χάσμα είναι αρκετά εμφανές στο σύνολο των υπό ανάλυση διαδικτυακών 

ειδησεογραφικών ιστοσελίδων, σαφώς εντονότερο όμως στις Ελληνικές. Τα ευρήματα 

της έρευνας ανέδειξαν επίσης πως η απόσταση ανάμεσα στα δύο φύλα παραμένει 

ανεξάρτητα από τη θεματολογία των άρθρων.  Μια σαφής επίσης διαπίστωση είναι η 

γενική τάση για επιλογή – συνειδητά ή ασυνείδητα - ονόματος χρήστη το οποίο να μην 

περιέχει σαφή χαρακτηριστικά φύλου.  Η γλωσσική, υφολογική ανάλυση των σχολίων 

τα οποία αναρτήθηκαν, στις ελληνικές ειδησεογραφικές ιστοσελίδες, κατέδειξε ότι οι 

διαφορές μεταξύ των φύλων στην επικοινωνία είναι έντονα ορατές. Άνδρες και 

γυναίκες υιοθετούν τη στερεοτυπική γλώσσα η οποία χαρακτηρίζει το φύλο τους. Εν 
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τούτοις, παρατηρούμε ενδιαφέρουσες αποκλίσεις από τον κανόνα. Ενώ οι άνδρες 

εξακολουθούν να εκφράζονται γλωσσικά σαν “άντρες” συχνά υιοθετούν “γυναικεία” 

γλωσσικά χαρακτηριστικά. Οι γυναίκες παρόλα αυτά, εξακολουθούν να διατηρούν το 

στερεοτυπικό ύφος επικοινωνίας το οποίο αντιστοιχεί στο φύλο τους, με άλλα λόγια, 

συνεχίζουν να επικοινωνούν σαν “γυναίκες”. 
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Summary 

The development of Internet technologies and their increasing influence on everyday 

life has greatly changed the way citizens inform themselves. Perhaps the most 

interesting difference has been the increasing participation of citizens in the news 

process, brought about by the use of Web 2.0 features on news sites. Many have 

described such technologies as bringing about a new, online public sphere, where 

citizens can openly engage in dialog. This thesis explores gender differences in 

participation and use of online news commenting forums, arguably one of the most 

popular participatory features of modern news sites.  

We consider three online news sites, one American, The New York Times, and two Greek, 

Ta Nea and To Vima, analyzing the comments that follow their online published articles. 

We compare the ratio of men to women who are participating by posting their 

comments and we also examine whether gender differences in participation can be 

explained by differing levels of interest across news topics.  Finally, we analyze the 

linguistic style that men and women participants use in their comments, in order to 

determine whether certain linguistic characteristics and/or behaviors that are 

traditionally associated with each gender are traceable in the comments examined. 

Results show that the gender gap is a reality in the online news commenting forums 

examined. The gender divide in participation was quite evident in both the American 

and Greek news sites while clearly more pronounced in the Greek news sites. Our 

results also showed that this divide is present regardless of the article’s topic.  A clear 

finding was also the general trend of choosing – knowingly or not – an ambiguous user 

name.  The linguistic, stylistic analysis of the Greek comments showed that gender 

differences in communication are profoundly visible; men and women use the 

stereotypical language of their gender group. Nevertheless, we observe interesting 

deviations to the norm. While men continue to express themselves linguistically “like 

men” they do often adopt women’s language behaviors.  Meanwhile women continue to 

maintain their gender’s stereotypical communication style, in other words 

communicating like women. 
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Chapter 1 
Introduction 

Information technology (IT) has become prevalent in the last century and the Internet 

has become an integral part of everyday life.  The Internet is, for millions of people, the 

medium to information.  More and more people seek information online.  As such, this 

increasing demand for online information could not leave the news corporations 

unaffected. Thousands of mainstream newsmedia maintain websites. This is true not 

only for media corporations in countries with billions of readers such as, for example, 

the U.S and Russia, but is a practice spread through out Europe.  

 

Interactivity is arguably the most intriguing aspect of the Internet (Deuze, 2003, p.204), 

clearly differentiating it from older communication technologies.  People participate in 

social networking sites, forums, message boards and/or many virtual communities and, 

of course, seek information online. Moreover, the interactive characteristics of modern 

Web technologies allow people to escape their traditional role of being a passive 

audience, transforming them into producers of information by modifying and/or adding 

information according to their own interests and views. Evidence of that is “citizen 
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journalism” where readers, whose role was traditionally limited to being “just the 

audience,” now employ various digital tools – from hardware including smart phones to 

blogs and social networking sites – as press tools, in order to inform one another. Some 

scholars (e.g., Dan Gilmor and Jay Rosen cited in Jurrat, 2011, p. 8) even suggest that the 

digital era has democratized the media.  

 

Therefore, given that the Internet has become an integral part of everyday life, and given 

its profound influence on the production and consumption of news, it is timely to pose 

the following question:  has the Internet really become a part of everyday life for men 

and women equally? Patterns of gender stereotyping, discrimination and division are 

present without doubt in the offline world, in many aspects of our lives.  Do we find that 

they are also alive and well online? 

Many researchers who have examined the issue of gender differences online have 

concluded that the online world is simply a projection of the offline world. Women are 

under-represented in a variety of fields; for example, women are under-represented in 

politics (Visvanathan, 2012); also low percentages of women holding upper 

management positions is a noticeable reality (Hoobler et als 2011).  As a result the 

absence of women’s views and experiences from policy debates and deliberations is a 

reality as well as the divide in earnings.  Likewise studies of gender representation in 

STEM,1 note a “significant under-representation of women”. Moreover the “relatively 

few women who receive STEM degrees are concentrated in physical and life sciences, in 

contrast to men, who are concentrated primarily in engineering” resulting one more 

time in an earnings gap between men and women.  

The obvious implication is that women are under-represented in the educational and 

professional spheres that design and build new technologies. Given this, it is arguably 

not surprising to find that, under-representation of women is noted by researchers in 

the use of such technologies and more specifically, in online communities (Vasilescu et 

al., 2012).  Furthermore, studies on online communication such as cybertalk suggest that 

“gendered power differentials in communication style transcend the medium.” (Sussman  

& Tyson, 2000, p.381)  

 

1 STEM: Science, Technology, Engineering and Mathematics 
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In the current work, we examine a specialized online environment, in order to 

understand whether we are still facing the same gender issues. As will be discussed, we 

examine whether or not men and women take advantage of a key interactive feature at 

news sites – the commenting forum – in order to exchange views with other readers, 

thus participating in the creation of a new public sphere. By reexamining the gender gap 

and moreover by approaching it through a cross-cultural perspective, we consider that 

the findings will be a valuable contribution in the effort of reducing it. 

A Male Technology? 

Technology, as a concept, doesn’t have a very long history. In fact it appeared soon after 

World War II and the term itself originated from the Greek words tekhnē which means 

art, and/or craft and –logia, a suffix denoting a subject of study or interest (Oxford 

online dictionary, n.d.).  In its earlier days it was defined as “the exclusive knowledge of 

domain engineers, best embodied by machines as the measure of men” and also as “any 

means or activity by which man seeks to change or manipulate his environment” 

(Oldenziel, 1999, p.15).  The above reference to the definitions of technology is 

beneficial in understanding firstly how the term technology has been associated from the 

beginning with men (Oldenziel, 1999, p. 14) and how technology is presented as being 

prohibitive for women. 

 

A more recent definition (Oxford online dictionary, n.d.) defines technology as  “the 

application of scientific knowledge for practical purposes, especially in industry” and 

also as “machinery and devices developed from scientific knowledge”.  Moreover it is 

interesting to refer to the term computer (Webster’s College Dictionary, n.d.) which is 

defined as “a programmatic electronic device designed for performing prescribed 

operations on data at high speed, especially one housed with or linked to other devices 

for inputting, storing, retrieving, and displaying the data”. 

 

Also the definition of the word computer can possibly lead to assumptions as to the 

“neutrality” of the machine. This characteristic of the computer – the absence of 

“neutrality” - is argued by Bertram Bruce (1993, p.15) on the basis that a computer is 

not just a machine created by people to meet specific purposes but should be also 

viewed  “as a process in which relations among people are realized”.  Jan Zimmerman 
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(1983, p.3) in her book The technological woman: Interfacing with tomorrow, also states 

that the machine itself cannot be separated from its creators, a machine is determined 

by those who make it and all their expectations. In other words, the creators’ values, 

political, sociological and cultural backgrounds are ingrained in the technology. Introna 

and Nissenbaum (2000, p. 61) also refer to the sociopolitical but also moral values that 

technological systems may embed or embody and Bijker and Law (1992, p.4) go even 

further, stating that “the processes that shape our technologies go right to the heart of 

the way in which we live and organize our societies”, mirroring our societies.  

 

What is interesting to note is that the idea of the computer being a “man’s” tool and 

creation, is not entirely historically accurate. In fact, in the early days of computer 

programming, women with a background in mathematics were assigned roles as 

programmers, as it was perceived as being an ‘easy’ task and less important than the 

development of hardware, which was exclusively done by men. Nevertheless, once 

programming proved to be both profitable and prestigious women were sidelined and 

men took over (Ensmenger, 2012; Eveleth, 2013; Sydell 2014). The fact that women 

were, unfortunately, sidelined and silenced, with their contribution only recently being 

acknowledged, reinforces the notion that computing is indeed a man’s creation and tool. 

 

Technology and Inequality in Access 

Research shows that with the majority of new technologies, one can observe important 

differences when it comes to initial users or adopters, and those who are waiting for the 

new technology to gain a firm position in order to adopt it.  Early adopters of new 

technologies usually are young urban males with a high level of education, and not racial 

or ethnic minority members (Rogers 1995; Norris 2001 as cited in Ono & Zavodny, 2003, 

p. 111) and one can easily add women as a minority group among early adopters.   

 

The Internet is no exception to this trend.  Previous studies concluded that women were 

less likely than men to use personal computers during the mid 90’s declaring though, 

that these differences disappeared or even reversed by 2000 (Ono and Zavodny, 2004, p. 

112; Information Resources Management Association, 2012, p. 1052). Nevertheless, 

inequality in Internet access is a reality and is in part a result of socioeconomic and 
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demographic differences (Ono and Zavodny, 2004, p.111).  The gender gap though, 

according to Bimber (2000, p. 868) on a study evaluating gender differences in Internet 

presence, in an effort to trace gender-specific causes explaining differences in Internet 

use, is not limited in access but also in use. Bimber notes that differences in access are a 

result of socioeconomic differences (education, employment, income) between men and 

women, differences that most probably will be surpassed with time since there are 

already signs that they are decreasing.   At the same time, the same study notes that 

while the gender gap in Internet use can be partially attributed in socioeconomic factors, 

it is, interestingly enough, also a result of underlying gender-specific phenomena. 

Specifically, Bimber (2000, p. 874) suggests that “[f]or some reason or  a combination of 

reasons that are gender specific, and that have yet to be explained, women are less 

intensive Internet users than men. […] The reasons that women are less intensive 

Internet users may involve stereotyping, inherently ‘gendered’ technology, embodying 

male values, content that favors men, sex differences in cognition or communication, or 

other factors – in addition to socioeconomics.” 

 

Plausible explanations of the Internet gender gap 

In summary, going beyond socioeconomic factors, other plausible explanations of the gender gap 

in Internet use include the following: 

1. The nature of the computer itself 
 

As already mentioned, Bertram Bruce (1993) argued that the technology itself is not 

something static but evolves with its creators and the relations between them.  Also 

Jan Zimmerman (1983, p.3) states in a very lively way that “sexism, racism, classism, 

and a host of other values [run] as rapidly as electrons through the micro circuitry of 

tomorrow.”  Technology, in other words, and thus the computer, is an artifact that 

bolsters society’s preexisting social, economic, sociological and cultural bias.   Based 

on this stance the computer could be characterized as gendered and we would 

expect to find that participation in computer-mediated communication might be 

difficult or undesirable for women participants. 
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2. Internet as a male designed and oriented tool 
 

Many argue that the Internet as a particular technology is biased towards the 

interests and styles of men. Of course, men reign professionally in the Internet 

domain. A consequence of this fact is that advertisers, creators of computer games 

and many websites consider men as their main audience and adapt their material to 

the male consumer’s needs and tastes. Two observations clearly illustrate this notion.  

First, pornography oriented toward heterosexual men is a big market hit. In addition, 

online sexual harassment is a known problem; its assuming presence in online 

environments mirrors the male-dominant work environment (Bimber, 2000). While 

one must admit that the above issues are very complicated, it is likely that such 

factors might discourage or inhibit the full participation of women in Internet 

communication. 

3. Gender differences in cognition and communication 
 

Many studies have documented differences in cognition and communication styles 

between men and women (Kramarae, 1974; Lakoff, 1975; Herring 2004; Tannen 

1984; Grossman & Wood, 1993).  For instance, studies have classified certain 

linguistic features such as tag questions, rising intonation on declarative statements 

and hedges, as occurring more in women than in men (Lakoff, 2004, pp. 78-81). On 

the other hand, men are said to write more opinionated messages, use fact-oriented 

language, do more calls for action, are less self-disclosing as women and make fewer 

attempts at tension reduction (Sussman & Tyson, 2000, p.383; Williams & 

Mendelsohn, 2008, p.279).  Although these studies have been made on natural 

language spoken or written, it is possible that these linguistics features can be found 

online. As Internet technology has developed and become popularized, it has 

transitioned into a sphere for communication and information exchange. Therefore, 

given that men and women think and communicate differently, it is logical to expect 

to see differences in Internet use (Bimber, 2000, p. 874). 

 

This thesis considers the third explanation, using the previous work on gender 

differences in communication as our point of departure. As will be explained, the 

Internet has become an important medium for participation in the public sphere and 

gender differences in Internet access have already been observed. In addition, there are 

likely to be salient differences in the way that men and women participate online across 
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different cultures. There have been few efforts to make such comparisons, perhaps 

owing to the significant methodological challenges presented by such studies. We make 

a first attempt at examining cross-cultural, cross-gender differences in online 

participation in news forums in the current work. 

 

News and the Internet 

Online news commenting forums, interactivity, and the new public sphere 

 

The emergence of Internet technologies has inevitably had a significant impact on the 

news environment. The Internet as a news provider is slowly being transformed into a 

truly strong competitor of television and undoubtedly now enjoys a larger audience than 

newspapers and the radio (Eurobarometer, 2014; PEW, 2010). Its infrastructure creates 

boundless possibilities for interaction affecting not only the way news are published, 

and thus available to consumers, but also the relationship between news producers and 

news consumers. Specifically, this shift has transformed the second into new hybrid – 

prosumers (Deuze, 2003 p.213). Alternatively, Pryor (2002) refers to this new type of 

news audience as “high end-users”.  

 

These unique characteristics of the Internet and its infrastructure enabled a new kind of 

journalism: online journalism.  According to Deuze (2003, p. 207) this “new journalism” 

is “produced more or less exclusively for the World Wide Web” and its content is being 

published on news sites that can be characterized as  ‘open’ and ‘closed’ depending on 

“the level of participatory communication offered” by them.  A news site, in other words 

could be considered as ‘open’ when it allows users to share comments, posts, upload 

files (i.e. content) without moderating or filtering intervention and ‘closed’ if readers 

have participatory rights but  “their communicative acts are subject to strict editorial 

moderation and control” (Deuze, 2003). Moreover Deuze divides news sites depending 

on their distinctive characteristics, into four types: Mainstream news sites, Index and 

category sites, Meta-and comment sites and share and discussions sites (2003, pp. 206-

211).  
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Both American (The New York Times) and Greek (Ta Nea and To Vima) sites are 

considered “Mainstream news sites”.  Mainstream news sites have a quite similar 

approach on how they present their stories, how they engage with their readers, and 

encompass more or less the same values as print or broadcasting journalism. 

Mainstream news sites are one of the most popular form of news media production 

“offering a selection of editorial content and a minimal, generally filtered form of 

participatory communication” (Deuze, 2003, p. 208).  Thus, this type of site is considered 

to be more “closed”.  Despite this, it is quite significant to acknowledge that as Deuze 

(2003, p. 208) states “no single type of  (online) journalism exclusively fits on one end of 

a continuum; any given type of journalism will involve characteristics or elements of 

several domains in this model”. 

 

Nevertheless, the aforementioned possible limitations being posed by news sites cannot 

erase the fact that online news sites are no longer limited to Web-based places where 

citizens are being informed of stories spurred by news media. The increasing 

participation of news consumers and the opportunity for interaction has brought with it 

the hope for social change. The Internet in a more general sense is described as 

facilitating the creation of  “a virtual reincarnation of the public sphere […] a domain of 

social life in which public opinion is expressed by means of rational public discourse and 

debate” (Papacharissi, 2009, pp. 231-232). Furthermore it could be suggested that 

online news sites, with their commenting forums are, or seem to be, emerging as well as 

a new online public sphere where people exercise their civic rights, exchange knowledge 

and information; a place where connectivity and public communication flourishes. 

  

Online news consumption in the U.S. 

Earlier research (PEW, 2010) has shown that 61% of American adults get their everyday 

news from online and offline sources, although only 2% get their news exclusively via 

the Internet.  An even more recent research (PEW, 2013a) has shown that 50% of 

Americans use the Internet as a main source for news, at least for national and 

international news. However, local television news and national cable television news 

continues to be the primary source of news (PEW 2010, 2013a). 
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Some characteristics of the population consuming online news are: 

 

• It consists of younger people (68% are under the age of 50, 29% are under the 

age of 30 (PEW, 2010)  

• 71% of those 18-29 years old cite the Internet as a main news source; this is 

significantly more than the percentage that cites television which is 55% (PEW, 

2013a) 

• Online news consumers tend to be employed full time (50%) (PEW, 2010) 

• They have at least some college education (67%) (PEW, 2010) 

• Their “household income trends higher than American adults in general” (PEW, 

2010) 

 

While Americans tend to consume a variety of news topics online (PEW, 2010) the most 

popular are the weather (81%), national events (73%), health or medicine (66%), 

business, finance or the economy (64%), international events (62%), science and 

technology (60%), developments in one’s state (58%), sports (52%), developments in 

one’s local community (51%), arts and culture (49%), celebrities or entertainment 

(47%), traffic (32%).  

Online news consumption in Greece 

According to a research study conducted in 2014 by the Hellenic Statistical Authority 

“[r]eading news online in websites, newspapers and magazines tops the list of Internet 

activities carried out by 84.9% of Internet users, recording an increase of 10% 

compared to 2013,” (El-STAT, 2014; EU Digital Agenda for Europe).  Moreover, 

according to the Eurobarometer (Autumn 2014) 40% of the population claimed to read 

newspapers only two or three times a month.  

 

According to the Hellenic Statistical Authority research, some characteristics of the 

online news consuming population of Greece are: 

 

• The majority is employed (56.9% are employed, 11.9% are students, 16.1% are 

unemployed, 15.1% are not in labor force either retired, inactive etc.) 
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• It consists of younger people (87.1% are under the age of 55, 42.7% are under 

the age of 35). 

 

Some additional interesting information from the same research concerning computer 

use is: 

 

• From the total percentage of individuals that use the computer, which is 63.28% 

of the entire Greek population, a percentage of 50.80% are men and 49.20% are 

women, which demonstrates an insignificant gender gap in computer and/or 

Internet use. 

• 47.92% have a medium educational level (49.13% of men, 50.87% of women 

computer users) and a lower percentage of 37.65% have high educational level 

(51.25% of men, 48.75% of women computer users).   

 

When it comes to using the Internet: 

 

• 63.21% of the population use the Internet, 50.63% of Greek men and 49.37% of 

Greek women.  

• A percentage of 47.92% of those who use the Internet have medium educational 

level (49% of men, 51% of women Internet users) and a 37.64% have high 

educational level (51% of men, 49% of women Internet users). 

 

It is of note that more detailed statistics on gender and participation in technologies 

designed to support an online public sphere – such as news commenting forums – are 

not available. 

 

Goals of the Current Study 

In the present study, focus will be given to online newspapers and more precisely to the 

comments that follow the articles published on online newspapers websites. We 

examine the American New York Times and two Greek online news sites: Ta Nea and To 

Vima.  All three are considered mainstream news sites. The two Greek news sites offer 
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unlimited access to their articles while in the case of The New York Times only print 

subscribers get free access and visitors can view only 10 free articles a month. 

 

We will examine: 

 

1. The ratio of men to women who are participating. Do men comment more on 

articles published on online newspapers websites as compared to women? Is 

there an observable gender difference in rates of participation in 

comments/forums? Do we find similar trends in participation at The New York 

Times and the Greek sites, Ta Nea and To Vima? 

 

2. Given that we find significant differences in participation between men and 

women participants, can these differences be explained by the topic of the 

articles? In other words, do women comment on different subjects than men? 

 

3. Gender differences in communication modes on the Internet. As will be explained, 

women tend to express themselves differently than men. Our research will focus 

on examining whether these linguistics features can be found online.  

Furthermore if the previously mentioned possibility of absence and/or less 

participation of women on the Internet could be the result of the huge 

incorporation or adoption of male styles in Internet communication?  

 

In order to ground the study, the next chapter reviews the literature on gender 

differences in communication style and linguistic patterns. Chapter 3 presents the 

empirical analysis, while Chapter 4 places our findings into context. Chapters 5 and 6 

present our conclusions on the present study as well as areas for suggested future work.  
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Chapter 2 
Literature Review 

 

Over the past several decades, researchers have documented systematic differences in 

the ways in which men and women communicate, and in particular, in the stylistic 

differences of their language patterns. We first explain the stance taken by many 

scholars, in approaching gender as a social construction rather than a biological reality, 

which we also adopt. Following that, we summarize some of the key differences 

described in previous research, concerning the communication patterns and language 

styles stereotypically adopted by men and women. 

 

Gender: A social construction 
 
In this work, we refer to sex as a biological category and gender as a social construct. 

Gender is for many scientists a social construction acquired through family, reinforced 

by society and learned and expressed through language (Epstein, 1986, pp. 27-28; 
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Spaynton, n.d., pp. 182-183).  According to Epstein (1986, p.44) gender division is 

universal, does not confine in the barriers of a specific society or culture and is the main 

outset “of division of labor and of hierarchy and social inequality”. In other words, 

societies indicate and/or categorize work, status, appearance (e.g., dress codes), 

manners of expression and emotions as masculine or feminine (Epstein, 1986, p.28; 

Cross & Markus, as cited in Beall & Sternberg, 1993, pp. 55–98).  Subsequently, men and 

women belong to different sociolinguistic subcultures that are internalized and 

projected through male/female language, body language, facial expression and behavior 

(Tannen, 1984). Lakoff (2004, p.45) also rejected the idea that linguistic behavior 

differences are biologically rooted and argued that linguistic behavior is a social 

construction. Hence, language as the primal means of communication plays a key role in 

perpetuating the gender division.   

 

Recent studies focusing on the modern ways of communication, such as computer- 

mediated communication (CMC)2 examine the possibility of the presence of stereotyped 

gender linguistic behavior online.  According to Carstarphen and Lambiase (1988) as 

cited in Sussman & Tyson (2000, p.383), language does play a significant role in the 

erection of gender barriers in cyberspace and these barriers are patterned according to 

the dominant ‘outernet’ power structures and hierarchies.  Also Matheson (1991) as 

cited in Sussman & Tyson (2000, p.390) states that “the mere expectation of the gender 

of one’s communication partner influenced computer-mediated social behavior”.  

 

However, it should be borne in mind that not only gender, but also a variety of factors 

such as social class, religion, ethnicity, age, occupation and personality, influence and/or 

affect linguistic expression. Moreover, in analyzing linguistic characteristics and/or 

patterns it is essential to take into consideration the context and the topic of 

conversation as well as the roles and power dynamics of the communicating parties 

(Epstein, 1986, p.34).  

 

2 The term CMC according to Baron (2005, p.2) is used in referring to a range of written messaging 
systems that provide the ability to a multiple number of people to communicate at a distance with the use 
of computer-based technology. Although CMC can be synchronous and/or asynchronous in reality the 
borders cannot be as clearly defined (Baron, 2005, p.6). 
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Communication about men and women – Communication between men and 

women 
 

According to Ivy & Backlund (2000, p.4), gender communication is “communication 

about and between men and women”. Communication about women could generally be 

described as biased against them. The generic ‘he’ who dominated and can be highly 

argued that still dominates the language is a strong evidence of that bias (Epstein, 1986, 

p.38).  In addition, the terminology used to define what men and women do even when 

they do the same thing demonstrates the same bias against women: men are chefs but 

women are cooks (Spaynton, n.d., p.188), men who work the land are called farmers but 

women who do so usually define themselves as farmer’s wives (Boulding 1980 as 

discussed in Epstein, 1986). Of course, efforts have been made in minimizing sexism in 

language but it certainly hasn’t been eliminated.  

 

One of the earliest studies on gender and linguistic behavior is that of Lakoff in 1975.  

Lakoff (2004) classified certain linguistic features such as tag questions (i.e. “Isn’t it?”; 

“Right?”), empty adjectives (i.e. “sweet”; “divine”), rising intonation on declarative 

statements and hedges (i.e. “If I’m not mistaken”; “I’m not sure”), as occurring more in 

women than in men.  According to Lakoff (2004, p.48) the rising intonation at the last 

syllable, when a statement is transformed into a question, and verbal hedges observed in 

women’s language is a sign of tentativeness, a characteristic theorized by Wood (cited in 

Spaynton, n.d., p.191) as a strategy to maintain communication and connection.  This 

style of verbal expression “represents a lack of power, self-confidence, or assuredness 

on the part of the speaker” (Spaynton, n.d., p.191) and it mirrors women’s 

powerlessness in the culture (Lakoff, 2004, p.50).  Women’s language is described as 

more ‘polite’, ‘proper’, (Lakoff, 2004, p.50) and is often described as being less effective 

than the speech of men, as it is too emotional, vague, euphemistic, sweetly proper and 

mindless (Kramarae, 1974).  Men are said to write more opinionated messages, use fact-

oriented language, elicit more calls for action, are less self-disclosing than women, make 

fewer attempts at tension reduction (Sussman and Tyson, 2000, p. 383; Herring as cited 

in Savicki & Kelley, 2000, p. 818; Lingenfelter and Kelley as cited in Williams & 

Mendelsohn, 2008, p.279) and also interrupt women more frequently (Tannen, 1994). 

Men according to Maltz and Borker (1993, as cited in Maldonado et als, 2001, p.3) tend 

to use conversation as a mean to establish control.  

  14 



Gendered computer-mediated communication (CMC) 
 

According to Sussman & Tyson (2000, p.381), gender differences in linguistic expression 

usually observed in face-to-face communication extend to the Internet as well.  Poynton 

(1989 as cited in Maldonado et als., 2001, p. 2) stated that women are more talkative 

about their selves, revealing more information about their thoughts and feelings. 

According to Maltz and Borker (1993, as cited in Maldonado et als 2001, p.2) women are 

establishing relationships through conversations, and they tend to write longer 

statements in an effort to prolong the conversation. Women in CMC are more supporting 

than confrontational, write shorter messages which express doubt, make suggestions 

(Baron, 2005, p. 5) and their arguments are based on intuition and experience rather 

than on facts. On the contrary, according to Herring (1993, 1994, 1996) as cited in 

Maldonado et als (2001, p.3) men in their CMC are more prone to confronting others, 

tend to write longer messages (Truong, 1993; Savicki and Kelley, 2000; Ferris, 1996 as 

cited in Maldonado et als., 2001, p.3) are often sarcastic and critical, introduce new 

topics for discussion, use factual arguments and assume more frequently a leadership 

role in mixed-sexed groups (Sussman and Tyson 2000, p.390; Walker et al., 1996).   Also, 

women use more iconic emotional expressions (emoticons) than men (Katzman, 1994; 

Witmer and Katzman, 1997 as cited in Maldonado et als, 2001, p.10) probably due to the 

lack of non-verbal cues, which women tend to use more intensively than men in their 

face-to-face communication.  

 

Despite this, Sussman and Tyson (2000, p.390) interestingly state that in their work, 

when the topic of discussion was oriented toward women’s interests, women initiated 

discourse. The researchers interpret that as an attempt to show expertise rather than 

power. 

Gender and power differences in CMC 
 

According to Sussman and Tyson (2000, p.381) “gendered power differentials in 

communication style transcend the medium”.  They suggest that cyberspace is male-

dominated and it reflects, through language, the male-dominant structure of this new 

mode of communication (Sussman and Tyson, 2000, p. 384). Male dominance in other 

words is reflected and expressed through language perpetuating the masculine higher 

status in society.  
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It is quite interesting to note that, according to Lakoff (2004, p.44), in face-to-face 

communication men’s language is usually adopted by women and not vice-versa.  This 

reinforces the notion that the powerful group –men in this case– imposes its own 

linguistic rules and behavior.  
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Chapter 3 
Method 

 

In order to observe the authentic participation and language behaviors of citizens in 

news commenting forums, an observational method was used. Specifically, following 

Herring (2004), we conducted a computer-mediated discourse analysis (CMDA). CMDA 

approaches the analysis of online behaviors “through the lens of language, and its 

interpretations [and is] grounded in observations about language and language use” 

(Herring 2004, p.339). Therefore, CMDA could also be described as language-focused 

content analysis, although as will be shown our interests pertain more to stylistic rather 

than content features of participants’ comments. 

 

Data 
 

We created a corpus of 79 online news articles published in the second half of 

September 2014.  The study is cross-cultural; American and Greek newspapers were 
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included in the sample. The New York Times was chosen as the American newspaper for 

the study, as one of the most extensive news sites with a very active user base. In fact, 

the PEW Research Center’s 2013 State of the News Media report (PEW, 2013b) finds 

that NYT is the second most popular online newspaper worldwide, trailing only the UK’s 

Mail Online. 

 

In order to determine which Greek news sites had sufficient commenting activity from 

the readership, such that a comparison to NYT would be meaningful, a preliminary 

examination of six online newspapers was conducted. In some cases, we observed very 

low rates of participation in the comment forums (Ta Nea and To Vima). In one case 

(Kathimerini) the commenting section was deactivated in the majority of the articles and 

only permitted commenting in the opinions section, and in the cases of Eleftherotypia, 

Ethnos and Avgi no option for commenting was given. From these observations, it was 

determined that Ta Nea (Τα Νέα) and To Vima (Το Βήμα) were the most comparable 

news sites, and thus, more appropriate for the study. A sample of 23 articles was 

collected from the New York Times (NYT) comprising 8,853 comments, while 56 articles 

were collected from Ta Nea (Τα Νέα) and To Vima (Το Βήμα) comprising 1,243 

comments. In total, 10,096 participant comments were collected and analyzed. 

 

Articles for the corpus were manually selected, primarily on the basis of the number of 

comments attracted by articles, but also in terms of article content [Chart 3.1 & 3.2].   A 

variety of articles were chosen including the following news categories: politics, world, 

local news, science, opinion, culture, society, economy, Europe, health, technology, 

sports and magazine.  In the case of NYT, the articles were randomly selected, taking 

into consideration their category/content. The news categories at the three online 

newspapers do not always coincide [Figures 3.1-3.3], nevertheless an effort has been 

made to include the most common ones. 
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Chart 3.1: The New York Times: Articles by category (n = 23 articles) 

 
 
 
 

 
 

Chart 3.2: Ta Nea & To Vima: Articles by category (n = 56 articles) 
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Figure 3.1: Screenshot of The New York Times homepage on Wed, March 4 2015 

 

 
 

Figure 3.2: Screenshot of To Vima homepage on Wed, March 4 2015 

 

 
 

Figure 3.3: Screenshot of Ta Nea homepage on Wed, March 4 2015 
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Analysis 1: Cross-cultural comparison of participation in 

comment forums 

In order to compare the rates of participation between men and women in the Greek and 

US news sites, it was first necessary to classify participant gender, according to his or 

her chosen screen name. In other words, the goal was to manually examine each screen 

name, classifying it into one of the following four categories: traditionally masculine 

name, traditionally feminine name, ambiguous (i.e., participant’s chosen name does not 

suggest a gender) and anonymous (i.e., participant did not use a screen name). In order 

to first ensure the reliability of this classification process, we computed the inter-rater 

agreement on a random subset of the screen names in the corpus; the author, as well as 

one additional judge, independently labeled 180 screen names with one of the above 

four categories. The raters agreed on 110 names (62%). Cohen’s Kappa (1960) inter-

rater agreement, which quantifies the extent to which the level of agreement is better 

than expected by chance is 0.422, suggesting a moderate degree of agreement.  

 

In order to improve the labeling process, the names on which the two judges did not 

agree were studied. While the judges tended to agree as to which names were 

traditionally feminine, the first judge tended to assign the “ambiguous” label more than 

the second judge, who more often used the category of traditionally masculine names. 

The author labeled the remainder of the names using this process, erring on the side of 

“ambiguous” for names leaving any room for doubt. It’s essential to clarify that we have 

no means of knowing each participant’s offline gender. In other words, we analyze their 

choice of username, which we presume reflects their true gender. 

 

Next, simple quantitative analysis was conducted in order to measure:  

1. Rates of participation in news commenting of men, women, ambiguous and 

anonymous users across the entire corpus. The result of these counts enabled us 

to examine the question of inclusivity at news commenting forums  (RQ1). 

 

2. Rates of participation between men, women, ambiguous and anonymous users 

within individual news topics. That allowed us answer the question (RQ2): to 

what extent are rates of participation of each gender correlated to news topic? 
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Analysis 2: Linguistic analysis of Greek comments 

An analysis was conducted solely on the comments posted on the online Greek news 

sites. We are not aware of any previous attempts to characterize gender-based stylistic 

differences in the language used in Greek news commenting forums and therefore, we 

decided to focus effort on the Greek language comments rather than the English 

language contributions. Thus, this is a crucial step toward a more thorough cross-

cultural study, in which we could compare both participation rates and readers’ 

manners and expressions across the US and Greek data we have collected.  

 

Following previous research discussed in Chapter 2, which attributes certain linguistic 

features to each gender, we identified and quantified the linguistic as well as 

paralinguistic (e.g., emoticons) features that women and men utilize when they post 

online. Specifically, comments were coded for the presence/absence of particular 

linguistic features. We then compared the frequencies with which men and women use 

markers of gendered language. 
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  Chapter 4 
 

Analysis – Results 

Analysis 1: Cross-cultural comparison of participation in 

comment forums 

As mentioned, the first analysis conducted enabled us to address the first 

research question (RQ1):  Do men comment more on articles published on online 

news sites as compared to women?  

The New York Times case 
 
The majority of the users commenting in NYT (51%) choose, knowingly or not, to 

conceal their gender identity when commenting, by choosing a user name that was 

ambiguous with respect to gender (e.g., Birdie, Lanche).  Men (i.e., users choosing 

traditionally masculine screen names) dominate the remaining percentage with a 36% 
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participation, limiting women’s participation to only 13%. More specifically, Figure 4.1 

presents the proportion of unique users in the NYT corpus, attributed to each of the four 

gender categories. It should be noted that we assume that each unique screen name 

represents one participant (i.e., that participants have unique names). It may be the case 

that some common names (e.g., “Maria,” “Jack”) are chosen by more than one user if 

permitted by the news forums. Unfortunately, it is impossible to tell if this is permitted 

or not at the sites we examined. If it is case that multiple users share a given name, it 

would change the total number of unique users at each site. However, it would not affect 

our analyses of the distribution of comments made by women versus men.  

 

 
 

Figure 4.1: Participation in news commenting at NYT, by Gender 

 

 

The Greek newspapers: Ta Nea & To Vima  
 

In the case of the Greek online newspapers, the majority of the users commenting (49%) 

did not disclose their gender identity, followed closely by the percentage of users using 

masculine names (43%). Interestingly, in this case we record the extremely low 

percentage of 6% in participation by women [Figure 4.2]. In other words, in the Greek 

corpus, only 6% of participants chose a screen name that is clearly feminine. 

 

0% 
13% 

36% 
51% 

The New York Times 

  24 



 
 

Figure 4.2: Participation in news commenting on Greek sites, by Gender 

 

 

A cross cultural comparison – US (NYT) Versus Greek (TN & TV) news sites 
 

A comparison of the two corpuses of news comments in terms of participation by gender 

[Figure 4.3] evoked the following: 

 

1. The majority of online users commenting are not disclosing their gender identity 

(NYT: 51%, TN&TV: 49%) by choosing a gender-ambiguous name (e.g. NYT: Casual 

Observer, Charlie B, ACW, A Professor, blueberryintomatosoup, Citizen, 

Motherhawk; TN & TV: Byzantine, Derkon, Lone Greek, Κοινός Νους, Σαν Σερίφης, 

Στοχαστικός). It is evident that non-disclosure of one’s gender is the trend in both 

American and Greek news sites. 

 

2. The remaining percentage is dominated by men (i.e., users with a clearly masculine 

screen name) in both cases (NYT: 36%, TN&TV: 43%). 

 

3. A significant gap is observed in regards to participation by women. While 13% of the 

commenters in NYT were women that percentage is only 6% in TN & TV. The Z test 

for comparing two population proportions reveals that this difference is highly 

significant (p-value < 0.01). 
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Figure 4.3: Participation in news commenting on US and Greek news sites, by Gender 
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The New York Times case 
 

Examining gender participation under the subject/category [Table A.2] lenses we notice 

the following [Figure 4.4]: 

 

1. The gender gap (i.e., difference between participation by men and women) in the 

majority of the categories is the same; we observed a mean gender gap of 26%. 

 

2.  The smallest difference in gender participation is observed in the N.Y Region 

Category (Male 35% - Female 17%) and the greatest in the Sports Category (Male 

46% - Female 8%). 
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3. A higher percentage of women’s participation (27%), compared to men’s, (24%), 

is solely observed in the Magazine category, although this difference is small in 

magnitude and not statistically significant. The assumption could be made that 

the results are not surprising because this is a category stereotypically of greater 

interest to women and moreover designed to appeal to women; its content is 

related to beauty, fashion spreads, celebrity news exercise etc. (American Press 

Institute, 2014). However the articles analyzed, could not be classified as 

stereotypically of women’s interest. 

 
 

With respect to ambiguous users’ participation, we note the following interesting 

observations:  

 

In the Sports category both men and ambiguous users contribute 46% of the total 

comments made on the articles. The highest percentage in participation of ambiguous 

users is in Politics and Technology category, with a 56% share of the comments 

contributed in both. It is reasonable to conclude that when talking about politics people 

are more likely to keep their identities and political affiliations undisclosed. 

 
 

 
 

Figure 4.4: Participation in news commenting at NYT, by category 
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The Greek Newspapers Ta Nea & To Vima  
 

Examining gender participation [Figure 4.5] in the Greek online sites by news categories 

we note the following: 

 

1. As compared to the NYT, there is an even bigger gender gap in participation, with 

a mean gap of 36%.  

 

2. The lowest gender gap in participation is observed in the Politics Category (Men 

34% - Women 7%) and the greatest in the Opinion Category (Men 56% - Women 

3%). 

 

With respect to ambiguous users’ participation, we note the following interesting 

observations: 

 

1. Though generally non-disclosing one’s gender identity is the norm, 

nevertheless there are interesting differences by news category. Greece and 

Sports show minor differences when comparing ambiguous users to men 

(Greece: Ambiguous 47% VS Male 46% and Sports: Ambiguous and Male 44% 

respectively). In that respect we could assume that more men are disclosing 

their gender when commenting on these subjects. 

 

2. Economy and Opinion show the reversed trend. In Economy we see 48% of 

the participation is by men and 41% of ambiguous users while in the Opinion 

Category we see 39% of ambiguous participants and a 56% of male 

participants. 
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Figure 4.5: Participation in news commenting on Greek news sites, by category 

 

Ratio of gender participation by category – A comparison 
 

As previously mentioned, each online site categorizes its articles in a different way 

[Figures 3.1-3.3]. Only five categories, among those examined coincide, which are: 

Opinion, Politics, Sports, World and U.S for the NYT, which is related to Greece from TN 

& TV. Consequently we have five categories from the NYT (Technology, Europe, N.Y. 

Region, Magazine, Health) and four from TN & TV (Society, Economy, Culture, Science), 

which cannot be compared.  

 

Some findings from the comparable categories are [Figure 4.6]: 

 

1. Opinion category has an interesting difference in participation. It is evident that 

there is a much lower participation of men commenters in Opinion articles in the 

NYT, which is 35%, when compared to a 56% of male commenters in TN & TV.  

Moreover, those percentages reverse when it comes to women commenters, 

which are 14% in NYT and 3% in TN & TV. The Z test again conforms that these 

differences are statistically significant.  
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2. The Politics category at both Greek and US news sites shows significant 

similarities in male participation with a percentage of 34% and a small different 

in female participation (NYT 10%, TN & TV 7%) and the same applies to Sports 

with male participation at (NYT 46%, TN & TV 44%) and female participation 

NYT 8%, TN & TV 9%. World category shows significant similarities in male 

participation with a percentage of 41% and 42% for the NYT and TN&TV 

respectively while the differences in female participation are minor also (NYT 8%, 

TN & TV 5%) 

 

3.  We observe a lower interest in domestic affairs (US/Greece category) from men 

participants in NYT (35%) compared to 46% in TN & TV.  The numbers reverse 

when it comes to female commenters with a 13% in female participation in the 

NYT and 7% female participation in TN& TV. 

 

Generally speaking, it is clear that the gender divide is more pronounced in the Greek 

news sites, as compared to the NY Times. 
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Figure 4.6: Participation in news commenting on US and Greek news sites, by category 

 

Analysis 2: Linguistic analysis of Greek comments 

Thus far, we have seen that indeed, both the US and Greek news sites studied exhibit 

evidence of a gender gap, with men being more active participants in commenting 

forums. We now turn to analyzing how participants in the Greek commenting forums 

express their views. 

 

The corpus of Greek comments was subjected to a manual analysis, which was aided by 

keyword search, where this was possible [Table A-1]. The intent was to identify in each 
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comment the use of certain linguistic features, and to see if their use was attributed to 

men or women respectively.  The linguistic features examined with the use of keywords 

are: opinionated language, tag questions, hedges, empty adjectives, emoticons and 

longer statements. For these features, certain key words and phrases tended to be used 

repeatedly, as illustrated in the Table A-1. Therefore, we were able to search for such 

words in identifying comments exhibiting the features. This likely result in a process 

with high precision (i.e., the comments identified indeed do exhibit the feature) but 

lower recall (i.e., it is possible that we may have missed some comments manifesting a 

given feature using unusual words and phrases.) Manually examined were the following 

features: fact-oriented language, sarcasm, critical, self-disclosing, language variation, 

and improper language. Because the patterns of words and phrases used to manifest 

these features is unpredictable, the process was carried out entirely manually. 

 

The analysis of the comments yielded the following insights [Figure 4.7]: 

 

1. Characteristics that are attributed traditionally to men – opinionated, fact-

oriented, critical, sarcastic, use of improper language and longer statements in 

CMC - appeared extensively in the comments analyzed. More precisely, 61% of 

comments contributed by men contained “opinionated language”, 54% “improper 

language”, 48% “fact oriented language”, 44% were being critical, 42% were 

being sarcastic and 50% wrote longer statements. Whereas we observe that the 

percentages of comments contributed by women using those characteristics are 

much lower ranging from 4% to 7%. 

 

2. Surprisingly enough, we observe men adopting linguistic styles that have been 

described as “women’s language.” For example, “tag questions” and “hedges” 

were found solely in men’s comments and not in those written by women, 

whereas “empty adjectives” were equally found in both gender’s comments 

(50%).  Men were also found to be more ‘self-disclosing” in their comments 

(52%) compared to women (4%). 

 

3. Finally, men were more prone to using non-standard language (36%) and 

emoticons (33%) than women; only 6% of the women used non-standard 

language and none of them used emoticons.  
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Figure 4.7: Linguistic analysis on Greek news sites comments. Percentages of gender participation by linguistic feature
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Chapter 5 
 

Discussion 

 

Participation in the public sphere: News commenting by gender 

 

The question firstly addressed in this research was whether the Internet has become an 

integral part of everyday life for men and women equally, in the context of online news.  

As discussed in the introduction, both Americans and Greeks are avid consumers of 

online news; the Internet is without a doubt a key source of information on current 

events, particularly among younger, working people. The current research considered 

not simply whether or not people read online news, but in particular, the extent to 

which women and men engage with news sites and others. To this end, our research 

focused on a key feature of news sites that has become popular internationally – the 

commenting forum – which fosters interactivity, adding the possibility for interpersonal 

communication between readers (Deuze, 2003, pp. 203-230). In other words, the 

  34 



question at hand is the extent to which women and men take advantage of this 

opportunity to discuss their views, participating actively in the (potential) creation of an 

online public sphere. 

 

Our findings are in line with previous researchers such as Bimber (2000, p. 870) who 

argues that there is a gender gap in Internet use and men are profoundly more intensive 

users of the Internet. It is evident that the gender gap is a reality in the online public 

sphere surrounding news sites where the gender division of the off-line world seems to 

be projected on the online one. Our results revealed that in both American and Greek 

online news commenting forums, the gender divide in participation was quite evident 

while clearly more pronounced in the Greek news sites.  For example, in NYT we find 

that 36% of participants are men (i.e., over one-third of the participants were using an 

unambiguously male name) versus only 13% for women.  Furthermore, in the Greek 

news sites case we observe that men make up 43% of participants, versus only 6% 

participation of women. This finding is quite interesting baring in mind the recent 

research on Internet use in Greece (EL. STAT., 2014) that suggests no significant gender 

divide in Internet use more generally (i.e., men make up 50.63% of the Greek Internet 

user population, and women 49.37%). As previously noted, we are not aware of any 

detailed statistics on participation in online communities and/or technologies designed 

to support an online public sphere in Greece. However, our data in this case are 

suggesting that women news consumers are more passive observers and not active 

players in the online sphere, as compared to men. 

 

We also addressed the question of whether the gender differences in participation are a 

result of differing levels of interest across news topics. In other words, we wondered if 

the differences in participation by women and men could be explained by topic, based 

on the notion of audience fragmentation (Tewksbury, 2005 pp. 332-348; Jankowski & 

Heuvelman, 2004 pp. 363-382). For instance, it is known that women news consumers 

often prefer topics of an interpersonal or social nature, while men tune into those having 

to do with success or achievement (Knobloch-Westerwick & Alter, 2007, pp. 739-758). 

This explanation could not be justified by the findings of our research in either American 

or Greek online news sites.  For example, in the NYT we observe an average of 26% 

higher participation from men in all categories while this percentage rises to 36% in the 

Greek news sites case. The gender divide in participation is sometimes more 
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pronounced than others across topics. For instance, in the NYT, we observe a relatively 

large gender gap in the “Sports” topics (46% men and 8% women), and a relatively 

smaller gender gap in “N.Y. Region” (35% vs. 17%). In the Greek sites, we note a larger 

gender gap in the “Sports” articles (44% men and 9% women) as compared to those 

concerning “Politics” (34% vs. 7%). Nevertheless, despite the differences in the size of 

the gender gap, the data clearly suggest that the divide is indeed present across all news 

topics. 

 

A clear finding of the current study is the general trend of choosing - consciously or 

subconsciously – an ambiguous user name; there is a pronounced trend in both 

American and Greek online news sites that transcends all categories. In most news 

categories, around 50% of the total comments are contributed by users with ambiguous 

names (the remaining 50% is divided among anonymous participants, women and men), 

with only a few but interesting exceptions such as the «Sports» and «Politics» categories.  

The “Sports” category draws attention in both the American and Greek sites in view of 

the fact that it is the only category in the NYT and the Greek sites in which men and 

ambiguous users share the same 46% and 44% respectively.  This could be an act of 

openness and/or an urge on behalf of men users to affirm their gender identity to 

manifest their masculinity.  In fact, more generally, sports is considered a means for 

expressing and “reproducing dominant conceptions of masculinity […] among middle 

class men, and for their part the mass media foster this process by providing visual cues 

to audience members-the kinds of cues that Messner, Dunbar, and Hunt (2000) cited as 

part of the ‘televised sports manhood formula’” as Hatty (2000) has noted, cited by 

Smith in Sociology of Sport and Social Theory (2010).  Moreover “sport is also an 

ambiguous site of visible and marked [gendered] embodied identities […] thus sport can 

be criticized as being the last great bastion of homophobia […] within contemporary 

western society.” (Carmichael, 2007, p.12) 

 

On the contrary, when examining the ‘Politics’ category in the Greek online news sites 

we observe an increase in ambiguous user names.  This suggests a tendency, to keep 

one’s identity undisclosed when participating in public news commenting forums. This 

idea has been examined by previous researchers who argue that “anonymity enables 

political expression online [though that] does not always result in discussion of greater 

substance or political impact” (Akdeniz, 2002; Jones, 1997; Poster, 1995; Schement and 
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Curtis, 1997 as cited in Papacharissi, 2009 p. 235). For instance, one likely scenario is 

that women, who want to engage in political debate in a commenting forum, are more 

likely to hide their gender, fearing that they might be attacked by others and/or that 

their views might not be taken seriously. 

 

Linguistic style in comments: gendered patterns? 

 

Another question addressed in this research is whether we can still trace in each group 

of participants, those having chosen names suggesting that they are men and women, 

linguistic characteristics and/or linguistic behaviors that are traditionally associated 

with each gender. Tannen (1984) suggested that each gender acts according to the 

sociolinguistic subculture to which it belongs.  Moreover, Lakoff (2004, p.45) strongly 

suggested that just as gender is a social construction, so is the so-called “women’s” and 

“men’s” language. Even though the findings of this study reinforce in several ways the 

idea that a stereotyped gender linguistic online behavior does exist we do observe some 

interesting derogations.  

 

Men were found to “behave as men” in the way that earlier researchers such as Herring 

(1993, 1994, 1996), Sussman & Tyson (2000) and Walker (1996) claimed; through their 

comments posted in response to news articles, they write opinionated messages, use 

fact-oriented language, write longer messages, are often sarcastic and critical and use 

“improper” language.  All these characteristics were found extensively in men’s 

comments, while only a few women’s comments were found incorporating such 

characteristics. Examples of these characteristics from the corpus are shown in Table 5.1 

and 5.2. 
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 User name Translated comment Original comment as posted 

 
 

Opinionated 
comments 

 
 
 

μπουμπούκος 
 

“What nonsense is this? Not that I don’t believe it, I'm 
sure. But why are they not telling us who “they” are 
anyway [...] Come on, I’m not going to have a headache 
with your sensitivities. If you want to say something 
just say it. This guy called and asked for this. And this is 
the best picture you have for an executive manager?” 

“Τι βλακει�ες ει�ναι αυτε�ς; ο� χι ο� τι δεν το πιστευ� ω, 
σι�γουρος ει�μαι. Αλλα�  γιατι� δεν μας λε�νε ποιοι ει�ναι 
αυτοι� τε�λος πα� ντων […] Άσε ρε φι�λε που θα με 
πια� σει πονοκε�φαλος με τις ευαισθησι�ες σου. Θες να 
πεις κα� τι πες το ο� λο. Με πη� ρε ο τα� δε και μου ζη� τησε 
το τα� δε. Και αυτη�  ει�ναι η καλλι�τερη φωτογραφι�α 
που ε�χετε για διοικητικο�  στε�λεχος;” 

 
 
 

Fact-oriented 

 
 
 

Ελευθέριος 
Σκλαβενίδης 

 

“In 1707, British threats to freeze trade and free 
movement on English – Scottish borders led to the 
signing of the Act of Union in 1707 between the two 
governments and the creation of the Kingdom of Great 
Britain.” 

“Το 1707, αγγλικε�ς απειλε�ς για πα� γωμα του 
εμπορι�ου και της ελευ� θερης διακι�νησης απο�  τα 
συ� νορα Αγγλι�ας - Σκωτι�ας, οδη� γησαν στην 
υπογραφη�  της Ενωτικη� ς Πρα� ξης του 1707 μεταξυ�  
των κυβερνη� σεων των δυο κρατω� ν και στη 
δημιουργι�α του Βασιλει�ου της Μεγα� λης Βρετανι�ας.” 

  
 
 

Για� ννης - Πρω� ην 
Ναυτικο� ς 

 

“Antonio Yeah right!! Fridays and Saturdays all 
Londoners are using the metro after being out in the 
pubs; and the trains are full of drunk people, pukes, 
blood from fights, broken beer bottles, spaced out 
junkies, vandals that are destroying the trains and 
many more magnificent spectacles. Have you travelled 
with the metro and had someone throwing up on you? 
Cause I have […]” 
 

“ΑΝΤΟΝΙΟ Ναι, σωστά!! Παρασκευε�ς - Σα� ββατα, 
χρησιμοποιου� ν ο� λοι οι νε�οι Λονδρε�ζοι το μετρο�  
μετα�  τις παμπ και οι συρμοι� ει�ναι γεμα� τοι 
μεθυσμε�νους,I581 ξερατα� , αι�ματα απο�  καυγα� δες, 
σπασμε�να μπουκα� λια μπυ� ρας, ναρκομανει�ς στον 
κο� σμο τους, βανδα� λους που καταστρε�+J582φουν 
τους συρμου� ς και α� λλα τε�τοια ο� μορφα θεα� ματα. 
Εχεις ταξιδε�ψει ποτε� στο μετρο�  και να ξερνα�  
κα� ποιος μεθυσμε�νος νεολαι�ος πα� νω σου ??? Εχω 
ε�χω ταξιδε�ψει [...]” 

 
 

Table 5.1: Examples of comments
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Critical 

 
 
 
 
 

Διαγόρας 

“Are you offended, you half Scottish, half Pakistani, half 
African? I do not permit you to talk like that for Greece. 
Stop the clichés on developed and non-developed and 
‘rotten’ countries. Greece my dear is an idea and one of 
the best countries to live, ask your mom when she 
came for holidays and eventually stayed. P.S. Screw 
your development; while visiting the UK for several 
times I’ve seen your houses, outside a doll, inside a 
plague.” 

“Θι�χτηκες μισε� Σκοτσε�ζε ,μισε� Πακιστανε� , και μισε�  
Αφρικανε� ? Δεν σου επιτρε�πω να μιλα� ς ε�τσι για την 
Ελλα� δα . Να σταματη� σουν πια τα κλισε� περι� 
ανεπτυγμε�νων και μη κρατω� ν και σα� πιων κρατω� ν . 
Η Ελλα� δα αγαπητε�  ει�ναι ιδε�α και απο�  τα καλυ� τερα 
κρα� τη να ζεις , ρω� τα την μαμα�  σου ο� ταν η� ρθε 
διακοπε�ς και τελικα�  ε�μεινε . Υς να την χ.σ.ω την 
ανα� πτυξη σας ο� ταν ο� ντας ε�χω επισκεφτει� την 
Αγγλι�α πολλε�ς φορε�ς και βλε�πω πως ει�ναι τα σπι�τια 
σας εσωτερικα�  , απο�  ε�ξω κου� κλα και απο�  με�σα 
πανου� κλα.” 

 
 

Sarcastic 

 
 

Iolaos 
 

“‘like’ an archaeologist or ‘as’ an archaeologist? Is she 
not an archaeologist? Is she pretending to be one? Why 
don’t you check.” 

“‘σαν’ αρχαιολο� γος η�  ‘ως’ αρχαιολο� γος? Δεν ει�ναι 
αρχαιολο� γος? Την παριστα� νει? Για δες.” 
 
 

  
 
 

Στα� θης Π. 
 

“There was, once, the futurology from ‘Chrysi Avgi’ 
members on the Parliamentary elections. Then for the 
European elections. After that for the Municipal 
elections. Now for those of the Medical Association. A 
noticeable downward trend maybe?” 
 

“Κα� ποτε υπη� ρχε η μελλοντολογι�α απο�  με�λη της Χ.Α. 
για τις Βουλευτικε�ς εκλογε�ς. Μετα�  για τις 
Ευρωεκλογε�ς. Μετα�  για τις Δημοτικε�ς. Τω� ρα για 
αυτε�ς του Ιατρικου�  συλλο� γου. Διακρι�νω μια 
πτωτικη�  τα� ση;” 
 

 
Improper 
language 

 
Κώστας 

 
“Wuss/asshole” 

 
“ΧΕΣΤΗΣ/ΜΑΛ..ΚΑ” 
 

 Βασίλειος 
 

“Brothel state” “Κράτος μπουρδέλο” 
 

 Αντώνης 
 

“bullshit” “Bullshit” 
 

 

Table 5.2: Examples of comments
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On the other hand, in some cases, we observe that men are adopting linguistic behaviors 

traditionally associated with women.  Lakoff (1975, 2004) described linguistic features 

such as tag questions and hedges as being markers of “women’s language” as they 

occurred in her studies more often in women’s speech. In our data, these markers were 

found in men’s comments.  More over, no occurrence of hedges such as “I don’t think so” 

or “I’m not an expert on this but...”  (GR: “Δεν νομίζω”,   “Αν και δεν είμαι σχετικός”) or 

tag questions like  “isn’t it?” (GR: “’Ετσι δεν είναι;”), “No?” (GR: “Όχι;”) were found in our 

women’s comments. According to Lakoff such features demonstrate tentativeness, while 

Grossman & Wood (1993) claim they are used to prolong and maintain communication.  

 

Emotional expressions (emoticons), a characteristic that, according to Katzman (1994) 

and Witmer (1977), is associated with women’s language rather than men’s, was also 

solely found in men’s comments in our data. Likewise, men were found to be self-

disclosing, a characteristic attributed by Poynton (1989 as cited in Maldonado et als 

2001, p.2) to women. For example “I’m Marios and I’m 20 years old” (GR:“είμαι ο μάριος 

κ ειμαι 20 χρονων”), “I live at Patisia, my wife is from Kokkinia” (GR: “Στα Πατήσια μένω, 

η γυναίκα μου είναι από την Κοκκινια”). Also, language variation was a main 

characteristic of men commenters with a very low percentage of women adopting these 

variations. Men were found to be using a combination of capital and lower case letters in 

their comments, Greeklish and/or English and Greek language.  In addition “empty 

adjectives” were found equally in men’s and women’s comments. 

 

In summary, for the most part, we observe women and men using the stereotypical 

language of their gender groups in their comments on news articles. However, there are 

a few deviations. We observe very few instances of women using markers of men’s 

language in their comments (e.g., opinionated, fact-oriented, critical, sarcastic, use of 

improper language, longer statements). For instance, only 6% of the “opinionated” 

comments in the Greek language corpus can be attributed to women participants (Figure 

4.7). In addition, characteristics that are usually considered women’s linguistic markers, 

like tag questions, hedges, use of emoticons, are found solely in men’s comments with 

the exception of empty adjectives, and self-disclosure, which are found in men’s and 

women’s comments. Given these points can we conclude that men are still generally 

“writing like men” while at the same time adopting women’s language characteristics in 
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their communication style whereas women are still in some sense communicating like 

women (using standard language and empty adjectives, exhibiting self disclosure). 

 

Limitations 

 

As previously discussed, the current study was observational in nature; the data 

collected provide insight into the naturalistic commenting behaviours of news readers of 

the New York Times, Ta Nea and To Vima, since we did not manipulate the setting in any 

way. However, as in any research design, with benefits there are also limitations, and 

our results should be interpreted with those limitations in mind. 

 

• One is that we have no control over who participates – we have got a good deal 

of data from men in our corpus but much less so from women. This means that 

we should be careful when drawing conclusions about how women participants 

write. 

 

• The linguistic style analysis on Greek language news comments was conducted 

manually by the author, given the need to identify characteristics such as 

opinionated language, which is not yet feasible to automate. This has laid the 

groundwork for future study, in which additional analysts can be employed in 

order to first ensure the validity of the approach, in order to eventually develop a 

computer-aided approach, which would allow us to increase the size of the 

corpus, in order to study the linguistic behaviors of a wide range of 

demographics.  
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Chapter 6 
 

Conclusion 

In the introduction, we suggested that in order to reduce the gender gap in the online 

world, we first need to understand it by re-examining it. The results of the current study 

suggest that this gender gap in the online public sphere is indeed alive and well, 

although we are still left with many questions as to why. 

The fact that we found parallel trends between the American and Greek online news 

commenting forums is in line with Epstein’s (1986, p. 44) claim on the universality of 

gender division. Nonetheless, we found an even more pronounced gender gap in the 

Greek context. This suggests that exploring the role of culture would contribute to a 

deeper understanding of the reasons why women participate less.  For example, it would 

be interesting to see if the differences in participation could be explained in the 

differences in the lifestyle of women in the U.S. and Greece respectively; their 

responsibilities, professionally and at home, how they spend their free time, if they have 

any. 
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To date, there is a large body of work examining gender differences in the English 

language context but much less is known about such differences in other languages. The 

present examination of gender differences in Greek language news comments thus 

contributes valuable information to this field and paves a new avenue for future work. 

Our linguistic analysis on the Greek comments documented an unexpected observation 

with respect to men’s linguistic style – a departure from linguistic features traditionally 

associated with masculine language.  Here, we might propose two explanations. First, it 

could simply mean that “masculine language,” or linguistic markers of masculinity, 

differs significantly in the Greek and English contexts. Alternatively, it could represent a 

change in men’s linguistic style. Men, while they continue to express themselves ‘as men’ 

interestingly also adopt linguistic features from ‘women’s language’. Regardless, men 

participants’ use of features previously cited as being “feminine” language markers 

certain warrants further investigation. 

Though the disappointing fact of women’s under-representation has resulted in a lack of 

valuable information on their online linguistic behavior it has nevertheless pointed a 

direction for the necessity of a future research. It would be quite intriguing to have a 

look at how women actually communicate online and also to investigate why are they 

not participating more.  In particular, is it due to a lack of interest in engaging with 

unknown others? Is there a negative perception of online discussions that precedes the 

actual participation? 

Our findings provide valuable information to academics exploring the online gender gap 

but also to professionals such as journalists and on-line news sites providers and 

developers as to question their current practices. Are they engaging only men? Is this a 

problem? If so the role of technology itself has to be re-examined; can new designs of the 

technologies and/or new practices surrounding their uses change this gender 

imbalance?  The study clearly shows that such questions are worth considering, given 

that the new interactive technologies are seen as holding the potential to promote 

engagement in a new online public sphere. 
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Tables 
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A.1: Content codes used with definitions and literature & data examples 

 
Content scale Definition Literature keywords 

examples 
Data keywords examples 

OPINIONATED 
LANGUAGE 

• Opinion according to Webster’s 
College dictionary is defined as 
“indicating a belief, view, 
sentiment, conception”. 

• Measured comments that 
contained keywords from the 
literature keywords list translated 
in Greek and also own keywords as 
shown on the data keywords 
examples column 

• This scale was adapted into a 1 
point scale; 0=opinionated 
language was not present, 
1=opinionated language was 
present 

• "Γενικά πιστεύεται" 
• "Πιστεύω ότι" 
• “ειόναι λυπηροό  όταν” 

• “ει�μαι σι�γουρος” 
• “ει�μαι βε�βαιος” 
• “πιστεύω” 
• “ειέμαι πεπεισμεένος” 
• “αισθάνομαι πως” 
• “διαφωνώ” 
• “συμφωνώ” 
• “πολύ σωστά” 
• “μπράβο” 
• “πρέπει”, “θα έπρεπε” 
 

FACT-ORIENTED 
LANGUAGE 

• Measured comments that 
contained specific factual 
arguments 

• Examined manually all comments 
• This scale was adapted to 0=no 

statements of fact, 1=one or more 
statements of fact. 

 • “[...] εδω�  δεν προ� κειται περι� α� ποψης. 
1ον) Η Κ. Δου� ρου εικα� ζεται ο� τι θα 
πα� ρει αυτη�  τη θε�ση. 2ον) Το 
υπουργει�ο ψα� χνει 15% απολυ� σεις 
στους ΟΤΑ. Οι μο� νιμοποιημε�νοι με το 
νο� μο Παυλο� πουλου το 2004 
ελε�γχθηκαν απο�  το ΑΣΕΠ επι� 1,5 
χρο� νο. και το 2006 ε�γινε η 
μονιμοποι�ηση [...]” 

• “[...] κατα�  τη συ� γχρονη Κοσμολογι�α το 
φως δημιουργη� θηκε ΠΡΙΝ απο�  τα 
χημικα�  στοιχει�α και, επομε�νως, ΠΡΙΝ 
απο�  το νερο� .” 

 
 

2 



 

 

SARCASM • 1. “The use of irony to mock or 
convey contempt” (Oxford Online 
dictionary) 2. “Α way of using 
words that are the opposite of 
what you mean in order to be 
unpleasant to somebody or to 
make fun of them” (Online learners 
dictionary) 3. “Η χαιρέκακη 
ειρωνεία, o  
δηκτικός εμπαιγμός, κοροϊδία” 
(Μπαμπινιώτης, 2008) 

• Examined manually all comments 
• This scale was adapted to 0 = no 

use of sarcasm, 1= use of sarcasm 

 • “[...] Κουραφε�ξαλα!   Τι Μεκεδονικο� ς 
και Ρωμαικο� ς και κουραφε�ξαλα; Τους 
τρει� ιερα� ρχες θα βρου� ν με�σα...[...]” 

• “Άρα στις μη-Ευκλει�δειες γεωμετρι�ες 
προστι�θεται και η Τσι�πρειος ;” 

• “Φαγου� ρες στο Κορυδαλο� ;” 
• “[...] "σαν" αρχαιολο� γος η�  "ως" 

αρχαιολο� γος? Δεν ει�ναι αρχαιολο� γος? 
Την παριστα� νει? Για δες [...]” 

CRITICAL • 1. “Expressing disapproval of 
somebody/something and saying 
what you think is bad about them” 
(Online learners dictionary)  
2. “Η έκφραση γνώμης για 
(κάποιον/κάτι), συνήθ. Ο 
εντοπισμός των θετικών και 
αρνητικών του στοιχείων” 
(Μπαμπινιώτης, 2008) 

• Examined manually all comments 
• This scale was adapted to 0=no use 

of criticism 1=use of criticism 

 • “α� πειρη η βλακει�α ορισμε�νων, 
α� πειρη... ” 

• “Θα συνηθι�σεις κι εσυ�  απο�  δω και 
μπρος ο� πως και η κα� θε Δου� ρου να 
υπακου� ς στους νο� μους. Οι τζα� μπα 
μαγκιε�ς του παρελθο� ντος και ο 
συνδικαλοπατερισμο� ς αποτελου� ν 
οριστικα�  παρελθο� ν. ” 

• “γιατι;...γιατι ρε βηματακι δεν πειθεις; 
γιατι; Διαβαζοντας τα προηγουμενα 
σχολια, οι μισοι; το 1/3; σε δουλευουν! 
Μπορεις να μας εξηγησεις; Θα σου πω 
εγω, διοτι παμπολλοι πιστευουν οτι 
εισαι σαν τους δοσιλογους, οτι 
υπηρετεις τους μεταναζι που ηρθαν να 
πουλησουν δημοκρατια μετα την 
πτωση των χουνταιων! Να γιατι! ” 

•  
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TAG QUESTIONS • Measured comments that 
contained keywords from the 
literature keywords list translated 
in Greek and also own keywords as 
shown on the data keywords 
examples column 

• This scale was adapted into a 1 
point scale; 0=no tag questions 
were present, 1=tag questions 
were present. 

• “δεν είναι;” 
• “δεν νομίζεις;” 
• “σωστά;” 
• “ενδιαφέρον ε;” 

• “ε; ” 
• “Όχι;” 
• “ε�τσι δεν ει�ναι;” 

 

HEDGES • Measured comments that 
contained keywords from the 
literature keywords list translated 
in Greek and also own keywords as 
shown on the data keywords 
examples column 

• This scale was adapted into a 1 
point scale; 0=no hedge indicators 
were present, 1=one or more 
hedge indicators were present. 

•  “δεν ξέρω” 
• “νομίζω” 
• “δεν είμαι βέβαιη/ος” 
• “δεν είμαι 

σχετική/ός” 
• “αν δεν κάνω λάθος” 

• “Δεν νομιζω” 
• “νομίζω οτι” 
• “αν και δεν ειμε σχετικος" 
• “δεν ξερω αλλα” 

 

EMPTY 
ADJECTIVES 

• Measured comments that 
contained keywords from the 
literature keywords list translated 
in Greek and also own keywords as 
shown on the data keywords 
examples column 

• This scale was adapted into a 1 
point scale; 0=no empty adjective 
was present, 1=one or more empty 
adjectives were present. 

• “γλυκό” 
• “φορεματάκι” 
• “καταπληκτικό” 
• “τρέλα” 

• “παιδακια” 
• “αδερφακι” 
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SELF DISCLOSING • Measured comments where 
personal info were disclosed 

• Examined manually all comments 
• This scale was adapted into a 1 

point scale; 0=no self-disclosing 
element was present, 1=one or 
more self-disclosing elements were 
present. 

 

 • “ειάμαι ο μαά ριος κ ειμαι 20 χρονων/.κ 
επι�σης με�νω γαλα� τσι” 

• “με�νω στα βο� ρεια προα� στεια, ε�χω 
βγα� λει πανεπιστη� μιο, ΙΕΚ, ε�χω πτυχι�α 
σε 4 γλω� σσες και κομπιου� τερ και 
γνωρι�ζω καλα�  τη μητρικη�  μου 
γλω� σσα, την ελληνικη� ” 

• “Δεν είμαι Χ.Α.” 
• “στα Πατη� σια με�νω, η γυναι�κα μου 

ειίναι αποί  την Κοκκινια/Επιίσης 
πληρώνομαι με ποσοστά επί 
πωλήσεων” 

EMOTICONS • Measured comments containing 
emoticons using references from 
the Internet. 

• This scale was adapted to 0=no 
emoticons, 1=one or more 
emoticons in the comment 

http://cool-smileys.com/text-
emoticons 
 
https://support.skype.com/en
/faq/FA12330/what-is-the-
full-list-of-emoticons? 
 

• ;) 
• :)))  
• :-) ) 
• :-))  
• :-D    :-) 
• λολ 

LONGER 
STATEMENTS 

• At first a word count for the body 
of each textual comment was 
conducted. Next, comments were 
classified by length, relative to all 
other comments posted. 

• This scale was adapted to 0=equal 
to or less than the 75th percentile 
length; 1=greater than the 75th 
percentile length. 
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LANGUAGE 
VARIATION 

• Measured statements that were not 
written with the use of standard 
Greek characters.  

• Examined manually all comments 
• This scale was adapted into a 1 

point scale; 0=comment written in 
standard Greek, 1=comments were 
written in Greek, English and/or 
Greeklish capital characters; a 
combination of small and capitals 
characters has been used; 
comments included a web link 

 • CAPS:  
“[…]ΟΤΙ ΘΕΛΕΙ ΑΥΤΟ Ο ΗΛΙΘΙΟΣ 
ΜΕΤΑΔΙΔΟΥΝ ΤΑ ΒΟΡΕΙΚΟΡΕΑΤΙΚΑ Μ.Μ.Ε 
[…]” 

• CAPS + SMALL CRTRS 
“ΕΠΙΤΕΛΟΥΣ....ΛΙΓΟΣ ΠΟΛΙΤΙΣΜΟΣ ΚΑΙ 
ΕΥΑΙΣΘΗΣΙΑ....!!!Αλλα�  οι ε�λληνες, (τι κρι�μα), 
ε�χουν μα� θει να πηγαι�νουν και για τσιγα� ρα η�  
καφε� […]” 
 
 

IMPROPER 
LANGUAGE 

• Measured comments that 
contained improper language 

• Examined manually all comments. 
No keywords have been used. 

• This scale was adapted into a 1 
point scale; 0=no improper 
language was present, 1=improper 
language was present. 

 

 • “αγραμματοτατε” 
• “αμαθής” 
• “ανι�κανε”  
• “ανόητοι” 
• “άπλυτος” 
• “αργο� σχολοι” 
• “ασχετοτατε”, “είσαι άσχετος, 

πανασχετε” 
• “Αυτη�  δεν βλε�πεται!” 
• “α� χρηστε” 
• “βλακω� δη”, “βλακωδώς” 
• “γαμώ τον Μουχαμέτη σας” 
• “γλύφτες”  
• “έσχατος” 
• “ζω� α” 
• “ηλίθιος” 
• “ΚΑΒΑΛΙΚΕΜΕΝΟΥΣ” 
• “καημένε” 
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A.2:  List of article titles  

 

A.2.1 The New York Times 

 

NYT Europe’s Anti-Semitism Comes Out of the Shadows Europe 
NYT Exile in Brooklyn, With an Eye on Georgia Europe 
NYT Ebola Cases Could Reach 0.4 Million Within Four Months, C.D.C. Estimates Health 
NYT San Francisco Official Says He Takes Truvada to Prevent H.I.V., and More Gay Men Should, Too Health 
NYT A Mother in Jail for Helping Her Daughter Have an Abortion Magazine 
NYT The Ultimate Cuban Comfort Food: Picadillo Magazine 
NYT De Blasio’s Fault or Not, Fatal or Not, Groundhog Had an Early Fall N.Y./region 
NYT Taking a Call for Climate Change to the Streets N.Y./region 
NYT How to Stop Time Opinion 
NYT The Indian Diaspora Mostly Embraces Mr. Modi Without Reservations Opinion 
NYT Death on a Bike Opinion 
NYT Eric Holder Resigns, Setting Up Fight Over Successor Politics 
NYT Bill Simmons Suspended by ESPN for Tirade on Roger Goodell Sports 

NYT 
Divided U.S. Team Uncorks Tension in Defeat.  After Another Ryder Cup Loss, Phil Mickelson and 
Tom Watson Share Icy Exchange Sports 

NYT Derek Jeter Takes In, and Provides, a Memorable Final View at Shortstop Sports 
NYT Ex-Employees Say Home Depot Left Data Vulnerable Technology 
NYT Holder Backs Suit in New York Faulting Legal Service for Poor U.S. 
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NYT U.S. Ramping Up Major Renewal in Nuclear Arms U.S. 
NYT In Colorado, a Student Counterprotest to an Anti-Protest Curriculum U.S. 
NYT Weeks of U.S. Strikes Fail to Dislodge ISIS in Iraq World 
NYT Obama Acknowledges U.S. Erred in Assessing ISIS World 
NYT Lockdown Begins in Sierra Leone to Battle Ebola World 

 

 

 

A.2.2 Ta Nea & To Vima 

Ta Nea ∆ολοφονι�α Φυ� σσα, ε�νας χρο� νος μετα� : Το χρονικο�  ενο� ς α� γριου πολιτικου�  εγκλη� ματος  Greece 
Ta Nea Οι Σκωτσε�ζοι στις κα� λπες - Στην τελευται�α δημοσκο� πηση υπερισχυ� ει το «ο� χι» με 6 μονα� δες World 
Ta Nea Πλη� θος κο� σμου στη συναυλι�α για τον Παυ� λο Φυ� σσα στο Συ� νταγμα Greece 
Ta Nea Περισσο� τερο φυσικο�  αε�ριο αν χρειαστει� ζη� τησε ο Σαμαρα� ς απο�  τον προ� εδρο του Αζερμπαϊτζα� ν Politics 
Ta Nea Παραμονη�  στο Ηνωμε�νο Βασι�λειο με διαφορα�  10% ψη� φισαν οι Σκωτσε�ζοι World 

Ta Nea 
Τζη� μερος: «Χοντροκομμε�να αγα� λματα νεοπλουτι�στικης αντι�ληψης οι Καρυα� τιδες στην 

Αμφι�πολη» Politics 
Ta Nea Κι�εβο: «Χωρι�ς εκεχειρι�α δεν υπα� ρχει αποστρατιωτικοποιημε�νη ζω� νη»  World 

Ta Nea 
Οι πρω� τες ε�ξυπνες στα� σεις παραδι�δονται στο επιβατικο�  κοινο� .  Θα δει�χνουν με ακρι�βεια τον 

χρο� νο α� φιξης των λεωφορει�ων και των τρο� λεϊ Greece 

Ta Nea 
Οικονομικο�  Βαρο� μετρο: Το 55% των πολιτω� ν δεν μπορει� να πληρω� σει φο� ρους και 

ασφαλιστικε�ς εισφορε�ς Economy 
Ta Nea Λοβε�ρδος: «Μετεγγραφη�  φοιτητη�  μο� νο αν ε�χει δικο�  του σπι�τι» Greece 
Ta Nea Αρχισαν οι συμμαχικοι� βομβαρδισμοι� κατα�  των τζιχαντιστω� ν στο προπυ� ργιο�  τους στη Συρι�α World 
Ta Nea Σε δυ� ο φα� σεις η πε�μπτη αξιολο� γηση της τρο� ικας Economy 
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Ta Nea 
Σε ισχυ�  απο�  την Παρασκευη�  ο κωδικο� ς που θα «αχρηστευ� ει» τα κινητα�  τηλε�φωνα μο� λις 

κλαπου� ν Greece 
Ta Nea Η Ελλα� δα στη συμμαχι�α κατα�  των τζιχαντιστω� ν στε�λνοντας πυρομαχικα�  στους Κου� ρδους Politics 
Ta Nea Σε 24ωρη βα� ση θα λειτουργει� τα Σαββατοκυ� ριακα το Μετρο�  του Λονδι�νου World 

Ta Nea 
∆ΝΤ: «Το προ� γραμμα της Ελλα� δας λη� γει τον Μα� ρτιο του 2016 - δεν ε�χει τεθει� θε�μα προ� ωρης 

λη� ξης» Economy 
Ta Nea Στο� χος της Ουκρανι�ας, να υποβα� λει αι�τημα για ε�νταξη στην ΕΕ σε ε�ξι χρο� νια World 

Ta Nea 
«Εφοριακοι� αποτρε�πουν τους πολι�τες να προσφευ� γουν εναντι�ον του ΕΝΦΙΑ» καταγγε�λλουν οι 

δικηγο� ροι Greece 
Ta Nea Την α� μεση καταβολη�  των αναδρομικω� ν τους ζητου� ν οι δικαστικοι� με επιστολη�  στον Σαμαρα�  Greece 
Ta Nea Ουκρανι�α: Ξεκινα�  η οριοθε�τηση της ουδε�τερης ζω� νης World 
Ta Nea Παντρευ� τηκε στη Βενετι�α ο Τζορτζ Κλου� νι - πλη� θος αστε�ρων στον γα� μο Culture 
Ta Nea Ανε�λαβαν την ευθυ� νη για επιθε�σεις σε Χρυση�  Αυγη�  και ΛΑΟΣ Greece 
Ta Nea Ριζοσπα� στης: 40 χρο� νια απο�  τη νο� μιμη κυκλοφορι�α του Politics 
Ta Nea Οκτω�  αγκα� θια στο σκληρο�  μπρα ντε φερ με την τρο� ικα Economy 
Ta Nea Και η Αλ Κα� ιντα απειλει� τους πολι�τες της ∆υ� σης με αιματοχυσι�α World 
Ta Nea Πω� ς δυ� ο λεπενιστε�ς στη γαλλικη�  Γερουσι�α αποτελου� ν «θρι�αμβο» για το Εθνικο�  Με�τωπο World 

To Vima 
Σαμαρα� ς για Αμφι�πολη: Θα ακου� σουμε μο� νο την ανασκαφε�α καιτα ευρη� ματα. Παρε�δωσε 

επαναπατριζο� μενο βυζαντινο�  χειρο� γραφο σε ηγου� μενο του Αγι�ου Ορους Culture 
To Vima Ολανδρέου Opinion 
To Vima Σαμαρα� ς σε βουλευτε�ς Ν∆:Ξεχα� στε τις εκλογε�ς, βγα� λτε τες απο�  το μυαλο�  σας  Politics 
To Vima Champions League: Θρι�αμβος του Ολυμπιακου�  - Νι�κησε την Ατλε�τικο Μαδρι�της 3 - 2 Sports 
To Vima Μια ακο� μα ευκαιρι�α για τους επιμελει�ς «αιω� νιους» φοιτητε�ς  Society 

To Vima 
Ελληνικά τα έξι από τα 800 κορυφαία πανεπιστήμια του κόσμου - Πρώτο στην Ελλάδα το 

Εθνικό Μετσόβιο Πολυτεχνείο Society 

To Vima 

Ο θριάαμβος του Ολυμπιακουά  εάναντι της Ατλεάτικο κυριαά ρχησε στα ισπανικαά  και σε αά λλα διεθνηά  
ΜΜΕ. Ως «ελληνικη�  τραγωδι�α» χαρακτηρι�στηκε η η� ττα της Ατλε�τικο στα πρωτοσε�λιδα της 

Ισπανι�ας  Sports 
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To Vima Αμφι�πολη: Πιθανο� ν να υπα� ρχει και τε�ταρτος θα� λαμος στον Τυ� μβο  Culture 
To Vima Να ηττηθου� ν και πολιτικα�  οι νεοναζι�  Opinion 

To Vima 
Το Ποτα� μι ανακοινω� νει τις βασικε�ς πολιτικε�ς θε�σεις του Η ημερι�δα ολοκληρω� νεται με την 

ομιλι�α του επικεφαλη� ς του κο� μματος Σταυ� ρου Θεοδωρα� κη Politics 

To Vima 
Αλ. Τσι�πρας: Συμμαχι�α της Αριστερα� ς με την χριστιανικη�  Εκκλησι�α κατα�  των ανισοτη� των  

Πα� πας Φραγκι�σκος: Αδιανο� ητο να σω� ζονται οι τρα� πεζες και ο� χι οι α� νθρωποι Politics 
To Vima Η κο� κκινη Ρε�να...  Opinion 
To Vima Θαυμασμός Βαρθολομαίου για τα  ευρήματα της Αμφίπολης Society 
To Vima Ρημα� ζουν τα μικρα�  νοσοκομει�α της  Αττικη� ς  Society 
To Vima Αμφι�πολη: Αυξα� νουν οι πιθανο� τητες να ει�ναι ασυ� λητος ο τυ� μβος  Culture 
To Vima Εφθασε το σκα� φος MAVEN στον Αρη  Science 
To Vima Συρι�α: Μαζικη�  ε�ξοδος πολιτω� ν απο�  τη Ρα� κα μετα�  τις αεροπορικε�ς επιδρομε�ς  World 
To Vima Η Ρωσι�α καλει� την Τουρκι�α σε συνεργασι�α στην Κριμαι�α  World 
To Vima Τρομακτικη�  καταγγελι�α για 45χρονη που ξεψυ� χησε θαμμε�νη ζωντανη�   Society 
To Vima FBI: Ανακα� λυψε ποιος ει�ναι ο δη� μιος  του δημοσιογρα� φου Τζε�ιμς Φο� λεϊ World 
To Vima Το νερο�  που πι�νουμε ει�ναι αρχαιο� τερο απο�  το ηλιακο�  μας συ� στημα!  Science 
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