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Hepidnym

H mapovoa mrtuylakny gpyacio acyoAsital pe v évvola NG ‘ONUOVPYIKNG olkovopiag
(‘creative economy’) £Tol OTWG AVTH MPAYUATWVETAL OTNV AEYOUEVT "SNULOVPYLKT TIOAN
(‘creative city’) mov Aettovpyel wG TOAOG EAENG ™G AeyopevnG ‘Snpovpykng Taéng (‘creative
class’). Ta tpla autd otolxela SNAadT) 0LKOVOUIX-TOTIOG-avVO pWTILVO SUVAULKO, SLALOPPWVOLV
KATA TNV amon) pag éva (606G 0IKOGUOTNLATOG TO 0T0(0 elval KABE @opa HoVaSIKO.

[Tio ovykekpeva, N epyacio €EeTAlel TNV XWPLKN CAAQ KOl AELTOVPYIKY] OPYAVWOT TNG
ONULOVPYLKNG OLlKOVOUIaG O€ ‘OMUIOVPYIKEG oLOTAdES Kal og ‘Snuiovpylkols kopupoug’
EMOVUWOVTAG VA KATAVOTOEL KOAVTEPA WG AUTEG SNULOVPYOVVTAL TO €AV TPOKELTAL YL
TAUTOOMUEG 1) SLPOPETIKEG EVVOLEG KUl TL EMIMTWOELS €XEL 1] VTIAPEN TOUG GTNV TOTILKN
Kowwvia. Q¢ peAétn mepimtwong emAéymke 1 mMOAN ¢ AwoaBovag ([Toptoyodia), kat
eldikotepa pla dSnuovpykn cvotada (LX Factory) kot évag Snuiovpywkog kopfog (Hub
Criativo Beato) o€ avtiv.

Ta cupumepaopatda pag emPefatwvovy o€ peydro Babpo tov kopfiko poéAo mov Stadpapatifel
N VTTaPEN SNILOVPYIKOU TAAEVTOU XAAG KOl KATAAAN AWV VTIOSOUWV O€ pia TTOAN EVW PEPVOLV

OTO (WG TNV TIOAVTIAOKOTNTA XapakTnplopoL tov ‘DNA’ pag cvotddag 1) evog koppov.



Summary

The present thesis addresses the concept of ‘creative economy’ as the latter takes shape in the
so-called ‘creative city’ that acts as point of attraction for the so-called ‘creative class’. In our
opinion, these three elements i.e economy-place-human resource, constitute a type of
ecosystem that each time is unique.

More in particular, the thesis examines the spatial and functional organisation of the creative
economy in the form of ‘creative clusters’ as well as ‘creative hubs’ aiming to understand
better how these two forms are created, whether they constitute identical or diverse concepts
and their impact to the local community. Lisbon (Portugal) was selected as case study;
specifically a creative cluster (LX Factory) and a creative hub (Hub Criativo Beato) in the city.
Our conclusions largely confirm the pivotal role the existence of creative talent and adequate
infrastructures in a city has while highlighting the complexity of determining the ‘DNA’ of a

cluster or a hub.



Evyaplotieg

Oa NBeda va evyaplotnow tov emiBAEmovTa pov K. Iwavvn Kuplakakn yia 6An v BonBeia
KATA TNV SLApKELX oUYYPAPN§ TNG SlaTpLP1g, Sev Ba vmpxe amoTéAeoua Xwpig TV oTnpLén
tov. Eva peydio evxapiotw otnv Edite, otnv Mariana, kat otnv Sandra yia tov xpovo Tov
APLEPWOAV 0TO TAALCL0 TWV GLVEVTEVEEWV. TELOG, Ba 1BEAX VAl EUXAPLOTIIOW TNV OLKOYEVELX
OV KAl GAOUG TOUG KOVTIVOUG OV aAVOPWTIOUGS YA TNV KATAVOT 0T KAL UTIOLOVT] OXL LOVO KATA

T0 StdoTnua TpoETOLpAGiag TG SLaTpIPng aAAG Kot kaB'0An TV SldpKeLa TNG POITNONG HOVL.
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Kepaiawo 1
EIZATQTH

H dnuovpywotnta pmopei va oplotel wg (...) kdBe SpaotnptdtnTa mov xpnotuomoLel THv
pavtacia Ue TETOLO TPOTO WOTE VA TAPAYEL TPWTOTUTIA KL XPHoLUA amoTeAéouata (...)’
(Sto petapaon)(NACCCE, 1999:29) kat o€ avtiBeon e TV GLXVA KON TIETO(ON 0N TTWG
OUVOEETAL ATIOKAEIOTIKA HE TIG TEXVEG, N eUmElpla pag umopel va emPBefatwoel Twg
EKSNAWVETAL KOl 0€ TOWPEIS OTWG 1) oKovouia, I emoTiun Kol 1 TeyvoAoyla (Landry,
2019:147). Ze auTo TO onpeio apkel va oke@TEL Kavelg TV SNLLOVPYLKY TIPOGEYYLON TG
Apple pe exatoppvpla ‘moToVS AvA TOV KOGHO 1) TNV TPOCEATN AVUKOIVWOT TIwG
ETOTIMUOVEG KATAPEPAV VA KWIIKOTOMOOUY 0A0 TO AyYAOQPWVO TEPLEXOUEVO TNG

Wikipedia og pop@n DNA (Shankland, 2019).

[MapoAa avtd, 1 oVVSEOT) TNG SNULOVPYIKOTITAG KE TIG TEXVESG KAL TOV TIOALTIONO Elval Lo
OXE0TM TIOV EKTEIVETAL AVA TOUG ALWVEG: ATIO TNV EAANVOPW UATKT) ApYALOTNTA, TNV ETTOXN
™G Avay€vvnong KoL TNV €ToxN TOU KIVIHATOG ToU POHavTIoHOU yla va ava@Epoupe
Hepkd mapadetypata and v epmepia g Evpwmng. Equepa, ocOp@wva pe tov Landry,
autn 1 oxéon PBploketatl oe pa KopPikn otyun kabwg n mpoodnkn ¢ Yn@lomoinong
(‘digitization’) otnv e§lowon mpokeLtal (...) va Exet 0TI (WES UAG, OTIS TTIOAELS UAS KAL OTIS
olkovouies pag tnv emidpacn mov eixe n avaxkaAvyn tov nAektpiopuot’ (WSla petagpaon)

(Landry, 2019:160).

[Tépuol, ékave Tov yOPo TOU KOGHOU 1) GTLYUN] TIOU aVTiypa@o TOV YVWoToU OKITGOU Tou
Bpetavol kaAAiteyvn Banksy ‘Girl with Balloon’, apxloe va autokataoTpe@eTaL 0oV
elxe POALG TTwAnBel @tavovtag v agla twv 1,4 exatoppvpiov dodapiwv katd v
Sudpkela Snpompaociag. ‘Going, going, gone..” (‘Ilasl, mael, xabnke..') oxoAlaoce o
KAAALTEXVNG 0TOV Aoyaplacpd tov oto Instagram (Martin, 2018). AVvapwTIOHACTE TTWG
EVIWOE TIPOG OTLYUNV 0 ayopao TG BAETOVTAG TNV SNHLOVPYIKOTNTA VA ‘UdxeTal KAl va

‘VTtEPLOYVEL TNG OLKOVOULKNG aglag.

[Tolo OpwG €xel vapgel 10 BewpnTIKO onuelo cuvdvtnong amoPYewv YUpw oMo TNV

OLKOVOULKT SLAoTHOT TNG SNULOVPYIKOTNTAG GTOV XWPO TWV TEXVWV KAL TOU TIOALTIGHOV
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¢wg twpa; H oxetkn akadnupaiky ovlntmon Sefdyetal o€ pa SIEMIOTNUOVIKY
TAATEOPUA TIAPAYOVTAG OV [U] TL GAAO €vav eVTUTIwolakd O0yko BiAloypa@iag
(Lazzeretti, Capone, & Innocenti, 2018). Ot L0 GUXVEG aVAPOPES YIVOVTAL 0TI EVVOLEG
‘TOALTIOTIKEG BlounxaviEg’, ‘Snuovpykés Blopnyavies’, kat ‘Snutovpyikn owkovopia’. Etvat
KOLWVT TTapadoxn TwG VTTAPXEL EVVOLOAOYIKT] CUYXVOT] TOGO YUPW ATO QUTES TIG EVVOLESG
(Galloway & Dunlop, 2007: 17) 660 kat yOpw aTd GAAEG CUYYEVIKEG [LE AUTEG, YEYOVOG TIOU
KATA TNV YVOUN Hog kabBlotatal akoua mo TPoBANUATIKO amd TNV OTLyun Tou 1
EMOTNUOVIKY ou{TNOT TPOPOSOTEL TNV XAPAN TOALTIKWV Kol oUUBEAAEL €TOL oTNV
Stddoomn kal KaBliEpwon Opwv MoV Kavelg ev TéAeL dev pmopel va meptypayel 1 va

KATOVONOEL TIAT) PWSG.

[otoplkd, 0 6pog ‘TMOMTIOTIKEG PBlounyavieg’ ouvvdéetal pe tov 6po ‘Bropnyavia tov
TOALTIOHOY €TOL OTMWG aUTOG avanmtuxOnke amd Toug Bewpntikovg Adorno Kot
Horkheimer kat v Aeyopevn ZxoAn g Ppavk@ovptng v dekaetio tov ‘40. ZOppwva
He Vv teAsvtala, N HAIK) TUTOTIOWUEVT] TTAPAYWYY] TIOALTIOTIKWV TIPOIOVTWVY (TL.X.
TAWVLWV, SI0KWV, EVTUTIWV) 081 YOU0E G€ EUTIOPEVUATOTIOMON TNG TEXVNG KAL EV TEAEL O
XEPAYWYNON TwV HalwV, OOl [E TNV XEPAYWYNON ToV £ixe eMITPEPEL TNV AvoS0 TOU

@aclopov otnv Evpwmm (0’Connor, 2010:11).

ZTNV UETAUOVTEPVA ETOXT), O 0POG ETTAPE VX EXEL APVNTIKY XPOLA KL ATIEKTNOE OETIKO
mpoéonpo. O Garnham (1987:25) mpooéyyloe Tnv Aeltovpyld TwWV TOALTIOTIKGOV
Blopunxaviwv wg tnv Aettovpyia (...) oUWV TOU XPNOLUOTIOLOUY TA YAPAKTNPLOTIKX UETA
TAPAYWYNS KAl 0pYAVWonNS TwV BLOUNXAVIKWV ETXEPNOEWV YIA VA TTAPXYOUV KAl VA
Stadwoovv ovufola ue T Hoper TOMTIOTIKWOV ayaBwV Kat vThpeatwV kateoxnv, av Kal
OxlL Kat' QamokAEOTIKOTNTA, w¢ eumopevuata (..)” (Bla petagpaon). 'Evag didog
SMUo@UNG oplopds eival autog mov avemtuée o Exmaideutikog Emiotnpovikdg ko
[ToAttiotik6g Opyaviopo twv Hvwpévwv EBvwv (UNESCO) kat cOp@wva pe Tov omoio wg
TOALTIOTIKEG BewpovvTal (...) ot frounyavies mov cvvévalovv TNV Snulovpyla, Tapaywyn
KQl EUTOPEVUATOTIOM OGN TTEPLEYOUEVOV TTOU EIVaL GUAO Kal Exel TOMTLOTIKO Yapakthpa. To
TEPLEYOUEVO QUTO TUTIIKA TIPOOTATEVETAL UE copyright kat umopel va AaBet Tnv popen eite

ayaBov eite vnpeoiag’ (Sla petagpaon) (United Nations, 2008:11).

Tnv évvola ‘Smutovpyikég Bopnyavies €Baie otov xaptn to 1998 1 dnuocievon g
ueAéng ‘Mapping the Creative Industries’ amd 1o Bpetavikdé Ymouvpyeiov IToAttiopov,
Méowv Evnuépwong kat ABAntiopov (Department for Culture, Media and Sport, ‘DCMS’).

H peAétn aut) amnyovoe TNV TIOALTIKN ETAOYT] TNG TOTE VEO-EKAEYUEVTG KUBEPVNONG TWV
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https://el.wiktionary.org/wiki/;

Epyatikwv va Swagopomonjoel to AeEAGYL0’ ™G amod TO TPONYOVHEVO KUPBEPVNTIKO
OXNHX KAVOVTOG TO TEPACHA ATIO AUTO TIOV PEXPL TOTE TIEPLYPAPOVTAV WG ‘“TIOALITIOTIKES
Blounxavieg’ oe auTd TOL 1) HEAETN OVOUATL(E ‘Smulovpykég Bloumxavies. H peAén
Tpocdlopilet TI§ ‘Snuovpykeés Bloumyavies” we Bopnxavieg mov (...) Eyovv Ti¢ piles ToUg
OTNV ATOULKT] SNULOVPYIKOTNTA, TNV LKAVOTNTA, TO TAAEVTO KL UTTOPOUY VA SULOVPYOO0UV
TAOUTO Kat B€0els epyaoiag uéow TG mapaywyns Kal EKUETAAAEUONG TNG TVEVUATIKNG

tétoktnoiag(...)’ (DCMS, 1998:3) (BAéme Sidypappa 1).

Av ka1 xaptoypdagnon tov DCMS €xel Sextel kpitikég pe tov Garnham (2005), va €xet
vTooTnP&eL OTL M TtepAnYm ™G €KE00MNG A0YLIOULKOU KAl TWV VTINPECLWOV TTATPOQOPLKNG
Sloykwvel emimAaota To MEYEBOG Kol TNV OLKOVOULKN OnUaciot Twv SNUIOVPYIK®V
Brounxaviwv kat toug Hesmondhalgh kat Pratt (2005) va €xouvv ap@lofntnost  un
TEPANYN 0€ AVTEG TOHEWV OTIWG 1] TIOALTIOTIKT KAT|POVOULA, O TOUPLOHOG, 1 SltaokeSaon
KL 0 AOANTIONOG, TAPAUEVELYEYOVOG OTLTO BpeTaVIKO HOVTEAD £XEL AOKNOELKABOPLOTIKN

emiSpaon otnv xapadn mMoALTIK®WV OXL LOVo evTOG Bpetaviag aAAd kal o€ SieBvég emimedo.

Tagvopnon Anpovpytk@wv Biounyaviov

TnAedpaon

Padiopwvo

Apxltektovikng

Texvn kat Avtikeg

Xelpoteyvia, Design,

Zx€b10 podag,

du\p kot Bivreo,

Awadpaotiko Aoylopko Avaruxmg,

Movowkn, Texveg Tov Beapatog,

Exdo0¢Lg,

Aoylopko kot Yrmpeoieg [TAnpo@opkng,

Awanpion

INUEWVETAL TTWG, LETA atrd TToAVET StafovAgvon, To 2014 to DCMS dnpocievoe pa
TPOTIOTIOMEVT] Tavounon oty omola cupmepAapBavovtal TA¢ov povoeia, ykaAepi,

BBAobnkes kL apyeia (DCMS, 2014).

Awdypappa 1: Ta&vounon Anpovpyik®v Biounyaviwv, DCMS
Zéxwpa amd to povtédo tov DCMS cuvavtaue kol GAA0UG TPOTOUS TASLVOUNONG TWV
OXETIKWV BLOUNXAVIWV aVAAOYQ UE TA KPLTNpla oTa oTtola Sivoupue éugaon kabe @opa

(Throsby, 2008:219). 'Etol, vmtapxel povtéAo mov mpoteivel o Mlaykdouiog Opyaviopog
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[Tvevpatikng IStoktnoiag (World Intellectual Property Organization - WIPO) kat to omoio

Slakpivel Tig Blopnyavies katda Tov akdAovbo tpomo (WIPO, 2003):

e Blounyavieg mov kate€oxnv aoyoAovvTtal pe TN Snuovpyia, Tapaywyn, LETAdoon
Kal Stavoun £pywv TVEVUATIKNG LWOloKTNolag (Kol 0Tl omoleg meplhapfavovtal n
AoyoTexvia, M HOUCLKI), O KLVNUATOYPAPOG, 1 @wTtoypa@ia, o oxediaoudg
AOYLoHLKOV, 1] Sl Lo, Kal oL eTaLpieg SLayElPLoNg TVEVHATIK®V SIKALWUATWV),

e Blounyxavieg mov mpoo@épouvv TA pEoa ywx TN Snuovpyla, petddoon Kol
KATOVAAWOT €pywV TVELUATIKNG WSloktnoiag (otig omoleg meprlapfdavovtat
Blounxavieg mouv TApAyouUV Kol TWAOUV OUOKEVEG OTWSG TNAEOPACELS,
UTIOAOYLOTEG, KOK),

e Blounyavieg mov povo £va HEPOG TNG TAPAYWYNG OUVOEETAL HE SIKOLWUOTO
TIVEVUATIKNG OlokTnolag (0Twg 1o 0XESL0, 1 APXLTEKTOVIKY, TO KOOUNUQ, T
ETUTAOTIOL O KL AAAEG TEXVEG) KL TEAOG,

e Buounxavieg mov oxetilovtal He TVEVHATIKY LOLOKTNOLA TIEPLOPLOUEV KAL VLA TIG
omoleg 1N TVELHATIKY SLOKTNOIX OVTITPOOWTEVEL €V HKPO KOUUATL TNG
ETIYELPNUATIKNG TOUG SpacnplotnTag (OTwe N TMAEQWVIA, Ol LETAPOPES KL 1

XOVOpLIKN TwAN o).

H mapovoa SImAwpatikn Statpin ava@epetal 6Tov 0po ‘SNULOVPYLKT olkovouia' we pia
aTo KOWoU BewpPn ot TWV TOALTIOTIK®V KAl STIULOVPYIK®V BLOUNXOVIOV EVOTEPVIOUEVT
™mv eVvotoxn mapatpnon Twv Gibson kat Kong (0mwg avagépetal oe Gong & Hassink,
2017:584) wg (..) vtapyovv puvptades avtiAneis otnv BifAoypapia kat To mTapaywyLko
Epyo bev elvat va BubioTel kaveis oe atépuoves mpoonabeies Tpoodloplouo (..) aAra To va
amodeyOsi TNV TOAVOUUUETPLA KL Vv aoy0ANOEl e CUYKEKPLUEVOUS EPEVVN TIKOUS OKOTIOUG
amo ekelvo to onueio kat mépa’ (18ila petag@paon). Evtoutolg, yia Adyous BLBALOypa@ kg
akpifelag mapamounés oe emionua kelpeva g Evpwmaikng Evwong (E.E) €xouv

STt p1oEL U TOVGLOVG TOUG OPOUG TTIOV EUPAVICOVTAL OE AU TA.

To epeuvnTiKO pag evOLA@EPOV Yia TN SNULOVUPYLKT OLKOVOUIX GUVSEETAL PEVOS UE TO
YEYOVOG TG aUTN @AIVETAL VX ATOSEIKVUETAL ‘AVOEKTIKY ATEVAVTL OE PAVOUEV
OLKOVOLKNG V@EONG. XAPAKTNPLOTIKA AVAPEPETAL TTWG CUUPWVA PE TIPOCPATA OTOLYELA
N SNUoLPYLKN oKovopla avTimpoowtevel 0 4,2 % TOv aKABAPLOTOU EYXWPLOV
mpoidovtog ™G E.E. kat dnuovpyel mavw amd 7 ekatouppla BEcels epyaciag Tov
avtiototyovv oto 3,3 % NG ouvvoAwkng amaoyxoAnong otnv E.E. (Ernest and Young,

2014:10). Apetépou 1 BepaTiKn TNG SNULOVPYIKNG OLKOVOUING CUYKEVTPWVEL TNV TTPOCOXT)
4



HOG KABWG EKTIUATAL TTWE ETTAYYEAUATA TTOV UTIAYOVTOL GTOV TOUEX TNG STULOVPYLKNG
owkovopiag oto péAdlov Ba umopécouvv va ‘emfBuwoovy’  amévavil oto KOUA
QUTOUATOTIOMONG IOV Bt PEPOLVV OL SLAPOPES TEXVOAOYIKEG KAL ETMIOTNHOVIKESG EEEAIEELS

(NESTA, 2015:21).

Mia UOIKY] TTPOEKTAOT) TOU EVSLAPEPOVTOGS LAG YIA TNV SMULOVPYLKT) OlKovouia glval To
YEYOVOG OTL TIPETEL VA AGBOVHE VTIOYLV HOG TIWG T) STIULOVPYLKOTNTA oV KAL ‘QUAN £XEL Lo
Evtovn YwpIKn’ SLAoTACT TPWTAYWVIOTNG TNG 0Tolag avadelkvieTal 1) TOAN. ‘Mepikég
TOAELS TIC ATTOKAAOUUE VNPAALES, AAAEC CUYKPATNUEVES, TTVIYEPES, (...), N €vToveg, can do’,
Kat avolytéc 1 pidoéeveg’ ypapet o Landry (2019:146), yia va eEnynioel Twg 1 KAOBe TOAN
EXeL TNV SIKN TNG TPOOWTIKATNTA KL PuxoAoyla £TOL OTIWG AUTH CLUV-SLALOPPWVETAL
Ao TOUG KATOKOUG TNG. ALATILIOTWVETAL, TWG ATIO TNV OTLYUN TTOU SpacTnNPLOTNTEG NG
SMuovpYIKNG okovopiag apxifouv va Aapfavouvv xwpa o€ pa TOAN TPOKELTAL Yl HLA
OVTOTNTA TOU TPOPOSOTEL TO YEVIKOTEPO ‘YiyveoBal Tng SnulovpylkoOTnTAG KOl
TAPAAANAQ TPOPOSOTEITAL HEGH ATTO AUTO. AVATIOOTIAOTO KOUUATL qUTOV TOV ‘yiyveoOal
elvatkat ot ‘epyates yvwong (‘knowledge workers’) SnAad to avOpotivo Suvapko Ttov

‘otedexwvel TNV SNULOVPYLKN OLKOVOULX KAl amtapTICeL TNV AEYOUEVT] ‘SNULOVPYIKY TAEN .

H ovvelo@opd ™¢ mapoloag TTuxlaKnG SaTpfng apxikd evtomieTal 6To OTL E0TLALEL
OTNV EUTELPLA LG XWPAG Tov ep@avilel aloonueiwtes opoldtnTeg pe v EAAGSa: 0
[TopToyodia elval pa xwpa 10 ekatoppvpinv, oL £XEl WG PACIKY TTAOUTOTIAPAYWYIKN
TNYN TOV TOUPLOHO, KAL HE TPOCEATN akOpa TNV eumelpia piog Babldg oKoOVOULKNG
v@eonG. Mapaiinia, n mapoVoa Satpif] vTOoypPAUUIlEL TNV AVAYKN ULOG OALGTIKNG
EVVOLOAOYIKNG TTpooEyyLong. Katd v dmoyn] pag, 1 avdykn auTi TPOoKUTTEL KaBwG 1)
oLVUTIAPEN TTOAAWV TAPAUETPWY HE TNV TAUTOXPOVT ATOUCIX EVTAENG TWV OYXETIKWV
OpwWV KATW Ao o Evvola ‘optpeAa’, Snpovpyel Tov kivouvo eAATTOUE Katavonong Katl
Asttovpyel amompooavatoAloTikd. TéAog, N mapovoa SlatplPn) PEPVEL OTO TTPOOKNVLO

mpoo@atn BLRALOYpa@ia aVa@OpPLKA e TNV Evvola ‘SMULoVPYIKOG KOUBOG .

H mruxloxn Swatpn ompiletal omv ako6Aovdn epeuvnTiki voBeon: elval amodekTo
Tw¢ 1 GLVUPBOAT TNG SNULOVPYLKNG OLKOVOUING OTA EVPUTEPA OLKOVOULIKA HEYEDN €VOG
TOTOV elvat onpavtikn. H dvnon twv pactplomtwyv Tov anaptilouv T Snuovpykn
olKovopio ouvOéeTal wG emli TO TMAEIOTOV UE UNTPOTOALTIKEG TEPLOXES. Alx@aivetal
TEPALTEPW TIWG OL EV AOYW SpACTNPLOTNTEG TEVOUV VA OPYAVOVOVTAL GTOV XWPO EITE UE
™V pop@n ‘Snuovpykns cvotadag (‘creative cluster’) elte pe v popen ‘Snuovpytkov

KkOpBov’ (‘creative hub’).



Ta epevVNTIKA EpWTHHATA TOV EVSLAPEPOVTOS HaG VAL Ta akOAoLO:
1. [Toleg eival ot TPoUTOBEGELS AVATITUENG TWV ‘SNULOVPYIKWYV CUCTASWV KAl TWV

‘Snuovpykwv KOUBwV'.

2. Eav kal katd oco ‘Snuovpyikeés cvotadeg kal ‘Snuovpykol kopol Stagépouv
otV TIPA&n.
3. [Toleg elvat oL EMMTWOELS TOUG ELSIKA GTNV TOTILKT] KOLVWVIAL.

H épevva mpaypatomomBnke oe 2 otadia. Apxlka, €ylwve €MOKOTMON SlaBeoiung
BBAoypa@iag katd kKUpLo Adyo otnv AyyAwn kat otnv [loptoyaAikn yAwooa. e oxéon
HE TIG aKaSNUAiKEG Snpoctevoels TovileTal Twg €yve TpoomdBela emegepyaciag 660 To
duvatov mo olyxpovng apBpoypa@iag ywr va omodoBel W EMIKALPOTIOMUEVT
TEPLYPAPT] TNG TPEXOVOAG aKaSHAiKNG ovlnTnongG. ZtnVv BiBAoypa@ia Tov eEeTdoTnKE
Tépa amo  akadNUaikeEG Snpootevoels meplAapfdvovtal SNUOCLEVUATA OGTOV TUTO
(StaB€opa online) aAAd kat pn dnpootevpévn BiAoypagia (evpEéws yvwoti e TOV 0po
‘grey litterature’) OTMwWG UEAETEG ATIO KPATIKOUG QOPEIG TOTIKNG auTOSL0(KNOoNG oTNnVv
[Toptoyodia, keipeva amd @opeisc ¢ Evpwmaikng Evwong aAld kat mapadotéa
QATOTEAECUATA EPYACLOV XpNHaTodoTovpevwy amd v Evpwmaikn ‘Evwon. EmmAéov,
EVA TUN X TIANPOQOPLOV TIPONABE ATIO OTITIKOAKOUOTIKO VALKO SLAOECIL0 OE TTAATPOPUES

O0Tw¢ To Vimeo.

ZTNV OUVEXELA £YLVE N ETAOYT TWV 2 UEAETWV TEPITITWONG KAl KATAPTIOTNKE CYETIKO
EPWTNUATOAOYLO Yl TNV Slevépyela ouVeEVTEVEEWVY. Ol GUVEVTEVEELS KAl Ol EMIOKEYPELS
OTOUG XWPOUG TWV HEAETWV TEPITTWONS EAafav ywpa oto Staotnua 16-19 Zemtéufplov
2019. IIpaypatomomOnkav cuvoAikd 3 NUL-GOUNUEVEG CUVEVTEVEELS 0T AyyAKd: pia pe
EKTIPOCWTO TOU 0PYaVIoHOU TIov Staxelpiletal to épyo tov Hub Criativo Beato, pia pe
EKTIPOCOWTO TOV TUNHATOG TOALTIOHOV TOU SNHoTIKoV cLUPBOoVAioOL TNG TTOANG Kol TEAOG
ulo pe epyalopevn oe ovvepyatikd xwpo (‘coworking space’) mov ocuvvopevel pe to LX

Factory.

v mepimtwon touv LX Factory, 1 cvAAoyn VAIKOU XPELACTNKE va TEPLOPLOTEL OTNV
EMITOMIA eTlOKEYN KAl 0 QVTAAAXYN NAEKTPOVIKNG aAAndoypa@iag A0yw TNnG un
SLABECILOTNTAG YA TNV TIPAYHUATOTIOMOT GUVEVTELENG ATIO TTAEVPAS TNG SLAXELPLOTIKNG
etalpiag. O meploplopds auTds dev BewpnbnKe ATOTPEMTIKOG KABWG TEPA ATO TNV
avtaAdayn MAEKTPOVIKNG oAAnAoypa@iag, 1 BiBAoypa@ikn épeguva avédelle Twg

UTLAPXOUV KATIOLEG SNoclevoels oxeTika e To LX Factory. ‘Evag aAAog teploplopnog mov



TPOoEKLYPE NTAV 1 aduvapia CUVEVTEVLENG UE EKTIPOCWTO ATIO TO TUNHX KOALVOTOWUIOG TOV

SMuov AlcafBévag Tapa TV EMCTAPEVT] TIPOOTIABELX LAG.

OLTTapaTNP1OELS KATA TNV SIAPKELX TWV ETTOTIWY EMIOKEPEWV BacioTnkav oto TAaicLlo
twv Pripp xat Ohlander (6mwg avagépetal o Lonnervall & Sundell, 2011:12) cOppwva

LLE TO oTolo 1 TapaTPNON Ba TPETEL VA KAAUTITEL TA aKkOAOLO A oTOoLYELQ:

(1) Mépog- Tteprypa@rn SoUNG, APXLTEKTOVIKNG, ECWTEPLKOV XWPOU,

(2) Avtikeipeva- TEPLYpA@T AVTIKELEVWY KaAL XP1IONG TOUG,

(3) AvBpwTmol-TtepLy pa@) TwVv avOpwTwV Tov BploKkovTal THpOVTES,

(4) loTtopleg- TEPLYpA@T] TNG TTPOPOPLKNG ETILKOWVWVING KXL YAWC OO,

(5) AvBpwrivn SpactnpldTa- TLK&vouy oL dvBpwToL tov BplokovTal eKel,

(6) AloBMoELg KL EVTUTIWOELG- )XOL, LUPWSLES, PWG.

To 5e0TePO KA TIAPOVOLATEL TO OYETIKO BewpnTIKO VTTOPABPO ‘SoPNUEVO’ KATW ATtO
™MV €vvola-‘opumpéda’ ‘SMULOVUPYLIKO OlKOOUOTNUK 1 OTolX EYKOATWVEL T akOAoLOa
OUOTUTIKA OTOLXE(Q: OKOVOUIA-TOTIOG-avOPWTILVO SUVAULKO. ZNUELWVETAL, TTWEG AV KAL O
OKOTIOG TOU Ke@aAalov elvat 1 mapabeon ¢ Bewplag, yivetal 01K ava@op& otnv
Snuovpyikn owkovopia oe emimedo E.E kabwg amoteAel xpnoun mapamoum) yla To

UETETELTA AVAALOT).

To tpito ke@dAalo eoTidlel otV SNULOVPYLKT owkovopia otnv [TopToyadia aAAG Kal TtLo

OUYKEKPLUEVA GTNV SMLLOVPYLKT OlKovouia aTnV TOAN NS Atoafovag.

To TETAPTO KEPAAXLO APLEPWVETAL GTNV TTAPOVCIAOT TWV 2 HUEAETWV TEPITITWONG: TOV
xwpo tov LX Factory, evepyo 1161 amo to 2008 kat tov xwpo Hub Criativo Beato, o omoiog

QVOPEVETAL VA ap)loel va AelTovpyel KaTtd To TPpwTOo TPiunvo tov 2020.

TEAOG, TO TEUTITO KEPAANLO AVTAEL CUUTIEPAC AT GE GYEOT ILE TA EPEVVNTIKA EPWTIUATA
TOoV SLTUTIWVEL 1] SlaTpLPn HETA Ao OULINTNON TWV O0WV TIPOEKLYAV OTIG UEAETEG

mepimtwong. EmmAéov, mpotelvetat kat mBavo medio yla peAAoOVTIKY) Epevva.



Kegpdiawo 2

Ta cVOTATIKA GTOLYELX TOV
SNULOVPYLKOV OLKOGUVOTIHATOG

To mapov ke@aAalo TapaBeTeEL BeWPNTIKY ETOKOTNOT YUPW ATO TOUG TIAPAYOVTEG IOV
QPOPOVV OTNV OLKOVOLLKT] SLACTAOT TNG STHLOVPYIKOTITAG XPTCLUOTIOLWVTAG TNV EVVOLa
‘SnULoVPYLKO 0KOCUOTNUA WG EPUNVEVTIKO TAx(o0. H 16€a aut avtAel éumvevon amd
TOUG OpOUG ‘ETLXELPNUATIKO owkoovotnua’ (‘business ecosystem’) kol ‘MOALTIOTIKY
owoAoyia’ (‘cultural ecology’). H évvola emAéyetatl kabBws Katd v amoym pog eivat
TEPLYPAPLKY] WAG (WVTAVNG, OULUVEXWSG €EEALOOOUEVNG CLUVUTIAPENG OLAPOPETIKWY
otolxelwv pe MOALSLAOTATO TPOTO 0 €vav Kowod xwpoxpovo. [MapdAAnAa, amoteAel
LTEVOVULOT TIwG KABe SNUIOVPYIKO OlKOCVOTNUA -£TOL OTIWG Kol KABE @UOLKO

OlKOoUOoTNHA- SLaBETEL Tar SIKA TOU HOVASIKA XYAPAKTNPLOTIKA.

2.1 H Owkovouta

H maykooulomompévn mA€ov owkovopia €8w Kol kamolax xpovia Blovel pla Baba
HeTapOp@won. Omws yAapupa meptypagel o Landry(...) n ueyaAvtepn etaipia taéi n
Uber 6ev Exel atnv 1S1oktnoia s kavéva taél, To Facebook eivat n o SnuoiAn¢ etaipia
UECWV YwpPIS Va SNULOVPYEL KAVEVA TIEPLEXOUEVO (...) KaL ) uEYaAVTEPN aAvoida Eevodoyeiwv

oTov koauo n Airbnb Sev €xet otnv 18oktnoia TS kavéva Eevodoyeio’ (Landy, 2019:144).

IV mapovoa eVvOTNTA TIAPOVGLACOVE TO TIWG 1] STULOVPYIKOTNTA EVIACOETAL OE AUTO
TO YpNyopa eEEALCOOUEVO TOTILO HETH ATtO TNV Evvola TNG ‘SNLOVPYIKNG OlKovouiag'. ZTtnv
OUVEXELX TIAPABETOVLE TO TTWG 1) STULOVPYLKT) OLKOVOULIA EXEL LETAPPACTEL OTIG TIOALTIKES

¢ E.E.

2.1.1 H avadvon kat 1 @uoloyvwpia g ‘Snuioupyikng otkovopiog’

H peta-Bopnyavikn emoxn xapaktnpiletat petafV aAAwv amd v dnulovpyia mAovToL
HECH ATLO TIG LOEEG KAl TNV KAWVOTOUIN. AUTOG 0 GUGYETIONOG ATIOTUTIWONKE AEKTIKA TO

2001 amd tov Avotpard owkovopoAdyo John Howkins oto BifAio tov The Creative
8



Economy: How People Make Money from Ideas’. O Howkins emwvénce tov 06po
‘Snuovpykn owkovouia’ kot cupmeplEAafe oe autov 15 Blounyavieg t6oo amd Tov xwpo
TWV TEYVWV 000 KAL ATIO TOV EMIOTNOVIKO KAL TEXVOAOYLIKO XwWPO. LNUEPA, 0 OPOG elvatl
EVPEWS ATOSEKTOG TOGO GTOV ATOLLoUNXAVOTOMUEVO TTaykdouo Boppd 660 kol otov
LTO-PBlopnxavomoinon maykoopo Noto (Oakley, 2016:166). Ztnv Aatwvikny Apepikn
OUXVA TIEPLYPAPETAL TILO EVPAVTACTA KAL WG “MOPTOKAAL otkovopia” xwpls va vTtapxet

OUWG KATIOL0G TTPO@AVIG A0YOG yla TNV etiAoyn TG opoAoyiag (0’Connor, 2019:1).

Evo n amapiBunon tov Howkins mpocé@epe éva mAaioclo ava@opds yla tnv apyikn
‘oynpatomoinon’ touv 0pov, Alya xpovia apyotepa OTIWG YXAPAKTNPLOTIKA QVEPEPE 1
Markusen ta 6pLa TG SnLovPYLKNS olkovoulag eEakoAovBovoav va eval (... )Jacaern(...)’
Kat va amotedovv (...)avtikeiuevo évtovns ov{ntnong (...)" (Markusen, Wassall, Denatale,

& Cohen, 2008:36).

Tnv amooca@nvion g Evvolag ‘SNULoVPYLKT olkovopia’ kKal TNV KAADTEPT KATAVOTON TNG
Bonbnoe onuavtika (UNESCO, 2013:16) 1 dSnpocievon yax Tpw @opa to 2008 kot oty
ovvexela To 2010, U0 TOAVTEASWV ava@OPWV UTIO TNV KON emoTtela ™G Atdokemg
tov OHE yia to gpmopto kat v avamtuén (UNCTAD) kat Tou TpOypARUATOS AVATITUENG
Twv Hvopévwv EBvwv (UNDP). Exel 1 évvola TipoodlopileTtal TePLypa@Ikd wg Lo
(..)eéeAdioouevn Evvola mov Paciletal o SNULOVPYIKE KEQAAXLA TTOV EYOVV TNV TTPOOTITLKN
va emipépovv oitkovoulkny avantvén (..) otnv kapdia touv omolov Pplokovtar ol

dnuiovpyikég Brounyavieg (...) (United Nations, 2008:15).

L€ YEVIKEG YPAUUES, BAOIKO 0TOLYED TOV TIPOIOVTOG TNG STULOVPYLKNGS OLKOVOUIAG Elvat OTL
TPOKELTAL YIX ATIOTEAECHUA HLAG SNULOVPYLIKNG Stadikaoiag, eumeplExel CUUPBOALOUO KAl
Snuovpyel Sikawpata vevpatikns Woktnoiag (Throsby, 2001:22). IMepattépw, ival
éva PoiOV TOV TIPOCPEPEL OTOV ATOSEKTN TOU Ml eumelpio/ovykivnon/Blopa kat
KaBw¢ 1 emituyian amotuyia Tov Sev pmopel va TpokaBopLoTEl, TTPOKELTAL YIX VA TTPOIOV
He VYMAG ETXELPNUATIKO ploko. e TOAAEG TIEPIMTWOELS 8, 0 XpOVOG {wNG TOL elval
TIEPLOPLOUEVOG AOYW TNG YPNYOopPNS HETABOANG oTig TpoTiunoelg touv kowvou (United
Nations, 2010:25).

Baowko yvwplopa g opydvwong g SNUOVPYLIKNG otkovopiag eivatl 0Tl Kuplapyeitoatl
amod TNV €VTOVI] TAPOUCIA TIOAAWV WIKPWV ETLXELPNOEWV KAl XUTOXATIAOXOAOVUEVWV
AVESAPTNTWV TIAPAYWYWV IOV AELTOVPYOVV HE EVEAIKTO TPOTO KaBwg ot ad hoc avaykeg

™G TapaAywyns KaAvTtovtal pe eEwteptkn avabeon €pyov (outsourcing). Ou peydieg
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etalpieg Swadpapatilovv ocuyvotepa HeYaAVTEPO pOAO OTNV TaApAywYn Yn@akwv

TPoildvVTwV Tov TTpoopifovtal yix padikn katavdAwon (United Nations, 2010:55).

Zta oxedov 20 xpovia UTapéng 6to SUOGLO TTOALTIKO AGY0 1) SNULOVPYLKT OLKOVOuia £XEL
Kata@epeLl va Yivel éva €idog ‘new normal’ (O’Connor, 2019:3) mov @aivetal va €xeL va
TPOoPEPEL KATL 0€ OA0VG. To Xdvyk Kovyk, n Taifav katn Kiva tnv aykaAtalovv wg Evav
TPOTO ‘avafaduiong’ amod To amAd oTASI0 TG TTAPAYWYNG KAl XWPES OTIwGS 1) Bpetavia
Bplokouv o€ LTI ATIAVTNON ATEVAVTL GTNV TIPAYUATIKOTITA TIOU £QEPE 1) ATIWAELX TNG
Bounxaviag (Oakley, 2016:165). H ‘ev@opia’ Tou @EpPVeL 1) SNULOVPYLIKT] OLKOVOULO KoL 1
WG €Kk TOUTOU ‘VOULUOoTOonon TNG WG TOALTIKY ETMAOYN TUTIKA ouLVoSeVETAL ATIO
OTATIOTIKA TIOU papTtupoLV vPmAn kepdo@opla kat dnuovpyia Béoewv amaoyoAnong
(Schlesinger, 2016:191). IlapaAAnia éva mAnBOo¢ omd consultants, think-tanks,
akadnuaikolG KAl group EUTELPOYVWHUOVWY EpyovTal va ‘edpalwoouvv’ akoua
TEPLOCOTEPO TO APNYNUA TNG SNULOVPYLKNG OlKovopiag, mapapepilovtag €ToL amd v

‘Ko’ B€a mBava aAda apnynuata (Schlesinger, 2016: 191).

Evtovtolg, kat mapa tv evBouoiwdn amodoyn, Sev Aelmouvv oL PwVES avnouyilag kal
évtovng emikplong. Katapxag, pio pepida KpLTIKNG £YKELTAL 0TO OTL OAN auTh Slepyacia
BEWPNOMNG TOV TIOALTIOHOU KATW OO TO TPlopa NG SNULOVPYLIKNG OlKOVOUiaG TtepLlopilel
™MV avtiAnym pag o€ ‘6TeVols’ 0lKOVOULKOUG OPOUG TAPAYWYNS KAL KATAVAAWGTG, OTIOV
1 ToPoVsia TOU KPATOUG elval PELWHEVN, I SUVaUN TwV SUVAUEWY NG AYyopPds elvatl
auinuévn kalt GAAeg ‘molotnteg /atiec mouv o MoAlTiouds kovPoardsl Bpilokovtal
TAPAYKWVIOUEVEGS. ‘OTtw¢ TomTiKA Statumwvel o O’Connor (2019:10): “ (...) n SovAewd Tov
TOATIOUOU Oev elval va Snutovpyel SoVAELEG, Tapd To OTL OVTwS TI¢ SnuLovpyel (...), n
dovAeld Tov TOAMTIOUOV elval va uvnUoveVEL va Yuxaywyel, va Slatnpel, va Vuvel, va uag
KaveL EEXwPLOTOVS Kal va Uag PEpVeL kovtd'. H kpLtikn autn amnyel v amoym pepidag
AKASUATKWY TTOU TIPOEPXOUEVOL KUPIWG ATTO TOV XWPO TNG TIOALTIOTIKNG TIOALTIKIG £XOUV
HLANCEL YL TNV aQVAYKT va TTPOTAEOUHE avTi TOU Opov ‘SnULoVPYLKT olkovoula’ ToV 0po
‘owkovopia tov moAttiopov’ (‘cultural economy’) o omoiog kat vonuatodotel evav dAAov
TPOTIO TIPOGEYYLONG GTOV OTIO(0 AVAHAVETAL TOGO 1) OLKOVOLKT) SLACTAOT) TOU TTOALTIOHOV
000 KALT GCUVELGQOPA TOU TIOALTIOHOV 0€ GAAX {NTOVUEVA TG KOWVWVIAG (OTTWGS KOLVWVIKTY
ouvoxn, TVELUA SNUOKPATIKOU SLaAdyoL, TPoadloplopds TavtotnTag K.0.k) (0’Connor,

2019:7).
[MoapdAAnAa, Pl TEPATEP®W UATIA O AAAEG TTUXEG TNG SMNULOVPYLKNG OLKOVOUING

KATASEIKVUEL X ELKOVA TTOU ATIEXEL TIOAD aTtd TO ‘podivn’. YTdpyel 640 Kal LEYXAVTEPO
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KOUUATL €PELVAG TIOU TEKUNPLOVEL WG TO TOTIO TOU AvOPWTIVOU SUVAUIKOU TNG
SNULOVPYIKNG OKOVOUIAG Elval Eva TOTIO HEYAANG AVICOTNTAG PUA®Y KABWGS Kal TAEIKNG
Kal @UAeTIKNG avicotntag (Virani & Gill, 2019:133). 'OTw¢ XUpAKINPLOTIKA AVAPEPEL
Oakley pokeltal yla €vav Xwpo ToL Ta TEPLOWPLA KOWVWVIKNG KV TIKOTNTAS YivovTal
OA0 KQL TILO OTEVA LE TOV HEGO OPO VA KATAANYEL va eivat (...) Aeukdg, dppev kat amo tnv

ueoaia taén (...)’ (Oakley, 2016:166).

EmimpocOeta oe S1ebvég emimedo, mapd v atolodolia opyaviopwv omtws 1 UNESCO kat
TIG EATIISEG TTOV YEVVIOE Yl TNV AVATPOTIN TNG TAPASOCLAKN G a§lakn G aAvciSag 1 EéAevon
Tov internet 2.0, av kaveig amopovwoel Tov poAo ™G Kivag kat KottdEel o TPooEKTIKA
TO OTATIOTIKA oTOLYEL, BAETIEL OTL O PHEYAAOG ‘KEPSLOPEVOG NG SMULOVPYLKTG OLKOVOULOG
avaSEIKVUETAL 0 TIAYKOOHL0G Boppdg pe tov maykoopo NOTo va vmoAsimetatl aobnta

(O’Connor, 2019:3).

2.1.2 H dnpovpykn owkovopia otnv Evpwmn

0 oWoVoUIKOG avTIKTUTOG TNG OSnuovpylkotTnTag PpeOnke ©0TO TPOCKNVIO TWV
EVPWTATKWY TOALTIKWV Ao TA pEoa NG dekaetiag Tov 2000 kat petémetta. H oporoyla
ota kelpeva ¢ E.E Sev éxel vmdpEel opolopop@n. X pla mpoomddela SIMAWUATIKNG
eELOOPPOTNONG TWV SLUPOPETIKWY TAPASOCEWV KAl AVTIANPEWY TOV VTTAPYOLVV OTA
Kkpdatn-péAn (Schlesinger, 2016:194), ocuvavtape ava@opéG TOGO OTNV ‘OLKOVOUIX TOU
TOALTIOHOVY’, 660 KAl 0TOVUG ‘KAGSOUG TTOALTIOHOU KAl SNULOVPYIKOTNTAS OAAX KAl OTIG
‘TMOALTIOTIKEG KoL SMUOVPYIKEG Plopnyavies’. ENUELWVETAL WG Ta TEAsvTalA XPOVLA,
HEYAAO HEPOG TNG GL{TNONG OE EVPWTAIKO ETITESO SLEEAYETAL TTAEOV [E ETIKEVTPO TNV

ymeLakn Staotacn g SNULOVPYLKNG OLKOVOUIAG.

[Ipémel va TovioTel §apxn§ TWG VOUOTEXVIKA 0TO TES{0 TOU TTOALTIONOV 1 Spdon TG E.E
omw¢ kabopiletal oto ApBpo 151 ¢ ZuvONKNG Tou MadoTPLXT, UTTOPEL VA £XEL LOVO
UTIOOTNPLKTIKO XAPAKTNPA KABWGS 1 ATTOKAELOTIKI] APUOSIOTNTA TIAPAUEVEL OTA KPATN-
HeAN. Mapdda autd 1 ouVA@ELN/EUTAOKT] GAAWY TOUEWV OXETIKA UE TNV XApAgn
TOATIKOV 0€ OEHATA OLKOVOWUIOG TOU TOALTIOHOV, OTWwG outds G PBlopnyaviag,
TpooBETeL pia emmA£ov voulkn Baom (‘ApBpo 157 ¢ ZuvOnkng tov Madotpixt) Tov

ETILTPETEL VOUOOETIKY TTapaywyn amd tnv peptd ¢ E.E.

H peAétn mg ovpPovrevtikng etaipiag KEA ‘The Economy of Culture in Europe’ yu

Aoyaplaopd g Evpwmaikig Emitpomg to 2006, mov amotédece koufikd omueio

11



SpOLOAOYNONG TOALTIKOU SLAAGYOV, TEKUNPIWOE YIA TIPWTT QOPA& TOV POAO TWV KAASWV
TOU TOALTIGHOU Kl TG SNULOVPYIKOTNTAS TOGO WG LOXAWV OLKOVOULKNG KL KOWVWVIKNG
QVATITUENG 000 KAL WG LOXAWV KavoTopiag kot cuvoyns. To 2009, e emopevn HEAETT TTOV
¢pepe tov TitAo ‘The Impact of Culture on Creativity’ 1 KEA emavampoodidopioe to
BewpnTikd TAQICL0 aVA@EOPAS HAWVTAS YLt TNV SlaeoVvSeon SNULOVPYIKOTTAG

Baolopévng otov moAttiopd (‘culture-based creativity’) kat kawvotopiag.

Inuavtikny kivinon moAtiky ek@paong vmmpée tov Nogéufpro 2007 n €yxplon amod to
ZupBoUAlo TWV APYXNYWV TWV KPATWYV -HEAWV ULAG KOWNG EVPWTAIKNG ATLEVTAG Yl TOV
TOALTIONO 1) oTtolar Bt ETPETE VA EMITUXEL LETAEY AAAWV CTPATNYIKWV CTOXWV KL TNV
TPOWON O™ TOV TOALTIOHOU WG KATAAVTT SNULOVPYIKOTNTAG KAl KALVOTOUG 0TO TTAAicL0
™G oTpatNyKNS ™S Alcafdvag yla tnv avamtuén kat v amacyoAnon (Zvppouviio,

2007).

Amd auto to onpelo kat mEpa, N Spdon ¢ E.E otov Topéa autd evtatikomouOnke.
EVSEIKTIKA ava@EPETAL TIWG 1 AVAYKT YL ALOTILOTA TIOCOTIKA oTolyela o8nynoe to 2009
otV dnuovpyia vo v atyida g Eurostat tov diktvov ESSnet-culture pe otdyo Vv
ETIIKALPOTIOMON TOV TTAALGIOU TWV TIOALTIOTIKWV OTATICTIKWY IOV VTINPXE O EVPWTAIKO
emimedo and 1o 2000 evw to 2010, n Evpwraikn Emitpomnn dnupoocievoe mpaoivn BiBAo pe
Tov TitAo ‘AmeAevBépwon Touv Suvaplkol TwV KAGSWV TOU TOALTIOHOV KAl TNG
SnuovpykotNTag Yo va B€oel oe dnuoola StaffovAsvon plo CEPA ATTO ONUAVTIKA
EPWTNUATA AVAPOPIKA TL.Y. UE TNV TOVWON TWV WOIWTIKWV eMeEVOVOEWY, TNV PEATIwON
TPOGBacnG Touv SNULOVPYLKOU TOPEN OTN XPNHATOSOTNON OTWE KAl TNV €vioYvon NG
EVOWUATWONG TOU OTN OTPATNYIK) TePLpepelakn/Tomikn avantuén (Evpwmaikn

Emitpom), 2010).

To 2018, vioBeTBNKE N VEX EVPWTIAIKN ATLEVTA YLX TOV TIOALTIONO TIOV TIPOTEIVEL TPELS
oTpaATNYkoUS oto)Xous: (1) aglomoinon ™G SUVAUNG TOU TOALTIOHOU YLK KOLVWVIKN
ouvoxn kKat eunuepia (2) otpen NG TOALTIOTIKNG SNHULOVPYIKOTNTAG 0TV EKTTAiSevon
KaL TNV Kawvotopia, KaBwg KaL yla TV amaoxoAnon kot tnv avantuén® kat (3) evioxvon

TwV 81lEBvwv ToAltloTikKwy oxéoewv (European Commission, 2019a).

To Baowo xpnuatodotikd mpdypaupa s E.E yax toug topeis Tou mMoAITIOHOU Kol NG
Snuovpyiag yia v meplodo 2014-2020 sival to mpoypappa ‘Anuiovpyikn Evpwmm’
(‘Creative Europe’) vgoug 1,46 Sioekatoppupiwv. Ltoxog ¢ ‘Anpovpykns Evpwmnng’
elvat 1 Tpoaywyr NG TMOALTIOTIKNG TTOAVHOPp@LaG, 1 HeyaAvTepn Suvath TPooAN Tou
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EVPWTAIKOV  TOAITIOHOU KAl NG OMUOLPYIKOTNTAG Kol 1 evioxuon g
QVTAYWVIOTIKOTNTAG TWV TOUEWV TOU TOALTIOHOU Kal TNnG Snulovpyiag. ZOp@wva pe
otolyela ™G a€loAdyNnonG TOL TPOYPAUUATOS KATA TNV Tepiodo 2014-2016 Statédnkav

544 exatoppvpla o mepimov 2,580 vopkd mpdowma (European Commission, 2019b).

[MapdAAnAa ya v mepiodo 2014-2020, onpoavtikad kKovdUAla StatiBevtal kat amd ta
AwpBpwtikd Tapeia kot ta Emevévtikd Tapeia g Evpwmaikng IoArtikng Zuvoymg. Ta
OXETIKA TIpoypappata mpoopifouv 9 Stoekatoppvpla yia toug KIA og éva evpog Topewy,
OTWG T.X. M €vioxvuon Twv SNUOVPYIK®WYV cLOTASWY, 1| TPOOTAGIN TNG TOALTIOTIKNG
KATNPOVOULAG OTOV QOTIKO 0TO Kal TV UmalBpo, o e-moAltlopog (Ymnelomoinon g

TOALTIOTIKNG KANPOVOULAS Kol TPpOGact o€ auTh).

EmumA€ov, péoa amd TETPAETEG TIPOYPApUX VPouG 2.3 SIOEKATOUHUPIWY Yl TNV KAAVYM
HIKpWV Kal pecaiwv emiyepnoewv (COSME, Worth Partnership Project) n Evpwmaik)
Emitpomn vmootnpilel tv Staovvoplakn ocuvepyaoia peTadl oxeSlaotwv podag kat
AAAWV SNULOVPYIK®WYV KAGSWVY, HOVASWV TapAywYNG KAl TEXVOAOYIKWV etatplwv. O
0TOX0G TOU TpOoypdupatog eivat n vmoot)pEn 150 ocuvvepyaolwv Tov EUTAEKOLV

minimum apOud 450 emiyelpnoewv (Worth Partnership Project, 2019).

ZUVETIIKOUPLIKA HE TA TPOYPAUUATA XPNUATOSOTNONG, VLTApxeL €va TANBoG amd
EVPWTATKEG TIPWTOPROVAIEG yia TNV VTTooTPEn Kat evéuvauwon twv KIIA (European
Commission, 2018). Evéelktikad avagépetal mweg to 2017 ekd0Onke ylia mpwtn @opa
moplopa amo to Iapammpnmipto IMoAtiotikwy kat Anpovpyikwv [oéAewv, To omolo
avamtuydnke amo to Kowd Keévrpo Epsuvwv g Emtitpomg, kot Babporoyel Tig emidooelg
168 emAeypevwy TOAEWV OE Pl OEPAG A0 PEYEDN TIOU TIEPLYPAPOLV TNV TTOALTIOTIKN
wvTavia, TNV SNULOVPYLKT olKoVouia Kot To euvoiko TepdAdov pag moAng (European

Commission, 2019c).

Emtiong, éxet SnuovpynBet Evpwmaiko Aiktuo Anpovpyikwv Koppwv (European Creative
Hubs Network). O okomdg autig ™¢ mMpwTtoBovAiag eival 1 oe gvpwTAikO emMimedo
EVOLVALWON TwV SIKTUWV SNULOVPYIKWOV KOUBWVY, 1 TIPOXYWYT] AVTOXAAXYNG EUTIELPLOV
KAl 1 QVATITUEN LKAVOTNTWY TWV EMAYYEALATIOV TNG SNULOVPYIKNG OLKOVOUIAG KAl TWV

vTeLBLVVWV Slaxeiplong dnuovpykwyv kOUPBwv (European Creative Hubs Network, 2019).
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2.2 0 ToTI0G

‘Kottadovtag Ti¢ mOAELS, Bplokel Kavels éva UEPOS IOV SEV OTAUATA TTOTE VA UAG EKTIAT|OOEL
()’ onuewwvel o Guimardes (2019:190). H moAn dAAwoTE KEVIPLOE TO EVOLAPEPOV TOU
avOpWTTOL Ao TOAY VWPIS AV OKEPTEL KAVEIG TNV apXALOEAANVIKT] EVvola ‘“TIOAN-KPATOG
QAAA Kol TNV evaoxoAnon yupw amd v apxltektovika ‘Idavikn [ToAn" v emoyn g
Avayévvnong oty Itaia (King, 2003:120).

IV mapovoa evOTNTA, ApXIK& Ba eEeTAOOVE TOV POAO TNG TTOANG WG TO UEPOG OTIOV 1)
ONUOVPYIKY OlKOVOUIa -O0TwG AAAwOoTE Kal kaBe AAAN avBpwmivy SpactnploTnTa-
AapBavel ywpa. LNV oLVEXEWX, Ba TTAPOVCLACOUUE TIG EVVOLEG TWV ‘SNULOVPYIKWV
oVOTASWV 0AAG KAl TwV ‘SUIOVPYIK®OV KOUBWV' WG CUYKEKPLUEVWV HOPQE®V QUANG

0pYAVWONG AAAQ KL THUTOXPOVA ATITHG TAPOVC LG HEGH OTNV TIOAT).

2.2.1 H moAn oto tpooknivLo: 1 vvola NG ‘Snuovpykng moAng’ (‘creative city’)

0 p6Aog ™G TMOANG WG KATAAVTN KALVOTOWING, ETXEPNUATIKOTNTAG Kol (OLKOVOWULIKNG)
QVATITUENG 1) TAV TO KEVTPLKO UNVUUA TIOU SIETPEEE TNV SOVAELA TNG ApEpIKaVOKaVASELAG
Jane Jacobs 161 amdé v dekaetia tov ‘60 (Florida, 2017:91). H dekaetia Tov ‘60 6pwg
QATOTEAEDE YL TIOAAEG TIOAELG TOU SUTIKOU KOG O -ue Ti§ H.ILA va amotedolv (owg To Lo
XAPAKTNPLOTIKO TAPASELYH- €V OUEI0 KAUTING: 1) KATA KATOL0 TPOTIO palikn ‘€€o80¢
TWV KATOIKWV PO Ta TpodoTia (To Aeyopevo ‘suburbanisation’) cupumapéovpe padli g
TNV OLKOVOULKT KO EUTIOPLKT) (W1 UE TA AOTIKA KEVTPA VU LEVOUV EYKATAAEAELUUEV KAL
0€ TTAPAKUT). L€ €KE(VO TO oMEl0, KABOPLOTIKN YIA TO HEAAOV TWV TTOAEWV ATTOSELXTNKE )
SpAoT KOWMWVIK®WV AOTIK®OV KIVIHATWV cLVROWEG amd VEOUG POLTNTEG KAl KAAALTEXVES
oL NPOav va SLEKSIKNooVY TV XP1OT TWV APENUEVOV XWPWV, SULOVPYWVTAG GTNV
mopela pa véa pecaia Ta&n AppNKTA CLUVUEACUEVT] HE TOV AOTIKO Loté (Mommaas,

2009:47).

Kata v Sekaetia tou ‘80 o€ emimedo aoTIkoU 0XESLAGHOV APYLOE VX AAUPAVEL XWPA PLA
AVOYEVVNOT XWPWV OTIG TIOAEL HE OKOTIO TNV Snuovpyla twv Agyopevwv ‘cultural
districts’ (‘moAltiotikeg yeltoviEg). TEtolol ywpol mepleAdpfavav Beatpa, LOVOLKES
OKNVEG Kol eKOECLAKOUG XWPOUG EVW OE KATOLEG TIEPLTITWOELS GUVOSEVOVTAV KAl ATIO
eoTwatopla, bars kat art hotels. Asv dapynoe va avadubel kat 1 avtiAnym mwg 1
AVOYEVVNOT XWPWV SEV ETIPETIE VA GTOXEVEL ATIAA GTO VA PLAOEEVEL TNV ‘KATAVAAWOT) TOV
TOALTIOHOU 0AAG 0TO Vo evOappUVeL TNV TTapaywyn] Tov. Etot epgaviotkav ta Aeyopeva
‘cultural industrial quarters’ 6oV cUYKEVTPpWVAV Pall LKPES ETILXELPT)OELS ATIO TOV XWPO
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TWV TOALTIOTIKWV/SNULOVPYIKGOV BLOUNXAVIWV O€ éva KOUUATL TG TOANG (Mommaas,

2009:50).

AuTO OUWG TIOV aTOTéAECE KABOPLOTIKY) OTLYUN YA TIS TOAELS OXL HOVO o€ eTimedo
AoTIKOU oxeSlaopol aAdd TAéov o€ emimedo evpUTEpwV EMBLWEEWY, NTAV 1
QTMOKPLUOTAAAWOT Kal 1 Stadoon ™G €vvolag ‘Snulovpykn moAn’ (‘creative city’). H
XPOVIKN] ouykupla NG oxedOV TAUTOXPOVNG EUPAVIONG HE TOUG OPOUG ‘SMULOVPYLIKN
owovopia’ aAAd& kot ‘Snuovpykn taén’ (BAEme evotnta 2.3 ¢ mapovoag StatplPnig)

elvat k&dBe aAdo Tapd Tuyaia.

H évvola amodidetal oty SovAeld tov Bpetavol ouyypa@éa Kol aoTKOU oxedlaot
Charles Landry. £to BiBAilo tov ‘The Creative City: a toolkit for urban innovation’ (2000),
o Landry ava@épbnke otnv omovdatdtta tov ‘Snuovpykol mepifairovtog’ (‘creative
milieu”) To omolo kAl TPOGSLOPLOE WG EVAY PUOIKO AOTIKO XWPO TIov evOappUVEL TOUG
avBpwmoug va (...) yivouv uétoyol, va EMKOLVWVINOOUVV Katl va polpaoctovy (...) (Landry,
2000:11). T€tolog xwpog pmopei va eivat Eva KTiplo, Evag SpONOG, L TTIEPLOXT) KL €V TEAEL
Hle 0AOKAN P TOAN. ‘Eva amd ta xapakTnploTIK& autol Tou TePLBAAAovTOS elvat OTL
Slabétel Tig amapaitteg mpoumoOEsels TO00 amd amoym VALK ( Tt.x Spopol, KTipla) 660
Kal amd amoymn GuAng (.Y olkoAoylkn ouveidnon, vootpoTia TG TTOANG) VTTOSouNnS Y
NV KOAALEPYELX LOEWV KL EMVONOEWV. ZUU@wVA [e Tov Landry, n dnuiovpyikn moAn
Slvel evkalpleg oTOLG AVOPWTOUG AAAQ KAl OTOUG OpPYavIopoUG va pdBouv, va
QUTOTIPAYHATWOOUV KAl va umopolv va ekdnAwoouv @ulododla kat Tpoodokies. Ot
avBpwmol viwBouv ac@aleis kKabws mepLoToLyi{ovTal Ao TOV OLKOYEVELXKO, PIALKO Kal
ETAYYEAUATIKO TEPyUPO TOULG Kal £xouv TV aioBnon g kowotntag. To pépog
TIPOCPEPEL EVTOVT] TTOALTIOTIKT] {W1] KAL ETAOYEG € TOTIOUG CUYKEVTPWOTG SLAPOPETIKWV

ato to omiti 1) v SovAeld (ot Aeyopevol ‘third spaces’)(Landry, 2019:149).

ATté ekelvo To onpelo KoL TTEPQ, OL TIOAELG APYLOAV VA OKEPTOVTAL LE VEOUG OPOUG KoL KABE
TOAN Tov 10eAe va SiekSiknoel emddla pa evkalpia va Agyetal ‘Snulovpytkn’ dpxloe va
voBetel TO avdAoyo AefIAOYl0 KOl OUVEXIOE VX TPAYUATOTIOLEL £PYd OOTIKNG
avayévvnong. IlaAiég amoBnkeg, owdnpodpopikol oTabpol, EPYATIKEG KATOLKIES,
OTPATIWTIKEG  EYKATAOTACELS, EPYOOTACIA TAPAYWYNSG KATVOU  ApXloavV  va
UETAUOPPWVOVTAL OE XWPOUG ETOLUOVG VA PLAOEEVI|O0UV TapEéa SULOVPYLKO TAAEVTO
QAAG Kol ETIYXEPNUATIKOTNTA. ‘OTIwG AAAWOTE XXPAKTNPLOTIKA £xEL TieL 1) Jane Jacobs ‘Ot

VEeG 16ées ypetadovtal maiia ktipia’ (Landry, 2019: 152).
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[Tapd Vv €v yYével BeTIKN cLUVLTIOSNAWOT TNG €vvolag ‘SNULOVPYLKT TIOAN oUW, elval o
TPOTIOG LLE TOV OTIOL0 aUTY TIBETAL O E@aPUOYT] IOV UTTOPEL VA ATTOSEIKVUETAL EVIOTE
TpofANuatikos. Omwg emonuaivet 1 Oakley dAAwote (2016:166), n @pevitida
HETOVOUAOLaGg KABE TTOANG WG "SNULOVPYIKNG XWPIS VA VTTAPYXEL AVTIOTOLXOG OVGLACTIKOG
KAl 0OAOKANpwUEVOS OYeSLHOUOG, KABLoTA TNV évvola Kevi) vonuatos. Towg éva amd ta
HeyaAUTepa TPOoPAHATA KATW amo TV atlévta ‘creative city’ kaL Thv oTpo@n TwV
TOAEWV O€ TIPOYPAUUATA ACTIKNG AVAYEVVIONG TIOU AUTI OLUVIOWE GUVETIAYETAL €lval
apyda 1 ypnyopa éAsvon e&evyeviopov (‘gentrification’). O 6pog ‘e§evyevionog’ emvonbnke
™mv Sekaetia Tov ‘60 amd v Ruth Glass ywx va meptypdPel tqv HETAPOPP®WOT TTOV
ouvveBaive oe epyaTIKEG yeltovieg oto Aovdivo (Guimardes, 2019) koL TV GUVEXELQ,
efeTaoTnKe avaAVTIKA Kt amd tnv Sharon Zukin otnv mepimtwon g Néag Yopkng tnv
dekaetia tov ‘70 (Landry, 2019: 151). Xwpig va uvmtdpxel Evag HovadikoG KOV amoSeKTOGg
0pPLOUOG, 0 €EEVYEVIOUOG PTTOPEL VO TIEPLYPAPEL WG Pt AAAAYT] GTOV KOWVWVLIKO LOTO £VOG
UEPOUG LE TNV (...) UETAUOPPWOT TWV EPYATIKWV KAL AAAWV GUVOLKLWV TOU KEVTPOU OE UEPT
yla v Stauovn kat Ty Ypuyaywyla tne ueoaiag kat avatepns t@éng (...)) (Smith 6mwg
avagépetal oe Guimaraes, 2019). Me GAAa A0y, KATOLKOL PE VPYNAD LGOS EpYovTal

Kal LETATOTII{OVV KATOIKOUG XA UNAOU ELGOSTLATOG.

INUELWVETAL TWG TA TEAELTALA XPOVLA, Kat e8ikOTepa amo to 2010 kat peTd, 1600 o€
emMimedo akadnuaikng Epevvag 660 Kat o€ emiTeS0 XAPAENG TTOALTIKNG AOTIKNG AVATITUENG,
1 AVA@OPA TNV €Vvola ‘SNULOVPYLKY TIOAN €XEL AVTIKATAOTAOEL e TNV ava@opd 0TV

évvola ‘€¢umvn mOAN’ (smart city) (Lazzeretti, Capone, & Innocenti, 2018:30).

H évvolwa meprypdeet pia moAn 1 omola yapaktnpiletat amd ‘€fumvn owovouia’ (mov
meplapfavel  mapdyovieg  OMWG  TVEVUA  KAWOTOMING, — ETLXELPNUATIKOTNTA,
TAPAYWYIKOTNTA, EVEALEIX TNG AYOPAES EPYATIKOU SUVAULIKOV, LKAVOTTU LETAUOPPWONG),
‘€¢umvoug avBpwmoug (pe ™V avBpwmivny eEumvada va TAPATEUTIEL OXL OTO
HOPEWTIKO/aKaSNUAiKO emimeS0 aAAd 0 TAPAYOVTEG OTIWG €(VAL | CUUUETOYXT] OTOV
onuoco PBlo, n Swabeon vy Swx-flov pdBnomn, TO KOOUOTOAITIKO TVEVHXA, 1)
SnuovpykoTnTA Kot 1) eveAi§ia), ‘€§umvn StakvBépvnon’ (TTov avaAVETAL TEPALTEP®W GTNV
OUUUETOXT) TWV TOALTWV 6N ANYN amo@aoewy, otn Sla@avela g StakvEpvnong, otnv
UTapén SNUOCLWV VTINPEGLWV KAL GTNV TIOLOTTA TWV GTPATNYLIKWY TIOALTIKWV), ‘€EUTIVO
mepBaAroV’ (pe ava@opd oty Blwaoiun Slaxeiplon Twv TOPWV Kol TNV TPOCTAC(X TOV
mepBaArovtog), ‘€€umvn petakivnon’(mov oxetiletal pe a&lOMIOTA KALVOTOUA KOL
AC@AAT] HECH LETAPOPAS KAl TIPOOPRACIUOTNTA 0 VTIOSOUES peTa@opdg, vmapén ICT
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UTIOSOUWV OXETIKA HE TNV UETAPOPA), kKal ‘€€umvn Swafiwon’ (Tov avagépetal otnv
UTapEn EKTALSEVTIKWV EYKATACTACEWY, TIOALTIOTIKWY VTTOSOUWY, TIOLOTIKNG CTEYAONG,
QAC@PAAELAG, TOUPLOTIKOU eVELA@PEPOVTOG Kal Kowwvikng ouvoxng) (Liu, Huang, &

Wosinski, 2017:5).

2.2.2 ‘Anpovpykég ovotadeg (‘creative clusters’) kat ‘Snulovpywkol xopfol

(‘creative hubs’) w¢ kOTTAPA TNG SNULOVPYLIKNG TTOANG

Avalntovtag Kavel va KataAdfel TOug TPOTIOUG OPYAVWONG NG STMULOVPYLKNG
olKovoulag ouvavtd pa TAnBwpa opwv: ‘dnuovpyikés cvotddes (‘creative clusters’),
‘Snuovpykol kopupol (‘creative hubs’), ‘cuvepyatikol xwpol (‘co-working spaces’),
‘exkkodantipla’ (‘incubators’), veoueis emiyelpnoelg (‘start-ups’), epyacmpla (‘labs’) yia

VO OVOUATIOOVE HEPLKOVG.

H mavomeppia 60pwv o@eidetar 1060 otnv TayVTNTA e TNV omola efeAlooetal 0
Snuovpyikn owkovopia (Virani & Malem, 2015:10) 660 kot 0TV TOAVTTAOKOTN TA TTOV TNV
xapaktnpilel. AKoOAOUOWVTAG TIG TAGELS TTOV AVIXVEVOVTAL TOGO GTNV TTPAEN OG0 KAl 6TV
BBAoypagia eivat S0kipuo va emwbel mMwg To UEYAAVTEPO BewpnTIKO eVSLAPEPOV

TAPOVCLALOVV 0L OPOL ‘SNULOVPYIKEG CLOTASES Kal ‘Onuiovpyikol koppol'.

H oxéon ‘dnpovpylkwv cvotadwv’ Kot ‘Snuovpylkav KOpBwv’ améyel moAd amod to va
elvat amooca@nNVIopEV: TNV (Sla otiypn mou tunpa ¢ BipAoypaioag vtoopilel Twg
eml TG ovolag Sev LTAPXEL €vvoloAOYLKN Slakplon HETaEV TOUG, GAAO pevpa NG
BBAoypagiag mpooeyyllel Tig dV0 €vvoleg wG amoAvTws Slakpitég (British Council,
2016:11). H didotaon aut avTavakAd KATL TTOAD TTLo ONHAVTIKO amd po amAn Stu@wvia
akadnuaiko TEPLEXOUEVOL KABWG CUVETAYETAL Kl SLAGTAOT) GTOV TPOTIO IOV KAVELG

ETMAEYEL VA XAPAEEL AVTIOTOLYES TIOALTIKEG.

0 6pog ‘Snuovpyikn cvotada’ Bplokel TIS plleG TOU GTNV OLKOVOLKT YEWYPAP X KAL GTNV
okéPN TOu OlKOVOUOAOYOU Porter ava@opikd HE TNV €vvola TWV ETLXELPNUATIKDV
ovotadwv. Tnv dekaetia Tov ‘90, o Porter otnpllopeVOG 0TV TPOYEVESTEPT SOVAELX TOU
Marshall mepiEypae TIg EMXEPNUATIKEG CUOTASES WG (...) YEWYPAPIKES CUYKEVTPWUIELS
aAAnAoovvdedeouevwy eTauplwv kat Osouwv oe éva ovykekpiuévo touéa (...) (Porter,
1998:82) kat Tapovciace Pl CEPA ATTO OYXETIKA EUTEIPIKA TaPASElypaTA OTIWGS TL.X 1)
ovoTAda TG TApAYWYNS kKpaclov otnv KaAupopvia kat auty ¢ mapaywyns SEppatog
otV ItaAia. Zop@wva pe tov Porter, 1 Utapén pag cvotddag Aettovpyel eVEPYETIKA
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KABWG SNULOVPYEL AVTAYWVIOTIKO TIAEOVEKTIUA VLA TIG EUTIAEKOUEVEG ETALPIEG AAAQ KL

TO HUEPOG IOV AUTEG CUVUTIAPYOUV.

OLamoyelg tou Porter Bprikav amnymon o€ éva evpUTEPO KUKAO akaSnUaikn§ culnTnong
Kal elyav w¢ amoTéAeopa TV ‘UETAYYLON NG EVVOLAG TNG CUOTASAG KAL GTOV XWPO TNG
SMuovpyIKnG owkovopiag. Me Bdom KATOLEG ATTOPELS OL STLOVPYIKEG CUOTASEG PUTTOPOVV
va BewpnBoVV WG VTTO-CUVOAN TWV ETYEPNLATIKWY CLOTASWV, AA& SV AlTTOVV Kal oL
amoYels Tov TPOCoEYYIouV TIG OSMULOVPYIKEG OLOTASEG WG AUTOTEAE(S AOyw TOUL
WSlaitepov xapaktpa tous. Eldikdtepa, 0Twg e&nyel o Mommaas, amo thv GTLy ) Tou 1
ONULOVPYLKN CUOTASA EYKOATIWVEL TEXVT KL TIOALTIONO Sev pmopel va BewpnBel wg amAd
ULt aKOUN TEPIMTWOT BLOPNXAVIKNIG oLOTASHG KABWG TEPA oMo TNV TOALTIOTIKY,
KQAALTEXVIKY, aloONTK] Kot oLpfoAkn agla mov pmopel va €xel, oL dvBpwToL Tov
SOVAEVOVV 0TO E0WTEPLKO TNG E(VaL OL (Lol POpPElG EVOG CUYKEKPLUEVOL TPOTIOU {WT)G Kal
Yl v AELTOUPYNGOUV XPELAloVTAL OPOUG KAAALTEXVIKNG EUTIVELONG, EVOOVCLAGHOU Kol

avtaAdayng (2009:54-55).

['evikd, kot pe Baon Ta 6ca €(oUE N8N AVAQPEPEL GTNV VTIOEVOTNTA AVAPOPLKA HE TNV
‘SnuovpyK TOAY, TTapaTnpELTAL pa TAoT VTIAPENG CUCGTASWY GTO KEVTPO TWV TIOAEWV,
ue Babiég pilec 0TO TOTIKO AOTIKO KOWWWVIKOTIOALITIOTIKO TAXIOLO KOL [LE TIPOTIUNOT OF
Xwpoug G Blopunyavikng emoxns (m.x cable factory oto EAcivki, custard factory oto
Mmépuwvyxau) (He, 2014:28). Eto mAaiclo autd ekSnAwvetat pa ap@idbpoun oxéon
QVAPESA OTNV CLOTASA WG HElYUA TTAPAYWYNS KAL KATAVAAWONG UE TIOAAEG ETIIAOYES YA
avouyn, SLaokESaoT Kol AyopOoTWANGIES KAl TNV (St TV TOATN TTov péow Tou brand Tov

KateXeL TPoadidel 0EéAN otnv cvotdda (O'Connor & Gu, 2010:126).

0 06pog ‘Snuovpylkos KOUPOS eu@avioTNKE HETAYEVESTEPA TOU OPOL ‘SMULOVPYLKN
ovotdda’ Kat cupwva pe tov Virani (2019:4) mpoo@epeL Eva VEO TIPIOUA AVAAVONG
OUYKPLTIKA [LE TO TIPIoUA ‘SNULOVPYLIKT CUCTASA TTOV HETA ATTO XPOVLIA EQAPUOYNG LOLATEL

va xpnleL emavampooSloplopov.

Xe emimedo BBAoypa@iag, n TPpwWTN ava@opd Tov 6pov ‘KOPBOG’ oe oCLVAPTNON KE TNV
Snuovpykn owkovopia epaviotnke To 2003 o€ Eva £yypa@o G avamTuilaknig eTalpiag
Tov Aovdivov (London Development Agency, 2003). To Bpetaviko cupfSovAilo opilet Tov
SMuovpykd kopPo ws evav (...) €iTe QUOIKO €(TE €LKOVIKO TOTO 0 O0TOL0G PEPVEL
dnutovpytkovs avBpwmovs uadli (..) mapéxoviag xwpo kar vmootipién yia Siktvwon,
avantuvén  EMYEPNOEWY KAl OUUUETOXN TNG KOLWOTNTAS OTOUG ONULOUPYLKOUG,
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TOMTIOTIKOUG Kat Teyvoloyikous touels’ (British Council, 2015:4). Tnv mAnpéotepn
KATovon ot Tov 0pov BonbaeLn ‘amodeAtivwon’ Twv poAwV TIov £vag SnULovpyLkos kOUBog
emtedel. Zop@wva pe tig D’0vidio & Pacetti (2019:283) évag dnpovpykog kopfog €xel
OUVTOVIOTIKO pOA0 KaBwG cuvTtovilel Tnv pon TANpo@opiag, yvwons aAld Kot L8ewv.
[MapdAAnAa, amoteAel onUElD OUVAVTNONG KOAL GUVEVWONG SLA@OPETIKWY SIKTUWV
(emionuwv, avemionuwy, TOTKWVY, S1EBV®OV) Kal TEAOG eMITEAEL TNV ‘ISLwVLUn’ AetToupyla

vTooTNPLENGS Kal VBPLEOTTIOMOTNG TTOAVTIAEVPWV TIOALTIOTIKWY LOPPWV.

Imv mpdén n voukn vmoctaon (m). TpoéowTo WwTikoy 1 Snupociov Sikaiov,
KEPSOOKOTILKNG 1) U KEPSOOKOTIKNG HOPENG K.0.K) KL 1| HOP@N €VOG SnuLovpylkol
KOpBov (T.x ouvOTaPEN SLABECTG CUVEPYATIKWV XWPWV, EPYACTNPIWV, XWPWV SLHHOVNIG,
ETIYELPNUATIKOV EKKOAXTITNPlWV) TTOKIAEL oNpaVTIKE KaBw§ eapTaTtal KaBe popd amd

TIG TOTILKEG OLKOVOIKEG KL KOWVwVIKEG cuvOnkeg (D’Ovidio & Pacetti, 2019:283).

2.3. To avOpwtivo duvauiko

Tu xowd €xovv évag apyxitéktovag oto Aovsivo, Evag @wTtoypagog otnv Néa Yopkn kat
évag ypa@iotag 6to MIAdvo; ATIAVTNON 0€ QUTO TO EPWTNHA £PXETAL VO SWOEL ) Bewpla

Yupw amo v ‘Snuovpyikn taén’(‘creative class’).

Av xal 1 Bewpla ™G ‘SNUOLVPYIKNG TAENG €XEL KUPLAPYNOEL GTO TIPOCKNVIO APPNKT
ouvdedepévn pe To dvopa tov epumvevotn S Florida, ammyel 18éeg tov elxe mapovolaoet
VPLTEPA 0 KOWVWVI0AOYO0G Kol akadnuaikos Alvin Ward Gouldner. Me ta épya tov ‘The
Future of Intellectuals’ kat ‘The Rise of the New Class’ (1979). O Gouldner mepléypage tmv
avaduon piag véag Taéng mov cuYKpoTOUVTAV O€ 2 KATNYOPLES EALT: TOUG SLAVOOVUUEVOUS
1ov 0 Gouldner evtoTi{e GTOV XWPO TNG AVOTATNG EKTIAISEVONG KAL ETLOTNHLOVIKOV EPYOV
KaL v TexVIKN intelligentsia mov amoteAelto amod unyavikoug, StevBuVTIKG OTEAEYT K.0.K.
Toppwva pe tov Gouldner, n véa avty taén eivat (..) n mo mpPoodevTiky Svvaun TG
UOVTEPVAC KOWVWVIAC (...) TTOU SLABETEL TNV EMOTNUOVIKY YVWON KAL TA TEYVIKA TPOCOVTA
Qmo Ta OOl TO UEAAOV TWV UOVTEPVWY TPOTIWY TTapaywyn¢ eéaptwvtal’ (Gouldner 6Twg

avagepetal o€ Rooney, Hearn, & Kastell, 2012:33).

IV Toapovoa EVOTNTA TOPOUCLA{OUHE KAL TOV POA0 TwV ‘MOALTIOTIK®WV
Stapecorafntwv’ kKabws BewpoVE TTWG CUUTIANPWVEL LE XP1OLUO TPOTIO TNV KATAVOTON
1S yOpw At TOV TPOTIO [LE TOV OTIO0 TO aAvOpWTIVO SUVALKO SPACTNPLOTIOLE(TAL GTOV

XWPO TNG SULOVPYLKNS OLKOVOIXG.
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2.3.1 H gpavion g ‘OnULovpyLkns taéng’

To 2002 pe v dnpooicvon tov BiAiov tou ‘The rise of the creative class’ o Apepikavog
akadnuaikog Richard Florida €6ece oto emikevipo ¢ ouvlntnong yvpw amo Tnv

SNUOVPYIKOTNTA TOV TIPAYOoVTa TOU avOpmTILVOU SUVAHLIKOU.

Kevtpikn otnv Bewpla Tov elvat n évvola ¢ ‘Snuovpykns taéng (‘creative class’). Me
Tov 0po ‘Snuovpykn taén’ o Florida meptypdpel pia svpeia kKatnyopia emayyEALATIOV 1)
omola SlakpiveTal o€ SVO UTOKATNYOPLEG: TOV ‘VTEP-SNUIOVPYIKO TUPNHVA  TIOU
mepAapfavel  (..) EMOTHUOVES Kal UNXAVIKOUS, KaONYyNTES TMAVvEMOTHUIOV Kal
KaAAMTEYVEG(...) , KAl TOUG ‘SNULOVPYIKOVG ETTAYYEAUATIEG IOV £pYAlOVTUL OE HIX OELPA
ETIAYYEAUATWY YVWONG OTIWG 0 TOHEAS TNG TIAT|POPOPLKIG, TWV OLKOVOULK®V UTITPECLWOYV,
TWV VOULK®WY, TNG VYelag kat g Sloiknong emixelpnoewv (Florida, 2003:7). ZOp@wva pe
tov Florida, 1 &nuovpywkn td&n Snuovpyel véeg 16€eg, véeg TexvVoAoyleg 1)/kal véo
TEPLEXONEVO, €lval KoV va AVvel TepimAoka TPoBAUaTa Kol €V TEAEL ATOTEAEL TNV

TAouToTIOpaywYLkr) Tnyn tov péArovtog (Florida, 2003:8).

‘Eva amd ta Baclkd XapakTnploTiKd ™G SNUOVPYLIKNG TAENS elvatl OTL €xel LYMAN
KW TIKOTNTA -PUE AAAQ A0YLX SEV TIAPAUEVEL OTATIKI OE £V HEPOG- KAL TO OTL ETAEYEL VX
(noet og pépn ota omola cuvuTAPXOLVV TexvoAloyia, TaAevto kat avoyn| (3Ts: technology,
talent, tolerance). Ta 3Ts Aertoupyolv wg TOAOG €AENG Yyl TNV SnULOLPYLKY TAEN
aQuidvovTtag £Tol Tov aplOpd Twv SNUIOLPYIK®OV Blopumyaviwy Tov E€MAEYOUV va
SpaotnplomomBolv ota ouykekplueva pépn. H  ovykévtpwon emopEvwg g
Snuovpylkng Tagng o€  éva  UEPOG  Aeltovpyel WG  kKaBOPLOTIKOG  HOXAOS

TOTILKNG/TIEPLPEPELAKN G AVATITUENG.

Me oKOTIO TNV PETPNON TNG SNULOVPYIKOTN TS €VOG uépoug o Florida emvonoe pa oslpa
amd Seikteg. O Selkng Snuovpywkottag (‘creativity index’) mapadelypatog ydapv
ouvvlualdel TIC HETPNOELS TWV aKOAOLOWV SelkTwv: Koawvotoulag (aplbpos véwv
SUMAWUATWY EVPECLTEXVIAG TIOV ATOKTOUVTAL OO ATOMX ULOG TEPLOXNG OE OPLOHUEVO
XPOVIKO Staotnua), VPMANG texvoroyiag (Blopnyavikn mapaywyr vVPmAng texvoAoyiag
™G TEPLOYNG OE OYEON ME TNV Tapaywyn LYNANG TeEYVOAoylag Tng Xwpag),
TolKlopop@iag (moocootod Twv (evyaplwv (Slov @VAoV Tov {ouV O Pl TTEPLOXT) KAl
Snuovpykng taéng (MocootTd Tou CLUVOALKOU EPYATIKOU SUVAULKOU TNG TEPLOXTG TOU

QTOoYOAELTAL 0TO ‘SN ULOVPYIKO TTUPNVA KoL O€ ‘SNULOVPYLIKA eTTayYEApQTA).
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Balovtag o€ e@apuoyn autovg Toug SelKTEG, Ue pla oepd petpriioewv o Florida padi pe
™V oudda Tov, katdptnoav pa Alota pe 40 ‘mega-regions’, SnAadn uépn ava tov kK6GUO
TIOU OUYKEVTPWVOULV ...) UEYAAOUS TANOUOUOUGS, UEYAAEG AYOPES, ONUAVTIKY) OLKOVOULKT
dvvatotnta, ovoLwdn tkavoTnTa Kawvotoulas kat vipnida ldikevuévo tarévto’ (Florida,
Florida, Gulden, & Mellander, 2008:465). Znuewwvetal Twg oL mega-regions v kat &v
TOUTI(OVTAL AVAYKAOTIKA HE TIG UEYAAOUTIOAELS GUUTEPIAAUPAVOUV APKETEG ATIO TIG

ToAeLS Tov [aykoopiov Boppd.

H Bewpla tov Florida doxnoe kaboplotikn emidpaon tdco otigc Hvwpéveg MoAtteieg 6oo
kal otnv Evpwmn, pe moAAég TOAELG/TEPLOXEG VA ETEVEVOUV ONUAVTIKA 0TV edpaiwon

twv 3Ts, kat Tov (810 va avadekvietal o€ éva €i80¢ guru og BEpata actikoL oxedlaopov

KL XApagng oTPATNYLKNG.

Evtovtolg mapa v peydAn ammynon tovug, ot anoyelg tov Florida oe akadnuaikd
emimedo €xovv emikplOel evrova kal oe TOAAA emtimeda. ExetvmootnpiyOel mapadelypatog
XApw TwG 1 TAEVOUNOT TOOCWV SLAQOPETIKWY EMAYYEAUATWV KATw amo TNV (Sl
katnyopia eivat AavOaopévn kabwg dev ival Suvatov va Bewpr)CoVIE TTWG TOOA TIOAAK
KAl SLOPOPETIKA EMAYYEAUATA UTTOPOVV Vo oXNUATioovy pa ‘eviaia’ Tdén pe Kowég
avtinPes kat0og (Donald, Gertler, & Tyler 2013:5). Tavtoxpova, n cupmepAnm 6Awv
QUTWV TWV EMAYYEALATWV SLOYKWVEL adSlkaloAoynta Tov -Non €upl- TOuEX NG
Snuovpyikng okovopiag. Mepattépw, €xel emwbel mwe N Bewpla eoTLdlel o€ P €AlT
QYVOWVTAG TOUG VTTOAOLTTIOVGS TTOALTEG KL TIPOAYOVTAG ETOL L VEO-QIAEAEVOEPT aTlEvTa.
TéAog, €xel ap@LofnOel To KATA TTOGO 1) OLKOVOUIKY) AVATITUEN EVOG LEPOVG E£XEL AUEDT)
kal otevy oxéon (LOvo) pe TNV SNULOVPYLKT TAEN eV EXEL EMIKPLOEL KAL 1] OTATIOTIKY

uebodoroyia tng SovAelag tov (Moss, 2017:17).

Towg N o e0YAWTTN AVTIOPAOoT CKETTIKIOUOU amevavtil oty Bewpia tov Florida kat tov
(NA0 TWV TOTIKWV KEVTPWV ANYPNG ATTOQPAGEWY VA TNV akoAovB1jcouv vt pée 10 Yeyovog
Tw¢ oTNV TOAN Tov £ueve kal Sidacke tote 0 Florida (Topovto, Kavadag) opyavwOnke
OUVAAOYLKO akTIBLOTIKO kivipa pe v ovopaoia ‘Creative Class Struggle’ (‘H maAn tng
SMUoVPYIKNG TAENG) pe 0KOTO OTWG SLaBAlOVE OTOV OXETIKO LOTOTOTO Vi (...) ekBEoel
TIC TTOMTIKES SlEpyaoies KPUUUEVES TIOW Ao TOV YyvaAlotepd’ uvbo tng ‘dnuiovpyikng

taéng’ (...)’ (Creative Class Struggle, 2010).

Mia pHaTid o€ pepkEG AAAEG TTTUXEG TNG SULOVPYLIKNG TAENG TWPA, EEXWPA amd Ta 6oa
Exouv MO Tpoava@epPBel OXETIKA HE BEPATA AVIOOTNTAG, ATMOTUTIWVEL UIX CKANPT
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TPAYUATIKOTNTA: 1) SNULOVPYIKT TAEN ATOTEAE(ITAL KATA LEYAAO HEPOG ATIO VEO KOGLO TTOV
OUXVA aVaYKAZeToL v SOVAEPEL HEYPL KL EBEAOVTIKA Yo VA UTIOPECEL VA ST|ULOVPYTOEL
évav KUKA0 YvwpLwv. H dnpovpykn taén Blovel peydAn alobnomn avac@arelag kabwg
Tapadelyuatog xaptv yivetal 6Ao Kol o SUCKOAO va BPeL KAVEIG XWPOUG OE TIPOCLTES
TIUEG YIa va SOVAEPEL Kal va {1)0EL EVWD TO AVEAVOUEVO AYXO0G KOAE(TAL 0 KaBEVaS va To
QVTIPUETWTILOEL LOVOG TOV KABWGS 0€ APKETEG TIEPITITWOELS OTIOLAST)TIOTE APTYNON UTTOPEL
Vo EPUNVEVTEL WG anynon ‘amotuxiag ekKAapBAveTal apvnTIKA A0 TOV EMAYYEAUATIKO
meptyvpo (Lee, 2019:69). [Ipdkertat Ba Agyape yia pia ToAv Tapadodn katdotaon Kabwg
0 SMULOVPYLKOG XWPOG ElvaL Vg XwPog OTIOV 1 ‘amoTtuyia’ elvatl pe paBnuatikn akpifela
EYYEVEG XOAPAKTNPLOTIKO A0Yw TNG @UONG TWV TPOIOVIWY KAl VUTNPECLOV TOU

TapAyovTaL.

Evéia@epov mapovoldlel To yeyovog 0Tl 6To mPOoo@ato BLBAI0 TOv e XAPAKTNPLOTIKO
titAdo ‘The New Urban Crisis: How Our Cities Are Increasing Inequality, Deepening
Segregation, and Failing the Middle Class and What We Can Do About It’ (Florida, 2017),
o Florida aokel autokplTiky Kal HeTATOTII(EL TNV CLINTNON OTA TIPOPANLATA IOV EPEPE )
€Aevon TG SNULOVPYLIKNG TAENG OTIS TTOAELS LIAWVTAG KAl 0 (510G Yot {NTNHATA OTIWGS AVTA

TOU €EEVYEVIOHOV KaL TNG AVIOOTNTAG.

2.3.2 0 poAog TwV ‘MoATIoTIKWY Slapecorafintwy’ (‘cultural intermediaries’)

Ava@oplkd pe to avBp®TIvo SUVAUIKO OTOUG KOATIOUG TNG SNULOVPYLKNG OLKOVOULXG,
Slaitepn pvela agllel 6ToV pOAO TwV AeYOUEVWYV ‘“TOALTIOTIKWV StapecorafntwVv’. Eav kot
0 0pog eloNyBN apykd v dekaetia Tov ‘80 amd tov Bourdieu ava@opikd pe TOLG
KPLTIKOUG TEXVNG OTNV VEQ TOTE TPAYHATIKOTNTA TWV HA{IKOV HECWV ETKOWVWVIXG, M
BepaTikn TwV ‘MoATIOTIKWV Slapecorafntwy’ cOpu@wva pe tov Schlesinger (2016: 196)
APXLOE VA ATOTEAEL AVTIKEIUEVO PEYUAVTEPNG AKASTIUATKNG EPEVVAG UOVO T TEAELTALA

Xpovia.

To mwg Aettovpyel 1 ‘Stapecordfnon’ kat TL akplBwe evéxeL 0 pOAOG @aiveTal va eivat
TOAUTIAELUPO. XUXVA, ouvavtdue Opoug Omwg ‘gatekeepers’, ‘brokers’, ‘advocates’,
‘curators’ (o€ eAAnvikn amodoon Ba Agyape ‘Sitapecorafnteg’). ZuvonTikd, opel KAVelg
Vo TEplypaPEL TOV TOALTIOTIKO Slapecodafint) w¢ v ‘Yépupd' HeTAED TwV
Slaopetikwy  otadlwv ™G mapaywyng — Slavopng kKAt KatavdAwong

TPOIOVTWV/VTNPECIWV SNULOVPYLKNG olkovopiag. Me dAAa Aoy, 1 StapecoAdafnon
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ovpfaivel katd pnkog ¢ aflakng aivoidag kat oe kabe ‘Brjpua’ pmopel va pooHETEL
vonua 1 kot meplexopevo (De Propris & Mwaura, 2013:16). O Stapecorafntmg mov
ELOEPXETALTILO KOVTA OTO 0TASL0 TNG KATAVAAWGTG TOL TIPOoidvTOG/ VTN peciag eivatl auTog
IOV €XEL KAL TNV HEYAAVTEPT ‘VOULLOTIOW TIKT SUvaun’ Kabwg eivat oe B€om va emnpedoel
™MV avtiAnym/ekéva mov Slapop@®VeL o TEAIKOG amodektng. TuTikd o€ autd Tov pOAo

Bplokoupe StanuoTtég kat eTalpleg Snuociwv oxéoewv (De Propris & Mwaura, 2013:18).

[MapdAAnAa OpwG, O TOAMTIOTIKOG SlapecoAafntis umopel va Aertovpyel Kol wg
OULVTOVLOTIG/PLUOILOTIG TNG KOLWVOTNTAG TNG SNULOVPYLKNG TAENG au TG KaB auTrG, Pe To
Vo a@OVYKpAletal Ta SLd@opa eRTAEKOUEVH HEPT) Kol VA SLEVKOAUVEL TTPAKTIKA TNV

emitevdn amoteAéopatog (Virani, 2019:10).

Le kabe mepimtwon, autd mov Sev TMpEMEL va apayvwpiletal elval 1 B€on Twg ot
Slaopetikol poAol mov pmopel va ouvteAoUV oL SlapECOAXPNTEG AelToupyOLV

OUUTIANPWUATIKA Kot 0xL avTiBetikd (Virani, 2019:11).

To ‘vmokeilpevo’ otov poAo ‘TMOALTIOTIKOG StapecoAafinTg Sev amodidetal po6vo oToug
ETAYYEAUATIEG TTOU SOUAEVOUVV LOVOL TOUG 1} 0€ SOUEG e 2-3 ouveEPYATES aAAA e€loov o€
SOUEG OTIWG TLY. ETALPIEG TIOALTIOTIKNG AVATITUENG, U1 KEPSOOKOTILKEG OPYAVWOELS 1) KAL

TIAVETILOTT HLA.

ZUYKEKPLUEVQA, OTNV TEPITTWON TWV MAVETMIOTNUIWY 1 SlapecoAdpnon cvpfaivel péoa
amd TNV KATAPTION TWV TPOYPAUUATWV SISAOKAAING OAAQ KAl TWV EPEVVNTIKWV
Tpoypappuatwy. Evéiagépov mapovoialovv o€ autd To onpeia T 00U KATAYPAPEL ATLO
TPOOWTIKN eumelpla o Schlesinger kal cOp@wva pe Ta omola oTNV TEPITTWON TNG
Bpetaviag tovAdylotov, @ailvetal va VTIAPYXEL ouUVBWG 1 dypa@n TPpocdokia TwG N
akadnUaiky aTleVTa Bo OTPATEVTEL TTPOKELUEVOL VA AELTOVPYTOEL TIPOG ETPPWOT TWV
KUPLOPXWV TOALTIKWV ETAOYWV TAVW OTa BEPaTta TOU ATTOVTAL TNG ‘OMULOVPYLKNG

owovouiag’ (2016: 198).

M onpavtikny Bepatikny yOpw omd Tov poAo ¢ ‘StapecoAdfnong’ elval kot M
HETAUOPPWOTN IOV AUTOG YVWPLleL oNUEPA KATW amd TV emidpaon ¢ texvoAoyiag. Ta
VEX HECH TOU TPOOCEPEPEL T TEXVOAOYLKN Tpdodog €xouv Satapdéel Baba tnv

‘Tapadoolakn’ alakn aAvcida.

BAémovpe Twg on-line MAATPOPUES EMITPETOVY TIAEOV VEOUG TPOTIOUG KATAVAAWONS

kaBw¢ N mpooéyylon ‘sharing economy’ (oe eAAnvikn amodoomn Ba Ayaue ‘owkovopia
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StapotlpaopoV’) kepdilel 6Ao kal To TOAV £dawog. Ipdkeltat emi g ovaiag yia Evav
TPOTIO PO BaonG o€ Eva TPOIOV/VTINPECIA IOV EVEXEL TOUG IOLWTES WG TIPWTAYWVIOTEG.
Tumko mapaderypa eivat n mAat@opua SoundCloud 6mov évag KOAALTEYVNG UTopEl va
‘aveBdcel’ TNV HOUGLKT TOU HOVOG TOU KAL VA TNV KAVEL TPOCPACLUN GTOUG VTTOAOLTTOUG

xpnoteg tov SoundCloud.

e éva mo mepimAoko oynua, PAEMoupE TAEOV TOUG (SLOUG TOUG KATAVOAWTEG VA
OUUUETEXOVV 0TIV SnLlovpyla TPoioVTOG KAAALTEXVIKNG aélag pEca amd v Sladikaoia
‘CUUUETOXIKNG KaTtavaAwong (‘participatory consumption’). Q¢ oxetikd mapdadetypa,
UTTOPOVE Vo TTapaBecovpe TV €peuva NG Lee ava@opikd PeE YKPOUTT amtd AATPELS
YWTMWVE(IK®Y manga Tov amo@aci{ovTtag va a@LEPWOOUV TOV XPOVO TOUG YLOL VO T
HETHPPACOVV OTA AYYALKE, va €TPUEANBOUV TNV €IKOVA TOUG Kol va TX SLHKIVIIoOUV

UmoeLakd kat Swpedv ava Tov kKOo o, Yivovtal ot iStot Stapecorapnteg (Lee, 2012:136).

[MapdAAnAa, Ta pECH KOWWVIKNG SIKTOWONG Kol To edio aAAnAoemiSpaong mov autd
avolyouv pag kablotovv OAovg Suvntikd ‘StapecoAafntés’ kabBwg pmopovUE va

EKQPEPOVLE KPLTIKN KL VA EMNPEAGOVLE TNV VTIOAOLTIN KOWVOTNTA.

KED®PAAAIO 3



H Anpiovpykr) Owkovopula oty
[MopTtoyoAia

To mapov ke@dAalo TAPoVoLAleL CUVOTITIKA TO TWG £xel SlapOpwOel peEXPL oTYUNS N
ouv{non Kat TOALTIKY atlévta yupw amd tnv Snuovpykn owovopia otnv Ioptoyaiia
aAAd kol eldkoTepa otnv Tpwtevovoa Alcafova. Kat otig §Uo mepMTWOEL,
aviyvevovtal T6oo N emppon Twv moAltikwv ™S E.E 600 kat n emippon twv Siebvwv
Tdoewv (Y. Bewpla Yoo v ‘Snuovpykn TOAN') evw 1 OLKOVOULKT KploT Tov Blwoe

XWPA ATTOTEAEL ONUAVTLKT] EPUNVEVTIKN TIAPAUETPO.
3.1.1 To tomio o€ €BvVIKO emimeSo

H ovlmon yVpw amod v Snuovpyikn otkovoula oty Ioptoyaiia evtomiletal ota
uéoa ¢ Sekaetiog Tov 2000 cupBadifovtag pe TNV evpLTEPN ThoT o€ emimedo E.E. Zto
TAQIOL0 TIPOETOLUAGING NG €BVIKNG OTPATNYIKNG Yl TNV amoppdenon Evpwmaikwy
mopwv (2007-2013), (o OElpA ATTO PHEAETEG AVAYVWPLOAV TNV CTPATNYLKI onUacio Tov
SMUOVPYIKOU TOHEA Yl TNV xwpd. Koo xapakKTnploTikd Twv HEAETWY NTAV 0 EVTOVOS
TEXVOKPATIKOG XUAPAKTNPAG, 0AAG KoL 1| TpooAwon o€ mapadelypata amo v Sebvn

oknv1 (Quintela & Ferreira, 2018:8).

e emimedo KLPBEPVNTIKWV TPOYPAUUATIKOV SNAWoEwV 1 avdykn Tpowbnong tovu
ONUOVPYLIKOU TOHEX Kal 1| TTapadoxn TG OTPATNYLKNAG TOU ONUACIAG TOovioTnKAV yla
TPWTN @OopA& MOALG To 2009 Kol KATAPEPAV VA TIAPAUEIVOUV OTOV OXESLAOHUO KOl TWV
petemelta kufepviocwv. Evexopuévwe, n mapadoxn aut va OXETIETAL KAl HE TNV
OLYKLPIA OLKOVOLKTG Kplong Tov Blwve 1 xwpa EKELVT TNV XPOVIKT) TteEpiodo Kal TTov eixe

oQV ATOTEAECHA TNV AVAYKN EVPECTG TTOPWV.

Evtovtolg, n mapadoyn ¢ onuaciag touv Snuovpylkov Topéa, Sev @aivetal va
oLVVOSEVTNKE ATIO PIA EOTIAGUEVT) TTPOOTIADELA TIPAKTIKNG EQAPUOYTG OXETIKOV TTOALTIKOU
oxedlaopov o€ €BvikO emimedo. OMw¢ oxeTKd ava@epouy ot Quintela kat Ferreira (2018)

N oVTWG 1 GAAWG HELWWHEVN KPATIKY €EMEVOUOT OE OXETIKOUG TOUEIS TapEUELVE
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AYKLVAWUEVT o€ ‘TapadoolakoVs TOUEIS OTIwG 1 €BVIKN KANPOVOULA KL TA HOVCELQ.
MeyaAo kevo TtapovoLaldTay Kal o€ EMITESO 0PYAVWTIKWV oUWV TTov Ba pmopovcav va
otnpi&ouv v vAomoimon oxedlaopoV. XapakTnpLoTIKO Elval TO YEYOVOS TTWG UE ATIAPXN
T XPOVLA TNG OLKOVOULKNG Vpeong To Ymovpyeio [ToAttiopov -mov eixe Snuovpyndel to
1995 610 MAXIOLO TOU EKSNUOKPATIOUOU TNG XWPAS LE TNV AVATPOTIN TOU SIKTATOPLKOV

KaBeotwtog 10 1974- KatapynOnke ylo pic 0A6kAnpn Setia (2011-2015).

e avtibeon pe ta vwbpd amotedéopata oe emimedo x&pa&ng TMOALTIKNAG o€ €BVIKO
emimedo, kal (ow¢ o &va oEUHWPO OAA& eVOAPPUVTIKO OXNUA, T TEPLPEPELAKN
TPAYHATIKOTNTA LVTNPEE Sla@opeTiky. MeydAn u@aon 806nke otnv SUVAUIKY TwV
TOAEWV KL ESIKOTEPA OTNV AELOTIONOT TWV LOTOPLKWV KEVTPWV HECA ATIO EPYA AOTIKNG
avayévvnong H vAomoinon mpoypappdtwv pe Evpwmaikols mopoug emétpee oTIS
TEPLPEPELEG TNG XWPAS va Swoovv wlnomn otnv avantuén toug pe to Iopto Kol v
Aoaféva va avadetkviovTal TPWTAYWVIOTPLES ‘ONULOVPYLIKES TTOAELS . Agv EAslay OPWG
Kal oL ‘€KTANEELS” aTd TNV TEPLPEPELA e (OWG TILO YVWOTI TNV TEPITTWON TOU YWPLoU
Obidos (mAnBuoudg TepiTov10.000 KdToukoL) To omoio to 2015 avadeiytnke ANUOVPYIKY

[16An Aoyoteyviag oto SikTvo dnpovpyikwv moAewv g UNESCO (UNESCO, n.d.).

2.2 H atlévta ¢ Snuovpytkns otkovopiag otnv Alcafova

H Awoaféva Bploketat otig ekfoAeg Tou Totapol Tayo kat o TANBVOUOS TG AVEPYETAL OE
mepimov 547.000 Katolkoug He TNV EVPUTEPT) UNTPOTIOALTIKI) TIEPLOXT] TIOU ATOTEAE(TAL
amo 18 kowomteg (Greater Lisbon) va @tavel ta 2.8 ekatoppdplo. ZOP@®VA PE TA TILO
TpocEATA oTolXela, 1| UNTPOTOALTIKY TEpLoxn TS Alcafovag mapdayel To 35.9% Tov
OUVOALKOU akaBApLoTou £yXwPLOL TPOIOVTOS NG XWPaS Kat Snuovpyel to 28,7% g
OUVOALKNG OTTAOXOATONG. ZUYKEKPLUEVH AVAQOPIKA HE TNV SMULOVPYLKI] OLKOVOUIA T
oTolXElo AVAPEPOVY TIWG OTNV UNTPOTIOALTIKN TEPLOXT] TS Aloafdvag vttapyxovv 25.009
OXETIKEG eTIXEPNOELS e 54.456 amaoyoAovuevous. Ta peyébn autd avtiotolyolv oTo
47% TtNng ocLVOALKNG SNULOVPYIKNG okovopiag TG xwpag (Direcdo Geral dés Atividades

Econdmicas, 2018)
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Antewkovion 1: TomoBeoia tng TOAnG, Via Michelin, 2019

INUEPA, N TTOAT PAIVETAL VX AVOKTA ATtO TNV OLKOVOULKT V@EOT oV EMANEE TNV XWPA TO
2008 Kol yla KATOL XpOVLX GTNV OUVEXELX. ZUUPWVA L€ TOV LOTOTOTIO TOU SNUOTIKOV
ovpfoviiov To OGpapa TG TOANG elval va ‘Metauopewbel o€ pla amo TIS TLO
QVTAYWVIOTIKEG, KALVOTOUES Kl SNULOVPYIKES TTOAELS aThV EvpddTn’. YTTAPYEL OTPATNYIKOG
oxedlaopdg mov kataptiotnke to 2017 kat otnpiletal ota akoAovba 4 onuela wg
HOXAOUG aVATITUENG: KEVTPO S1EBVOUG ETILXELPNUATIKOTITAG, ETILXELPNUATIKOTNTA, YVWOT
KOl KOLVOTOUIA, OTPATNYIKEG OLOTASEG. UG oTpatnYKeEG ovotadeg kabopilovtal M
SnuovpyIKn owkovopia, 1 otkovopia yOpw amd v Vyela, 1 olkovouia yupw amd tnv

BdAaocoa kol Ym@Lakn Kot popumoTikn oltkovopia (Camara Municipal de Lisboa, 2019).

INUELWVETAL TTWG 1) TTPWTH TIPOCTIABELX XAPTOYPAPNONG TNG SNULOVPYLIKNG OLKOVOUIXG
NG TOANG -1) TIPOOTITIKN TNG oTrolag eixe N6 ‘avayvwplotel’ kabwg n Alcafova tav pioa
amd 1§ 40 mega-regions mov eixe amotunwoel o Florida 16n to 2007- €ywe to 2013
(Camara Municipal de Lisboa, 2013) umd TV €momTElX TOU TUNUATOG KALVOTOUIAG KoL
OTPATNYIK®WYV TOUEWYV TOU ST)UOV KAL) TAV ATIOTEAECUA TNG CUUUETOXNS TNG TTOANG Hall pe
aAAes 10 svpwmaikég TOAELS oto TPOYypappa Cross Innovations vTo ™V xpNUATOSOTHON
™m¢ Evpwmaikng Evwong. O mpooSloplopuds Twv ToUEWVY NG SNULOVPYLIKNG OLKOVOUING
AduBave voyv Siebvn BipAoypagia aAAd otnpldtav i To TMAEIOTOV 0€ 3 EYXWPLES
ueAgtec. 'Etol, n Snpovpykn otkovopla oty mepimtwon g Alocafovag cOUPWVA LE TNV

¢xBeom mepleAdpBave Toug akdAovBoUG TOUELS:

o ANUIOVPYIKES UTINPEOCLEG: Stapnuion, QPXLTEKTOVIKY, ox€dlo
(ovumeprapBavopévou kat Tov oxediov podag),
e [loMTiotikég Blopnyavies: owepd, Bivteo, Hovolkr, padld@wvo Kal TMAedpaoT,

exkd0oeLs (BLBAla, e@nuepideg, TEPLOSIKA), EKTUTIWTIKEG EPYAOTILE,
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o [IOAMTIOTIKEG KOl KAAALTEXVIKEG SPACTNPLOTNTEG: OL KAAALTEXVIKEG SPAGTNPLOTTES
TEPAAUPBAVOUY TNV @WTOYypA@ia, TIS TUPACTATIKEG TEXVEG, TNV TOALTIOTIKY)
KAT|POVOULA TNV KOOUNUATOTOLElQ, YkaAepl, SibaokoAia TeEYVWV, OTIWS KAL TIG

SpaoTNPLOTNTES EPYALOUEVOUG GE OAQ TA TTAPATIAV®.

H éxBeom aveAVE TTIOLOTIKA XXPAKTNPLOTIKA TNG SNULOVPYLKIG OLKOVOUIG KoL TTapAAANAQ
AMOTUTIWVE KL TNV SpaoTNPLOTNTA TNG SNULOVPYLKNG OLKOVOUING o€ eTiTteS0 YwpPou Ue
™MV HEYAAVTEPT CUYKEVTPWOTN VA VTIAPXEL 0TO KEVIPO TNG TOANG KL TNV TAPOUGix TOV
LX Factory va Eexwpilel kovtd otnv {wvn Tov TotapoV. A§ilel va onpelwBel Twg 1 TOAN,
TANV Alywv e§atpéocwy, ‘Blwvel eva @Uokd eumddio e0KOANG TPOoaong 6To vePO KabBwg
HeTodV TOANG KAl TToTa oV TapePBAAAOVTAL GLENPOSPOUIKES YPAUUES, AVTOKIVITOSPOOG
Kal KTipla Tov ANPEVOG. ‘OTIwG elvat UOLKO, TO BEUX £XEL ATIAOYXOAT)CEL EVTOVA TLG TOTILKES
apXES, UE SLAPOPEG TIPOTACELS AVASLOPYAVWONG KUl AVATIAAONG KATA KAlpoUS, XwpIg

OUWG va €xeL Bpebel HEXPL OTIYUNGS LKAVOTIOMTLKT AVOT).

[Ipémel va TovioTel TwG, pe fAom TV EMOKOTINON TOV SLHBEGLUOV VALKOV GTOV LOGTOTOTIO
TOU 81OV, KATA TNV YVWOUT HG 1) 6UVEEST TNG STULOVPYLKNG OLKOVOUING £TOL OTIWE U TN
TepLypageTal otnv ékBeon tov 2013 pe Tov TPOGPATO EVPVTEPO GTPATNYIKO OXESLAOUO
Tov 2017 kAtw amd To oYNUA ‘UoXAol AVATTUENG-OTPATNYIKEG oLuoTAdeS Sev elval
amoAVTwG EexdBapn. [TapdAAnAa, Sta@aivetal -av OxL pa vTTOBOCGKOVCA GYEDT) EVTAOTG-
olyovpa pla taon okéPng o€ oteyavd: o€ kelpevo 396 oeAibwv Tov mEPLYpA@EL TNV
OTPATNYLKI] TG TOANG Yl TOV TOALTIONO Yl TtV Xpovid 2017, a@lepwveTal oTnv

‘Snuovpykn otkovopia’ avaAvon poAts 2 ocedidwv (Camara Municipal de Lisboa, 2017).
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KE®AAAIO 4
MEeAETEC MEPLTTTWOT)C

L€ auTO TO KEPAALO TAPOLGLAoVTAL SV0 HEAETEG TIEPITITWOTN G TIOV HaG SE(XVOLV TPOTIOVG
ILE TOVG OTIO(OVG 1) SMLLOVPYLIKT] OLKOVOUIX UTTOPEL VA YIVEL KOUUATL TNG TIPAYUATIKOTN TG
Kal Kabnuepwomrtag oe pia mOAN. To LX Factory emiAéxtnke wg HeAETN TEPITTWONG
SMuovpYIKnG cvotadag yatl peta amo 11 xpovia Aettovpylag Exel KATA@EPEL va Yivel
onuelo ava@opag oty TOAN, va ayannBel amd ToV KOOHO KAl VA ETTALVEITAL CUXVA XKOUA
katotov Slefvn tumo. Evag emmA£ov mapdyovtag uTpEe KoL TPWTH TTPOCWTILKT ETNEN
LLE TOV XWPO TIOV YEVVNOE TIOAAEG amtopieg o€ pa Tuyaia emiokeym tov Mdaptio tov 2018.

To Hub Criativo Beato amo thv dAAN pHag KEVIPLOE TO EVSLAPEPOV APEVOS ETTELON ATIOTEAEL
Hi €a Tov otV KupLloAesia xtifetatl kabwg PAdpe (1 ouvEVTELEN £YLVE GTOV XWPO TOV
gpyotagiov) Kol a@etépov ywxtl épyxetat va ‘otnoel’ pe @uUododla Evav amd Toug

HEYAAVTEPOUGS SMLOVPYLKOUG KOUBoLS otnv Evpw.

4.1 To LX Factory

To LX Factory Bploketal votiodutikd otnv meploxn t¢ Alcantara kovtd otov motaud
Tdyo. H meploxn eivat oxetika e0KoAx kKal ypriyopa TpooBAaciun Le Acw@opelo 1) Tpa o€
amootaon mepimov 20 AeTTWV Ao To KEVTPO NG TOANG. H Alcantara to §g0tepo Uioo6 tov
199V QLOVA ATIOTEAECE £VA ATIO TA TILO OTUAVTIKA BLOUNXOVIKA KEVTPA TNG XWPAS AAAA 1
évtadn) TG OTOV AOTIKO LoTO dpyloe va ovpfaivel povo otadiaka (Vidal, 2014:124).
INnuepa exel mAnBuouod mepimov 13.000 katoikwv. [Tapauével oe peyaro Pabuo epmopikn
YELTOVLA Qv KAl T TEAEUTALX XpOvia ep@avifovtal OAo Kol Lo TTOAAEG kaTolkieg (Zarrilli,

2017:266).
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Necessidades

A &

Museu Nacional 3l

de Arte Antiga
,LxFacIory

Centro de artes com
lojas e restaurantes

Anewkovion 1: Tomobeoia touv LX Factory, ota votiodutikd amd to kévtpo g moAnG, Google

maps 2019

0 tpwnv Blopnxavikog xwpog cLVOALKNG éktaong 23.000 T TpwTtoAettovpynoe to 1846
WG WA ATO TIG UEYXAVTEPEG KAWOTOV@AVTOUPYIEG TNG TOANG, OTNV CUVEXELX OTEYACE
Bounxavia emegepyaciag TPO@IHWY KAl HETEMELTA TUTIOYPAPLKEG epyacies. Ymdpyouv
600 MUAeG €l0dS0v, e TV KUpLA TTUAN va Agttovpyel Kot wg onpeio mpoofaong Twv
oxnuatwv. Koppdti g kpepao g yé@upag g 251 AmplAiov, mov evwvel tnv Atcaf3ova
He v kowotta ¢ Almada mov Bploketal ‘amévavtl 6TNV VOTIX HEPLE TOV TTOTAUOV,
VUTIEPITTATAL TOV XWPOL. To GUYKPOTNHX ATIOTEAEITAL ATIO APKETA KTIpLA pe 5 va elval Ta

HEYAAVTEPQ EVW VTIAPXEL KL xwpog parking.

dwtoypa@ia 1: H kOpia mHAn elc68ov tou LX Factory, pe opatd koppdtt g yépupag, lwavva

Mwta, 2019
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H avamiaon touv LX Factory Baciotnke amokKAElOTIKA 0€ (SLWTIKN ETLXEPTHATIKY
mpwtofovAia. H IMoptoyodikn ktnuatopeottikny etalpia Mainside, mouv elSikevetal o€
EPYQ AOTIKNG AVAYEVVTOTG, apXIK& oxedlale TNV ev PEPEL KATESAPLOT TNG VTIAPXOVCAG
SouNG UE OKOTO TNV KATAOKEUN VEWV KTIPIWwV KATw amd to mAavo Alcantara 2018. H
€Aevom NG OLKOVOLKNG Kpilong To 2008 opws, avaykace v etalpia va aAAagel oxESia
KAl va avalnTioel pla TIPOowPLVI] HEV aAAA TTP0o0do@opa AVOT EKUETAAAELONG TOV
XWPOL A0Yw TOL LPMNA0V KOGTOUG TNG APXLKNG ETEVOLONG ayopas TG éktaone. H xapadn
Tou oxedlov ekpetarievong kabopiotnke pe Baon ta akdAovbBa 3 otoiyeio: xwpog,

XPoViIKN ovykvpla, avBpwmivog Ttapayovtag (LX Factory, video, 2014).

L& apyLTeKTOVIKO eTtiTeS0 OTIWG e&nyel 0 Romano (0Twg avaépetal oe Mendes Paulino,
2015:55) akoAovBnBnke 1 apxn ™G eEAd)LoTNG TAPEUPaOTG: AUTO eEUTNPETOVOE ATIO TNV
uloe Vv avdykn g 660 To SUVATOV TILO PIKPNG XPNHATIKNG ETTEVELONG KABWG TO 0XESL0
EKUETAAAEVONG OKOTIEVE VA €lval TPOOCWPLVO KAl amd TNV QAAN v embupla va
StaurayBein Blopnxavikn eikova Tov xwpov. 'Etot, mapadetypatog xapv o Staxwplopdg
TWV XWPWYV 0TO ECWTEPLKO EYIVE PE YUPOOAVIBES YL VA ETILITPETEL TNV EVKOAT AAAQYT] TNG
mapéuBaong. Ztnv SLapudpEwon TG aloONTIKNG TOU XWPOU OUAVTIKN VTNPEE KATA TNV
yvoun pag katn @iogevia to 2009 otov ywpo touv LX tov festival WOOL (The Urban Art
Festival of Covilhd) kaBwg to festival dgpnoe ‘Tpoika’ oTov xwpo apketa and ta graffiti

IOV BAETOVE AKOUX KL OT|IEPQ.

Apxwa 1 Mainside Tpoo@EPoOVTAG XAUNAEG TIUEG TIPOCEAKUOE EVOIKIAOTEG TIOU O
TPOGESIBAV GTOV XWPO ‘EVAAAAKTIKO aépa’. 'ETOL ATTO TOUG TPWTOUG EVOLKIAOTEG NTAV TO
BiBAomtwAeio Ler Devagar, oxoA€g x0poU aAAd Kot S1A@opoL KAAALTEXVEG. ZTNV CUVEXELQ,
Kal Le oKOTO TV a’&nom Twv €608wv 1 Mainside Bprike evolklaoteg TOU pmopovoav va
avtaneiéABouv oe vymAdTepeg TIpEG. H opydvwon ekdndwoewv (ekBéoelg, ouvedpla,
KaAALTeEXVIKA Spwpeva) Eekivnoe otadlakd amod 1o 2010 kat Emelta pe Koo va GUPPBAAEL
otV BlwopdmmTa Tou XWPou. ZVpEwvaA PE Ta oTolyela Tov polpdotnke 1 Mainside
(Mainside, 2019) otov xwpo Bplokovtal kabnuepva mepimov 2.000 dtopa (epyalopevol
aAAG kol emokénteg) kat to 2017 o ouvoAlkog aplBudg emokemtwyv aviAbe oe 1
exatoppvplo. Kabe Kuplakn Aapfavel xopa vmaibpla ayopd pe povxa, KOCUNUATOA,
BwOAla kal Al avTiKeipeva eve dVo @opPES Tov Xpovo opyavwvovtal Open Days mov
TpooeAkVoVV péco 6po 12.000 emiokemtwy ava nuépa. Tov IovAo tov 2017, 0 xwpog
efayopaotnke amd T'oaAdko emevdutiko fund, onuewwvetal Opws mwg 1 Slaxeiplon
Tapapével pe v Mainside.
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To LX Factory orjpuepa @uloevel mavw amd 200 eMXEPNOELS 1) CUVTPLITTIKT TTAELOYM@la
TwV oTolwv elval pKpoueoaieg kal avikouv otnv Snuovpykn owkovopia (Oliveira-
Brochado, & Portugal, 2013, Silva, Vale, Gabriel, & Azevedo, 2013). O totéTo™OG TOL LX
Factory meplypd@el Tov xwpo ws (..) €pyooTdctio 16wV OTOU €lval EPIKTO KAVEIS va
TAPEUPEL, VA OKEPTEL, VA SNULOVPYNIOEL KAL VA TTAPOUCLACEL LOEES KAl TIPOIOVTA O€ Evay
XWpo Tov avikel age 0Aovug’. Tuxvn elval kaL m xpron ¢ meptypa@ng ‘Isla criativa’

(‘Onuovpyikd vnot’).

To puepog KUpLOAEKTIKA 0UIEL ATTO (W1 KAL OTNV TTPAYUATIKOTNTA TO ‘avuToP{acto’ HdTt
TOAAEG (POPEG OUTE KAV avTIAAUPBAvVETAL TWG TEPA Ao TO €TimeSo Tov Spdpov AoV
Bplokovtal oL ywpol gotiaong -moAAol amd Toug omolovg pE TPATE(AKIX £EW-KAL T
SLAPOPA KATAOTNUATH UTIAPXEL UL OAOKANPTN ‘KLUPEAN amd ypaeeia, studios kot
OUVEPYATIKOVUG XWPOUG OTOVG 0POPOUG TV KTIplwv. YTdpxel eva hostel evw Sev Aelmouv
UTINPECLEG OTIWG KOUUWTNPLO Kol caAdVL aloOnTikng mepimoimong. Kata v emiokeym
HOG, EVTUTIWOT] TTPOKAAECE TO YEYOVOG TIWG UTNPXE 00NYOG HE OUASA TOUPLOTWV TOU
Exavav Tov yUpo TOU GUYKPOTIHATOG HE WKPA TPIKLKAQ oxNpata. Metd amd avalntnon
oto internet, emBeBaiwbnke Twg n emiokePmn oto LX Factory amotedel Tunqua Stadpouns
TOUPLOTIKNG TtEPyN oM SimAa o€ aglofeata 6TwG povoeia kat ekkAnoieg (Local Tuk Tuk,
2019). Epyaldpevol kal €TMIOKEMTEG CUVUTIAPXOUV OPHUOVIKA HE HEYAAO TUNUA TWV
ETIIOKETTWV KATA TNV EKTIUNOT HAS va unv eival Toupioteg aAAd vTomiol. ZuvavTael
KAVElG HEXPL KAl K(VNOT 0TOUG HIKPoUGS SPOOUG TOU XWPOU HE oxNUaTta Kat Te(ols va

OTPLWYVOVTAL KATA SLLOTHHATAL.

dwtoypa@ia 2: [TapdSerypa el068ov kTipiov Tov oteydlel ypageia, Indvva MAwwTa, 2019
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H mpooBaon otoug 0pd@oug Twv KTIplwv elval avolyT 0TO KOO HE ATMOTEAECUA OL
ETILOKETITEG IOV ATO@AC{OUVV va avEBOUV 0€ KATIOLOV OPO@O VA €XOUV TNV SuvatoTnTa
VO TIHPATIPNIOOVV ATIO KOVTA TNV KAONUEPLVOTNTA TWV EPYAOUEVWV. AV KAL O PEPIKEG
TEPUTITWOELS VTIAPYOVV TEPOISEG 1| HAT T{AULX OF YEVIKEG YPAUUEG TH TEPLOCOTEPU
ypa@eia kat studios akoAovBoUV TNV TOALTIKT] TG AVOLY TG TTOPTAG. YTIApXEL pia StdyuTtn
KAAALTEXVIKT /SNULOVPYLIKTY aiocBNoT 0TOV XWPO Kol O€ TTOAAEG TIEPITITWOELS TO OTHOLUO
TV Ypagelwv/studio potalel va elvat amo povo tov pia mini ékBeomn g S0VAELAG TTOV

yivetal ekel.

dwtoypagia 3: Ipageio 010 eowTepko KTIpiov oto LX Factory,lwdavva MAwwta, 2019

Evtimwon mpokaiolv ta avapiBunta pikpd kot peydAa graffiti, avtokoAAnta kat
QUTOOYESLA UNVUUATA 0TOUG ATEAEIWTOVG SLadPOOVGS Kal OKAAES. [TEpa OpwG amd avt
TNV TOAVXPWUN TILVEALA T YEVIKI] E€IKOVA TOU XWPOU €lval amAn Kol QVETLITHOELTN:
ToevTEVIXH SAmeda, amAd cofaTiouATA OTOUG TOLXOUG, TOAUKXIPLOMEVA TLALA,

QAVEAKLOTIPAG LOVO YL TNV LETAPOPA POPTIWV KAl KOLVOXPTOTEG TOVAAETES AVA OPOPO.
4.2 To Hub Criativo Beato

[IpokeLTal yior TaALO BLOUNYAVIKO XWPO 1 AVATTAQCT TOU 0T0{0V €lval 0TO TEAIKO OTASLO
TEPATWONG HE EKTIUWUEVT Evapen Aettovpylag To mpwTo Tpipnvo tou 2020. O xwpog
oLVOALIKNG €ktaong 35.000 tu pe 20 ktipla, BplokeTal avaTtoAlkd amd TO KEVTPO NG
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TOANG, KATA U1KOG Tov TToTAoV TAyo, 6€ AMOCTAOT TEPITIOV SEKATEVTE AETITWV ATO TO
agpodpoylo, otnv Teploxn tov Beato (pe mAnBuoud mepimov 12.000 katoikovg) evw
ouvopeLEL Kal e v meployn s Marvila. Kat to Beato kat n Marvila elvat 0o maAiég
TEPLOYXEG NG TOANG Tou polpalovrtat Popmyavikd mapeABov. Kot ot 6o meploxég
QVTIHETWTIL(OVV TO EVPVTEPO TIPOPANUA TTOU EXOVE IO TIEPLYPAWPEL AVAPOPLKA LLE TNV
mpocoBacn oTig 6x0eg Tov ToTaAULoV. 'l TTOAAG XPOVIX TO CUYKPOTNUX OTEYAlE HoVAda
TAPAYWYNS OTMAWY KAL LETETELTA APTOV YL TOV OTPATO, LE TNV AELTOVPYIX TOU va TTavEL
optoTikd to 2011. H kupldTnTaA TOU XWPOU QAVNKEL OTO KPATOG. XTO TAM(Ol0 TNG
OULVEVTEVENG ava@Epbnke Twe Pploketal o eEEALEN SlampaypdTtevon Yo TNV EMEKTAON
TOV £PYOV KAl 0€ Ttapakeipevo xwpo. Edv autd kataotel e@uktd to Hub Criativo Beato Ba
@Taoel og ektaon mepimov 100.000Tu kat Ba yivel o peyadvtepog Snuovpykds kopfog

otV Evpwmm.

Antewkovion 2: TomoBeoia touv Hub Criativo Beato, avatoAwd amd to kévtpo ¢ moAng, Google

maps, 2019

H 8¢ avamAaong yevvnOnke to 2016 kol faciotnke 0To dpapa TG SNUOTIKNG aApXN§ YA
000 TO Suvatov peyaAUTepn ailomoinon G TPOLOANG KAl ETMIOKEYIHOTNTAG TIOU
onuovpyel ywr v moOAn n emowa Sopydvwon Ttou mega-event ‘Web Summit’.
Inuewwvetal mwg to Web Summit -pe mpooéievon to 2019 mov dyyi&e toug 70.000
ovppetéxovteg mapovasia 2500 Snpooloypd@wv- £xel xapaktnplotel wg N OAvpmdda
™G TeXvoAoylag Kol Bewpeltal To ONUAVTIKOTEPO YEYOVOG 0TO €(60G TOU GTOV KOGUO

(Web Summit, 2019).

XapaKTnpLoTIKEG TOV HEYAAOTIVOOU oxeSiOU NTaV 0L SNAWGCELS TOU ST)UAPXOU TNG TTOANG

OTIS amapxég tov €pyov. ‘Eival pia aéoBaduactn puépa yia to uéAdov tng moAng tng
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Aloafovag kat yia TNV KATAoKEVY) TOU UEAAOVTOG TOU QVATOALKOU TUNUATOS TNG TTOANG (...).
Avtn) n Swadikaoia petaoynuatiopol ‘mpoikilel’ TNV TOAN KAl EMIKEVIPWVETAL OTIC
Prounxavies tov 21ov atwva. Kawvotouia, teyvoloyia kat Snutovpytkotnta. Kat timota Sev
elvat mo ovuPoliké amoé to va yivel o moAo¢ Twv Blounyaviwv tov 210V aLva To UEPOS
omov yevvnOnke kat n Bounyavia tov 190v arwva. (...) Avtog o e&aupeTIkos YWpog yia Tnv
totoplia kat ™) payeia tov Ba eivar évag kouPog yia ™y Snutovpyia Béccwv epyaciag, tnv
Kavotoula Kal TIG TEYVEC Kal €va ami Ta UEYAAUTEPA QUTWPLA (ETXELPNOEWV)OTNV

Evpann (...) (16la amddoon)(De Aratjo Barbosa, 2016).

H Snuotikn apyn €VTOTIOE TOV XWPO KAl UETA ATO SLATPAYUATEVOT HE TO KPATOG
ovpewvnoe o pla meptodo xpnpatodotikig picbwong (leasing) 50 etwv pe cLVOAKO
KO0TOG Tepimov 7,1 ekatoppvpla evpw. O oxeSLAOUOG, 1) EKTEAEOT) XAAQ KL LEAAOVTIKN
emifreym Tov €pyov avatednke otnv ovtotnta StartUp Lisboa, WSwwtikn un
KePSOOKOTILKY Evwon Tiov Snuovpyndnke to 2011 péoa amod v cuumpadn TG SUOTIKNG
apxns s Aocafovag, Tov tpamelikol cuykpotnpatog Montepio kat g [ToptoyaAikng
UTINPECLAG YLt TNV avTAYWVIOTIKOTNTH Kot kawvotopia. To StartUp Lisboa, dapyloe va
AELTOVPYEL WG EKKOAATITNIPLO ETLXEPNUATIKOTNTAS To 2012 TIpoc@EpovTag pia evpeia
OELPA VTINPECLWV OE ETLXELPTOELS TIOV KATA KUPLO AOY0 AGYOAOUVTAL [E TNV EMKOLVWVIA,
TO LEGA EVIIULEPWOTG, TOV TOUPLOUO KL TNV KavoTopia: Stacvvdeon e TV ayopd, eDpeoN
EVKALPLOV XPNUATOSOTNONG, SikTUO YVWPLLLWY, Xwpol vTtodouns (Ypaeia oAl kat
xwpot Stapovnig). ‘Omwgs Stafalovpe Kal 6TOV LGTOTOTIO TOV, 0 0T0X0G Tov StartUp Lisboa
elval péoa amd v vmooTpLEn VEwv emxelpnoewy va (..)tpowbroel tThv dnulovpyia
anacyoAnong, katr va Bonbnoel Ty aoTikl), KOWVWVIKY Kal 0tkovoulky] {WTIKOTNTA THG

Atoafovacg (...)’'(StartUp Lisboa).

To StartUp Lisboa mapovoiace Snpudcia To TAAVO Yl TNV avATIAACT KoL LETETIELTA XPTOT
Tov xwpov tov IovAlo 2017. To mAavo Baciletal oy Wea ™G ‘c0eVENG 4 TpayuATwV:
ETXEPNUATIKOTNTAG, SNUOVPYIKOTNTAS (Snulovpylkés Plopnxavieg), €peuvag Kal
avamntuéng (R&D), moAveBvikwv etaiplwv. To povtédo xpnpatoddtnong g avaTAaong
QAAG Kol pHeAAOVTIKNG Asttoupylag ouvdvdlel Snuooia kat WwTky emevduon. 'Etol, o
SMUOG XPNUATOSOTEL OTIONTIOTE OXETI(ETUL PUE TOUG XWPOUS TIOU TIPoOoPLlovTal Yl TO
KOWoO: LEPoSOTNOT, ATOXETELOT, @EWTIOUOS, €VWOoT HE OUYKOW®VIAKO S(KTLO
(modnAatddpopol, Safdacels el0odov yia Toug melovg), wi-fi mpooPfaon oto internet,
QVATIAQOT) TNG TIEPLOYNS SITTAX 0TO TTOTAL AAAL KAl EEWPATTOG TNG EVPVTEPTG YELTOVLIAG.

H emévéuon ya TG epyacie¢ ota KTpla autd KaBAutd TPOEPXETAL ATIO TOUG
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HEAAOVTIKOUG EVOLKIAOTEG TOU XWPOoL. Avadoya pe To VPog TG TwPLVNG emévéuong, Ba
YIVELLTTOAOYLOUOG YIX [l EVVOIKT TIUT EVolkiaon g oto uéAdov (Hub Criativo Beato, 2019).

Extpatal Twg o xwpog Ba S€xetat mepimov 3.000 atopa o€ kabnuepvn Baon.

Anewkovion 3: Makéta cuvoAkov oxediaopov, Hub Criativo Beato, 2017

H emidloyn Twv evolklaotwv pe Baor ekSNAwoT evOLA@EPOVTOS KAL OXETIKY a§loAGYNON
elvat og €LEAEN. MéypL oTiyunG LVTApPXoUV 4 KUPLOL EMEVEUTEG: 1 TTOPTOYAALK €Talpla
C0Bov Super Bock, n etapia mov opyavwvel to Web Summit, tuua ¢ Mercedes Benz
Daimler, katn I'epuavikn etapia cuvepyatikwv xwpwv Factory. H etatpia Super Bock pe
emévéuon 3 ekatoppupiwv Ba cvoteydacel oto (510 ktTiplo CubBomola kKol SULOVPYIKES
Blounxavieg, evw 1 etalpia Factory Stapop@wvel Tov xwpo yla va umopel va @ioevel
OLVEPYATIKOUG xwpovus yia 500 dtopa. ‘Eva amd ta ktipla Oa Siatebei oto StartUp Lisboa
Yl VA UTTOPECEL VA ETIEKTEIVEL TIG HEXPL TWPA SpaoTnPLOTNTES TOL. EMiong, éva amo ta
KkTipla Ba @uroevnoel povoeio mov Ba mapovoldlel TNV oTopia TOU PEPOLS Kal Ba
TEPAPUPAVEL WG EKOEPATA PUNYAVIIHATA KOl AAAQ avTIKElpeVH amo To ouykpoTnpa. To
novoeio Ba Aettovpyel kATw amod TV emomteia TG SNUOTIKNG LVTINPEciag Slayelplong
efomAlopol kal TOALTIOTIKNG kivinong ¢ Awoafovag (Ferreira, 2018). A&ilel va
ava@epBel 0TL amd v ovvévtevdn mpogkuPe TwG, N Slatipnon kat @LAAEN TwV
QVTIKEWUEVWVY HE OKOTIO TNV UETEMELTA AELOTIOMOT TOUG ATIOTEAECE UEANUA ATO TNV
TPWTN oTlyun Tov Eekivioav ot epyacies. Eotiatopla, cafés kat bars 8a cuykevipwBouvv

YUP®W OO VO AVOLY LA TTIOU UTIAPXEL GTOV XWPO Kal Bat TTAPEL TNV LOop@T) TAATELQG,.
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Amtewikdvion 4: Makéta oxeSlaopol yua to ktiplo g Super Bock, Hub Criativo Beato, 2017
Amtewkovion 5: Makéta oxedlaopov yia tov xwpo ¢ mAateiag, Hub Criativo Beato, 2017

H emiloyn Twv Snpovpykwv Blopnxaviwv mov a 6teyastovv oTov Xwpo Ba Adfel xwpa
o€ éva 6e0TePo oTAd10. H plrodotia, 0TTwG XapaKTnploTiKa ava@EépOnke 6To TAaioLo TG
ovvévtevéng, eival va ‘(..)0nutovpynoovue uita Oieyeptiky Siadpacn. Oélovue Ta
ETYEIPNUATIKA UVAAX VA ‘OuvavTave Ta ONUIOVPYIKA HVAAX KAl TOTE EQPVIKd va
dnuLovpyovtal véa projects kat VEES LOEES amo To ‘TooUyKpLoua' Twv Tpomwv okéPne (...)

(8la amodoon kepevov).

Me T1G epyaoieg 0TOV XWPO VA EXOVV SLAPKETEL TAVW aTto 2 Xpovia, To Hub Criativo Beato
€xeL mpooTabnoeLl 0TO eVSLAPESO Va €pOEL KoL va SLATPNOEL ETTAPT] L€ TOV KOOUO KOl
€WK e TNV TOTILKN KOWwVIa avolyovTag TI§ TOPTEG TOU KATA KALPOUGS Yl SLAPOPES
ekdnAwoelg O0Twg Tapadelypatog xdpv n @rogevia to 2018 g ékBeong World Press
Photo 1 tou Beer Generation Lisbon Festival. Ava@opikd pe v oxéon pHe TV TOTIKN
KOLVWVIa, EVELA@EPOV TTAPOVCLALEL KATA TNV AoPn] oG KoL 1) CUUTIEPIANYIT NG TIEPLOYNS
0TO OVOpX TOU Ywpov: dev Ttpokeltal Y To Hub Criativo Lisboa 1 ywx to Hub Criativo

aAAG yia To Hub Criativo tou Beato.
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KE®PAAAIO 5
U1 TN 0T KOl GUUTIEPACUATA

To Tapdv KEPAAALO ATIOTUTIWVEL TOV CUCYETIONO avapeca oto LX Factory kat to Hub
Criativo Beato, pe Baon tnv oxetikn BiBAoypa@ia aAdd koL 6o paBoape péoa amo Tig
ETIOKEPELS KAL TIG OUVEVTEVEELS TTOV TipaypatoTomOnkav. Ipokeital yla pia cuvoAikn
QToTIUN oM Kal OYL yla pa tpoomafeila evBeiag Eva- TTPog- Eva cUYKPLOTG. ZTNV CUVEXELQ,
TAPATIOEVTAL KATIOLA CUUTIEPAC AT GE OXEOT) LLE TA EPEVVNTIKA EPWTNUATA IOV BECAUE
oTNV apxn TG Tapovoas St aAAd KAl TPOTACELS YIa TIOAVA HEAAOVTIKA BEpaTa

EPEVVNTIKOV EVSLAPEPOVTOG.

5.1 O ouoxeTiopdg petagu LX Factory kai Hub Criativo Beato

[Ipv TPOYWPNOOVE OE TIO OUYKEKPLUEVEG TOPATNPNOELS WM TPWTH OTUAVTIKN
SLATIOTWON AVAPOPLKA LE TO OLKOCVOTNHA TIOV Kal oL V0 Ywpol ToToheTovvTal lvaL M
YEVIKI TETO(BNON Tw¢ auTH TV oTyun To KAlpa otnv Alcafdva yio v SnpovpyLkn
owkovopio eival €alpeTikd €uvoikd kabBwg m TOAN €xel yivel éva (...) ywvevtnpl
dnutovpykotntag (...) (WBla amddoon) OTWG XAPAKTNPLOTIKA LAG EITIE 1] EKTTPOCWTIOG TOV
TUNHATOG TIOALTIOHOV TOV d1jpov. 1o profile ¢ moéAng oto World Cities Culture Forum
SwaBaldovpe: ‘H moAn éxet kepdioet TV @nun otL eivat to uépog otnv Evpwnn yia va (et kat
va 60vAgvel kamolog w¢ freelance kaAMtéyvng 1 dnuiovpyikos emiyeipnuatias’ (16ia

uetapaon) (World Cities Culture Forum, 2019).

ZUU@®VA PE TO EVTUTIO VAIKO TpowBOnong mov to StartUp Lisboa polpactnke padi pag:
‘Lisbon’s New Geography The city is Energetic, Skilled, Creative’ (BAéme mapaptnua I'l) evw
OTWG pabape oty ouvEVTELEN (...). TOAAEG KAAMTEXVIKES TTapaywyES IOV Kavovika Oa
yivovotav atnv Néa Yopkn, 1) To Aovéivo 1 To Hapiot, mAéov yivovtat atnv Atoafova. Evvow
cinema, wtoypaplia, design, apyitektoviky, k.0.k. (...)" (16la amédoon) (StartUp Lisboa,

2019).
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01 evvoikég TPOUTOOETELS EEKIVAVE [LE TNV VTIAPEN ONUAVTIKOU EYXWPLOV TAAEVTOU TTAPA
7o brain drain mov Bilwoe kal BLwVEL AKOPX KAL TOPA 1) XWPA. LE HEPLIKES TIEPITITWOELS, TO
EYXWPLO SNULOVPYIKO SUVUUIKO ETIIOTPEPEL PETA ATO KATOLX XPOVIX TTAPAUOVIG OTO
eEWTEPIKO pE VEEG 10€ec Odmuovpywvtas £tol éva ‘spill-over’ amotédeopa. EdSw,
XAPAKTNPLOTIKO Tapadelypa amotedel n epimtwon tov Village Underground. Ipokettat
Yy ouvepyatiko xwpo (‘co-working space’) mov oteydlel SnULOVPYLKOUG ETTAYYEAUATIEG
o€ éva APXLTEKTOVIKO TALYHX oo ToAlQ containers kal Asw@opeia. H 8pUTpla tou
SdovAePe yla kdmola xpovia oto Village Underground oto Aovdivo katto 2014 amo@doloe
va yupiloel kat va dnpovpynoetl katt avtiotolyo otnv Awcafova (Village Underground

Lisboa, 2019).

dwtoypagia 4: O ovvepyatikds xwpog Village Underground Lisboa, opatn n 8iaitepn Soun

OUUTIAEY A TOG containers kol Asw@opeiov, Sikn pag, 2019

[MapdAANAa, VTTAPYEL EVA KU ATTO ‘ELGAYOUEVO’ TAAEVTO TIOU EMIAEYEL VA LEIVEL GTNV TIOA
KABWG auTn UTopel va TTPOs@EPEL VA KOGTOG (NG APKETA XAUNAOTEPO OE OXEDN UE AAAX
HEYAAX aoTIKA KeEvTpa otnv Evpwmn. ‘Omwe pag mpotpémel To €vtumo vAKO tou Hub
Criativo: ‘Provocative Thinking, An open city filled with open minds. Join the vitality of
Lisbon’s creative scene and become part of the city’s inherent culture of discovery and
expression’ (‘Avatpentikn Zxéyn, Mia avoiyti moAn yeudtn ue avoxta uvada. I'ive uépog
¢ {wvtaviag tne SNULOUPYLKNG oknvic Tn¢ Atoafovag kat yive uépog tng €yyevoug
KOUATOUpag avakaAvyng kat ékppaong tn¢ moAng’) (W6la amoédoon) (BAEme mapaptnua
r1).
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[Tépa amd v VTTaPEN TG ‘SNULOVPYIKNG TAENG, 0L ELVOIKEG TTPOVTIOOECELS EKTEIVOVTAL KAL
otV UTTAPEN KATAAANAWY XWPWV 0TV TOAT. ‘Ee@UAALlovTag’ To VAIKO Tov Hub Criativo
SwaBafovue ‘Environment, Re-imagined. Using the city’s history to create a bright future’
(‘Pavralouaocte éava to mepifdrrov. Xpnouomolwvtag TV totopia TN MOANG yla va
dnuiovpynoovue éva Aaumpo uéAdov’)(bia amoédoon)(BAéne mapapmmpa I'1). Omwg
HaBape culnTWVTAG e TNV EKpOowTo Tov StartUp Lisboa, avth v otryun n tboktnoia
TOAAWVY EYKATAAEAELUUEVWV XWPWV TIOU UTTOpoVV va aéloTomBovv yla TNV oTtéyaon
ETIYXELPNOEWY TOV TOHEX TNG SMNULOVPYLKNG OLKOVOULAG TIAPAUEVEL OE SNLOCLOVG (POPEILS,

TPOGPEPOVTAG ETOL EVA EVPOG ETIIAOYTG VLA TNV VAOTIOMOT AVTIOTOLX WV EMEVOVCEWV.

[MapdAAnAa, 1 mpoomdBela TG TOTIKNG Slolknong va AELTOVPYNOEL VTTOOTNPLKTIKA
QTMEVAVTL OTOV SMNULOUPYLKY OlKOVOopia ekSnA@VeTal TOAAATAA. 'OTwG ava@EépeL M
Mainside “Eyovue eéaipetikn oxéon pe tov Snuo (...)' (Wbla amdédoon). Ztnv e mepimtwon
tov Hub Criativo BAémovpe Tov 1o va Tpwtootatel o€ podo ‘umpootdapn’. Me Baomn kat
00Q TTAPOVCLACTNKAV 0TO KEPAAALO 3 TNG TTapovoag SLatpLfrs, elvat Eekabapn Kot OAN M
TPOOTADEL TTOVU YIVETAL A0 TOV SMUO Yl TNV QVATTUEN AVTIOTOLXOU OTPATNYLKOV
oxeblaopov. Qotdéoo, TAPATNPNOAUE TWG 1 VTAPEN SLA@POPETIKWY UTNPECLWOV
HETH@PALETAL KAl OE TAUTOXPOVN VAOTIO(NON TPOYPAUUATWY TOU EUTITITOUV OF
SLPOPETIKA TAX(OLA KL TPOTIOUG OKEYMG. AglTel pe GAAx A0yl 1 aloBnom piag oAl TIKNG
TPOooEyylonG. H ekmpdomwmog Tou TUNHATOG TTOALTIoOHOV Tov S1Hov pag eénynoe mwg ‘(...)
elpaote oAV apootwugévolr otnv Agenda 21 yia Tov mOALTIOUO (...) SOUAEVOVUE TAVW OTNV
Agenda 21. Kat n Agenda 21 PAémel Tov MOMTIOUO WS TOV 4° MUAWVA THG AELPOPOV
avartvéng (...)" (WBla amddoon). eviy 0€ EPWTNOT HAG AVUPOPLKA PE TNV UEAETN YA TNV
Snuovpykn otkovopia tov 2013 1 eKTPACWTOG TOU TUNHUATOG TIOALTIGHOV TOU SOV
avé@epe ‘ (..) N UEAETN EyLve amo TO TUNUA Oltkovoulag Kal kawvotoulag, yvwpi{ovue thv
UEAETN Kat SovAetovue padl Tovg ToAAES popés aAda dev yvwpl{w va oag mtw (...)" (18ia

amodoon).

Ava@opikd Twpa e TOUG U0 YWPOUG TTOV TTAPOVUCLAGTNKAV GTO TIPOTYOUHEVO KEQAAXLO,
TO TIPWTO TPAYUA TIOU UTOPEL KAVEIG va Slakplvel eival 1 ko Sldotaon TG KO TIKNG
avayévvnong. Kat ot 0o xwpol oteyalovtal o€ TP®NV BLOUNYAVIKA KTIPL KAT& PNKOG
TOV TOTAHOV 1] AVATIAQOT TWV 0TtolwV BacileTal 0TV A0YIK TNG ETAVAYPTCLULOTIOMONG
KatoTy mpooapuoyns (‘adaptive re-use’) @epvovtag £tol véa Tvor {w1G 0TI TTEPLOXES

IOV TA PLAOEEVEL
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[MapdAAnAa, Samotwvoupue oTL kKat ol Yo xwpol ouvdualouvv Tapaywyn Kal
KATOVAAWOT) HECK O €V KAIPA KOAALTEXVIKNG Snpovpylag kal elevBepiag. e autod TO
onuelo, evéla@Epov TapovoLdlel o autompocsdloplopnds Tov LX Factory w¢ pia moAn. Etnv
avTaAAayn NAEKTPOVIKNG aAAnAoypa@iag n ekmpoéowTtog TG Mainside pag eypaye (...) n
UEYAAVTEPN TIPOKANGN TOU Eyovue eival n kaOnuepvy Asttovpyia mov KaOe mOAn Exel,
dnAadn cvAdoyn amoppluudtwy, Kabaplotnta, otabusvon Twv oxnuatwyv. Baoika to LX
elvat éva utkpo ywpto mov oot yvwpilovtal uetaéd tovg (...) kat vToPépeL Tov (blo movo

oV KOs TOAN mov ueyalwvet vropépet’ (16la amoédoon).

IV mepimtwon tov Hub Criativo emetdn o xywpog Sev €xel apyioel akdpa va Asttovpyel
elvat 8VokoA0 va @avtaoTel kKaveig TNV Suvapikn Tov xwpov. Evtovtolg, n tpdbeon tou
(8tov Tov Hub eival Eekabapn 6mwe pag e&ynoe n eknpdéowtog tov StartUp Lisboa: {...)
dev Bédovue va Exovue éva corporate TeptffaAlov, Oa NTav moAY Bapeto, OéAovue va Exovue
™V T0AUNPN TAEUPd TwV dNULOVPYIKWY (avBpdTtwV) uadi pe tThv Aoyikn’ mAgvpd Twv

emyelpnuatiov’ (8la artdédoon).

[Mapd ta 600 avtd onpeia oUYKALONG OUWS BEWPOVE TTWG VTIAPXOLV EEKABAPES SLaPOPES
avapeoa oto ‘DNA’ twv 600 XWPWV 0L OTOIEG KATA TN YVWUN HAG EXOUV AVTICTOLYES

TIPOEKTACELG OE ETMITESO TIPOKANGEWV KAL TIPOOTITLKWV.

IV mepimtwon tov LX Factory o p6Aog tng Mainside @aivetal va givat Slayelplotikog
TOU XWPOU KAl TNG EKUETAAAEVONG TOV, XWPIS OUWS VA ELCEPYETUL OTOV TPOTIO HE TOV
omo(o ol €volkol 0VAEVOVY, AVAYKEG TIOV QUTOL UTOPEL Vo €XouV yla TNV €EEALEN NG
SOVAELA TOUG 1] EVKALPLEG TIOV UTIOPEL VA TIALPOVGLALOVTAL YL VEX projects. AUTO, KATA TNV
Aamoym HAG, AVTAVAKAQ TO YEYOVOS TTWG 1) AP KN LOEA EKUETAAAEVONG TOV XWPOL I TAV ULA
TPOOWPWVN AVON AVAYKNG TOU OTNV OUVEXEWX amAd ‘€Tuxe kalt mETuXe. Auvty 1
mapatipnon BéRata, dev akvpwvel oVTe TV adlap@iofn emitvyia touv LX Factory
oUTE TO YEYOVOG WG 1 SLASpAcT TWV EVOIKWV yla TNV aVATTUEN CGUVEPYACLWY, TNV
QVTOAAQYN] EPTIELPLOV K.0.K. E(VAL KATL TTOU KAVElG pmopel va urtoB€ael 0Tl Aapfdvel xywpa
‘opyavikd’ A0yw Ttng eyy\uTNTAG TOL €§a0@AAileL | cuoTASA. L€ CUVAPTNOT OUWG UE TO
yeyovog mweg 1 Aettovpyia Tov LX Factory Bploketal kAtw amd tov EAeyX0o WOLwTIKOV
KE@aAQlov -Kal HAALOTA TIAEOV EEVOU KE@AAXIOU- onUaAlVEL TTWG 0 XWPOS KATA TACK
mOavoTa B cuve)ioEL TTAVW GTNV TPOXLA TIOV €XEL SlaypAPEL EwG ONUEPA XWPIG Vo

elvat SEKTIKOG 1) VAL OTOXEVEL € KATIOLO PL{LKO EMAVATIPOGSLOPLOUO.
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ATté ™V aAAY, oty TepimTwon tov Hub Criativo 6yt povo dev aprnvetat Timota otnv TUXM
Kabws oOpapa kat otoyol €xouvv amotumwBel EekabBapa OAAQ EVOAPKWVETAL T
TPWTOLOVAIX TNG SNUOTIKNG APYNS -TIAPA TNV CUUTIPAEN HE TO IOLWTIKO KEQAAXLO- VX EXEL
Tov KaBoploTikd Adyo 010 ‘Mw¢ katl ‘T’ Ba yivel ota avatodikd g oAng. To StartUp
Lisboa aAAwoTte -0mwg eldape vwpitepa- Ba mapapelvel wg Evag amd Toug EVOIKOUG TOU
Xwpov. Towg N To yAa@upn TEPLYPAPN AQUTNG NG SLAOTAONG AL KL TNG EVPUTEPNG
SUVAULKNG TG TPWTOLROVAING ATOTUTIWONKE OTO KAEIGLUO TNG GUVEVTELENG ATIO TNV
ekmpoowTto tov StartUp Lisboa Ze 0An avtn thv sumeipla, UeTaUOpPWVOVUE TO UEPOC,
UETAUOPPWVOVUE TNV OLKOVOUL, UETAUOPPWVOUUE TO TAPEABOV OTO TAPOV YIA KATL OTO
uéAdov. Eotiadovue to €pyo pag ato uéAdov (...) Oa Eyovue mavta to uEAAOV, kat Aéue oTL TO
uéAdov eivar 6w’ (18ila amddoon). TEAOG, kKAl 6 CLUVAPTON TAVTA HE TIG EMISIWEELS TNG
ONUOTIKNG apxMS ava@opikd pe tov poAo tov Hub Criativo, agilel va tpootelel mwg to
Epyo €xeL €évtovn ‘sfwotpe@n) MHaTIA, amnyovtag v embupia ywr  Siebvn

QVTAYWVLIOTIKOTITA TNG TTOAG.

EpXOpeEVOL TWPA OTIS EMMTWOELS TWV SU0 XWPWV OTNV TIOAN KAl ESIKOTEPA GTNV TOTILKT
KOWwVvia -Ywpls EKTANEN- SO TWVOUUE TIwG 1) ElkOVa ival k. H Mainside pag eime
(..) dwoaue xprnion o€ ula mEPLOYN TOV NTAV EVTEAWS EEXACUEVN KAl UTIOPECAUE VA
evBappuvouue emiyelpnoeis kovtda oto LX Factory-oe auti TNV GUYKEKPLUEVN YELTOVIA TNG
Alcdntara mov ntav emiong oxetika oe mapakun (...)" (Wil amdédoon). ZVu@wva pe To
StartUp Lisboa: {...) Me to mov avakotvwOnke to €pyo 0An n meptoxn apxloe va ‘avefaivel,
Eapvika éywve to mio cool uépog T TOANGS KatL oav To Manhattan 1 To Soho: vVésg ykadepl
TEYVNGS ,e0TIATOPLa, bars, vuxtepwvn {w, trendy koouog apyloe va uetakouilel 6w (...)°

(8la amodoon).

AT TV GAAN oL eMPULAAEELS Kal avnovxieg eival gp@aveils. OTwG XAPAKTNPLOTIKA
amdvtnoe to StartUp Lisboa o€ oxetikn pag epwtnon ‘ (...) Emeldn kavovue posting Stapkwg
(evv. oTa péoa KOWVwVIKNG SIKTUWONG) EXOVUE OXOMA TWV TOALTWY UE TV Ao TOUG Kal
(PUOLKA TOUG EVXAPLOTOUUE YL TNV AToyYn ToUS aAdd ViKBoUUE TwS KATOLOL A0 AUTOUS
dev katadafaivovv tov podo uag otnv kawotouia (...) (1bla amdédoon). Aev mapédene
OMWG va TOVIoEL KoL TNV TpoomdBela mov yivetal amd tnv pepla tov Hub Criativo va
ETILKOWVWVEL UE TOV KOGUO (...) 0L SLEPWTNOELS QUTES ElvaL KATavonTéS Kat TpooTabovue va
elpaote Betikol oTo unvuua mov Sivovue. H emikotvwvia eivat oAU onuavtikny emévévon o
QUTO TO EPY0 YIX VA TIELOEL TOV KOGUO TIWS AVTO TO £pyo Ba avafabuiost moAv tnv Atocafova’

(8la amodoon).
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Ex@palovtag TTpoowTik amoym Kol 0L ETONUO OYOAL0 1) EpyalOpevn 0TOV SO HAG
elme * 0 e€evyeviouog eivat tepaotiog kivévvog (...) kat oto Beato mapadelyuarog xaptv
ovupaivel. Asv eivat mote Oa ovufel, ovufaivet (...) KATOLEG POPES TTAEL TOAU KAAL, KATIOLES
aAreg (popécg) Sev elvan kan eumelpia yia Tovg viomiovg. ETeldn yLa ypovia, kat kuplws ato
Beato, {ovv ekel kat timota dev ovuPfaivel. Eapvikd, ula TEPACTIA UETAUOPPWOT OTIC
ouvnOeieg Toug. IioTeVw (...) OTL Ue TOV Katpo Oa EpOet kamoila tooppoTia peTadl TWV VEWV

Kat TwV vomwy (...)" (Bla amddoon).

e aqutod TO ompelo, KAl yla va PTOUV O€ TPOOTTIKN Ta O60A KATAypaPape HE TIS
OUYKEKPLUEVEG UEAETEG TIEPITITWONG, EVAL ONUAVTIKO VA ava@epBel TwG To PALVOUEVO
Tov e&evyeviopol Aaufdavel xwpa og Eva euplTEPO TAAICLO GTNV TOAN. ZUUEWVA HE
oxetikn BBAloypa@ia, Tapatnpeltal eEEVYEVIOUOG TTOU GUVOEETAL UE TNV ONUAVTIKN
V&N 0N TOU TOVUPLOHOV TA TEAEVTALX XPOVIX G CUVEUVAGUO PE TNV ETIBPACT TIOV EPEPE )
éAevon MAaTEOpUwV TUTIOV Airbnb otnv ayopd evoikiaong (Lestegas, Seixas, & Lois-
Gonzalez, 2019). [lepatépw, Sla@AIVETAL TWG O€ KATOLEG TIEPITITWOELS 1) AVENOT TOU
TOUPLOUOV ETILPEPEL EEEVYEVIOO KAL GTOV EUTTOPLKO LOTO TNG TIOANG. L€ TIPOCPATY) LEAETN
OV AOXOANONKE LE TIG EMMTWOELS TNG AVATAXAONG TNG LOTOPLKNG ayopds Campo de
Ourique SLAMIOTWONKE OTL OL TWANTEG GTNV AYOPA £XOVV TTPOCAPUOCEL TA TTPOIOVTA TTIOV
TWAOVVTAL Yl VX aTteVBUVoVTaL TTAEOV 0TOVUG TOUPIOTES IOV TTAVE eKEL yia BOATA Kol O)L
O0TOUG KATOIKOUG TNG YELTOVIAG Tov Tave yia Pwvia kabnuepwvd/cuxva (Guimaraes,

2019).

Me aAAa A0YLA, TO ALVOUEVO TOU EEEVYEVIOUOV Elval TTOAUSIACTATO KL S€V EKTIOPEVETAL
oUTE avaykaia oUTe HOVASIKA OO £PYN ACTIKNG AVAYEVVNOTG TTIOV TIPAYUATOTIOLOUVTAL

oTNV TOAN.
5.2 ZupTtrepdoparta

Katapyag, elvat onpavTiko va TOVIoTEL TTwG 0L SIULOVPYIKEG CUCTASES KAl OL SNLoVPYLKOL
KOOl @aiveTal va UTTAPYXOLYV ‘€ OAX TA XPWUATA KXL OXNHATH e KABE YwPo va EXEL TNV

SKN ToL povadIK ATHOC@ALPA KAL EEXWPLOTT ‘a@1YNon’ VX TIPOCQPEPEL.

ATt TIG pEAETEG TIEPITITWON G IOV SLATIPAYLATEVTNKAE EISAE TIAPASELYLATOG XAPLV TTWG
uloe emTUYMUEVN TTAEOV onjpepa SNILOVPYLKT ocLOTASa Eekiv|oe WG P TPOCWPLVT] AVoM
avaykng Vv (Sl otiypn) mov oty (Sl TOAN kamola xpovia apyotepa 1 Snpovpyla evog
Snuovpywkov koupBouv €xel mapel NON MAvVw amd 3 XPOVIX TPOYPAUUATIONOU Kal

vAoTonong.
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Te emimedo TPoUTOOETEWV AVATITUENG CUUTIEPALVOVLLE TIWG KAl 0L V0 TPOTIOL OPYAVWONS
(8nAadn) Snuovpyikég cuoTades Kal dnuiovpykol kopBol) otnpilovtal oNUAVTIKA 6TV
UTapEnN TWV oTOLXElWV £TOL OTIWEG AUTA TIPOKVTITOVV Kol atd TNV oXETIKY BLBAloypapia:
TO TAAEVTO TNG SMULOVPYLIKNG TAENG O€ I TIOAN TIOU UTIOPEL VA TTPOCPEPEL KATAAANAES
VAIKEG KL GUAEG VTTOSopEG. XNV mepimtwon tov Hub Criativo Beato Siamiotwvoupe
TEPALTEPW Kl TNV Beopikn) vTapén tov StartUp Lisboa o€ katd kamowo tpoTO poOAO

TOALTIOTIKOVU Stapecorafnti.

[Tepattepw, kataAafape Twg n BLBALOYpa@Kn Sta@wvia Tov KATA OGO STULOVPYLIKES
ovotddeg Kol Snuovpywkol koppor eivat dVo OYelg tou (Sov voplopatog 1 Vo
SLPOPETIKA Voplopata eival ev HEPEL SIKALOAOYNUEVN: TTAPOUOLX KLOONTIKY] HE POVTO
Blounxavika oknvikd, Slepyacieg Tapaywyns SnUovpyLkng otkovopiag, cuumepiAnym oe
Aloteg pe dvopa ‘Ta top-10 mpdypata SimAa oto motaut/av Bapebeite 1o KEVTIPO', elvat

HEPLKA amd Ta oToLXEla IOV Bt UV YOpPOVCSAY HE TNV AvTIANYTM TG TAVTIONG.

Evtoutolg, amd TI§ MEPIMTWOELS UE TIG OTIOLEG AOXOANONKALE, SIATIOTWOAUE TIWG Eva
OTUAVTIKO SLA@OPOTIOMTIKO OTOLYEID AVAUESA OE [l STIULOVPYLKT] CLUOTASA KAl O VOV
Snuovpyko kopfo eivat n Sta@opd ‘Evtaong’ oty VTAPEN 0PYAVWOTG UTINPECLOV TTOV
Vo 6TOXEVOLV TNV VTTOCTNPLEN KAL AVATITUEN TNG ETXEPNUATIKOTNTAG E(TE OTOV TOPEN
™G SMUOVPYIKNG Olkovoulag auTng Kab' autng eite oe AAAOVG TopElg TTov xpeldlovTal

OUWG TNV oLUBOAT TNG SNULOVPYIKTG OLKOVOUIXG.

[Tepaltépw, EVTOTIOAUE TTWG OTIG CUYKEKPLUEVEG TIEPLTITWOELS 1] KABOPLoTIKY Slapopda
OTOV TPOTIO AELTOVPYIAG KAL EV TEAEL OTA ATMOTEAEGUATA TIOV Ol V0 YWPOL UTTOPOLV va
ETILPEPOVV ElVAL TO KATA TTOCO ATOTEAOVUV LW TIKN TPpWTORoVAlx 1 avtiBeta evéxouv
ovpfBoAn tov dnuoclov topéa. v mepimtwon tov Hub Criativo Beato mapadelypatog
XApLv EXOVUE VA KAVOUUE PE oVPTPAEN SNUOCLOV - ISLWTIKOU TOpEN PE EeKABapT OpwWG

atlévta Xapagng TOALTIKNG AVATITUENG TNG TTOANG.

TéAoG o€ eTTMESO EMMTWOEWV -YWPIG EKTIANEN- SLATILOTWOAUE TTWG VTIAPYEL LKTN ELKOVA:
aTo TV pla véa Ttvor| 0€ TIEPLOXEG IOV TIAALA £XOVV VTTAPEEL TAPAUEAT|LEVEG ATTO TNV GAAN
0 @OB0G 1N KAL 1 TIPAYHATIKOTNTA TOV €§evyeviopoV. ETtiong, pia AtydTeEPO avapevOpEV
aAAG kaAoSexoU eV SlaTioTWOT HEoA ATTO OAEG TIG CUVEVTEVEELS EIVAL TO YEYOVOS TIWG 1)
emtuyia touv LX Factory égepe éva €i6og ‘culoykng automemoifnong oty TOAN.
BéBala, oty mepimtwon touv Hub Criativo Beato 1 6mowa Samiotwon yOpw amo Tig
ETIUTTWOELS UTOPEL VA ElvaL HOVO TTPOCWPLVT) KABWEG QUTH TNV OTLYUN| EIVAL TTOAV VWPIS yia
va EEPOoVE TIwG Ba e€eALYBOVV T TTPAYUATA GTNV CUVEXELA.
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[Miotevovpe Twg 1 mepimtwon tov Hub Criativo Beato xpnlel mepaltépw HEAAOVTIKNIG
Epeuvag 1000 emeldN elval Eva £€pyo PEYAANG KAILOKAG Yl TNV TIOAN 0G0 Kal TELST £XEL
@0d0&ieg ov Eemepvolv v Iloptoyadia kal @Tdvouv av 0xL ot SleBvEG olyovpa o€
EVPWTAIKO eT{TTESO 0TO TAKIOL0 TNG EVPVTEPN G SUVANLKNG TToV BplokeTal o€ EEALEN 0TV
Evpwmm. Evéektikad avag@épovpue ws to 2017, eykawviaotke oto [lapiol To Station F
IOV QUTN TNV OTIYU| amoTEAEl To peyaAUTepo start-up camp otov koopo (Station F,

2019).

H Awafova eival pla ToAld TpwTtevovoa UG HIKPNG XWPAS LE TTAOVOLA LoTopLla 0TV
axpn s Evpwmmng. T v IMoptoyalia, To §evtepo Hiod tou 20 awva onuadedTnKe
Qo TNV AVATPOT HLKG HAKPOXPOVLIAG SIKTATOPIG, Ll TAPAYUEVT] ATTOATIOLKLOTIOMOT),
TOV €KOMUOKPATIONO KAL 0TNV GLUVEXELX TNV Evtadn TG xwpag otnv Evpwmaikn ‘Evwon.
[IpooSeuTiKA oTNV ap)1) TNG VEX XIALETLAG, ) Olkovopla BpEBNKE 0€ VPEDT PE TNV XWPA VA

Umaivel o€ TPOYPAULA OLKOVOULKNG Tipocappoyng (bailout) yia tnv mepiodo 2011-2014.

INuepa, N XWPU @UIVETAL Va £XEL apXlOEL v avaKTA o€ peydAo Babud amo to Sidotnpa
™G Vveons. H mpwtevovod g apxilel va yiveTal eup0TEPA YVWOTH YLIA TNV OLOPQLA, TNV
TOAUTIAELPT KOUATOUPA, TNV NALOPAVELA KAL TNV EVEPYELA TWV KATOIKWYV TNG OXL LOVO oav
TOUPLOTIKOG TIPOOPLOUOG 0AAG KAl oV HEPOG Yia Vo (el Kal vt SOUAEVEL KAVEIG e LEYAAN
QTXNOT 0TO SNULOVPYLKO Kowo. H TOAN @aivetal va mpoomabel va SpéPel v otiyun),
EXOVTAG OXL ATAQ ELOAYEL 6TO AEEAOYLO TNG AAAQ ‘AYKAALAGEL TNV SNULOVPYIKT OlKOVOouia
oav HEGO aVATTVENG Tou TOToL. H UTtapén ‘Snuovpyikwv cuotddwv’ kal ‘SnuovpyLkmy
KOUBwV’ elval éva xapaKTnPLOTIKO KOUUATL qUTOU TOU TIOAUXPwUOL Yn@dwTol 1 TiLo
TAPLOTA aUTNG NG emMdvelag pe azulejos (TA YVwOTd TOPTOYOALKA KEPOULKAE
TAAKAKLH). OewpoVpe OTL ) emituxia Tov Hub Criativo Beato eival éva peydAo otoiympa
yw TV oA Kat 0Tl K&dBe avnovyia yia to Tt O amoteAéoel ‘emituxia’ elvatl oyt amAd
eVA0YN 0AAG KoL emBEPANUEVN v KOLTAEEL KAVE(G TLoVPUPALVEL GTNV EVPUTEPT ‘apEva’ NG

SnuovpyLKng otkovopiag og SteBvég emimedo.

[MapoAa autd, av pag pwtovoe Kavelg, 1 Sk pag ektipnon elvat aotododn. Kat avto
eTELST) ATIO OAEG TIG TTPOOWTILKEG ETAPES, CUINTIOELG KAL EMOKEPELG LaG 6TV TTOAN-TOGO
0TO TAQIGL0 TNG TTaPoVo S SLATPLRNS TOUG TPOGPATOUS UNVEG-O00 KAL 6TO SLAGTNUA TWV
TeEAEVTAlWY 2 ETWV £yovpe SeL TTwG ot Lisboetas yvwpilouv kat ayamdve Tov TOTO TOUG,
elvat epn@avol y'avtdv, dev @ofovvtal Tnv avtiéootTnta Kol umopolv va ‘mAevoovy’

QKOO KOL O€ TAPAYHEVA VEPAL.
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Mapaptnua A

Yuvevtevieic!

A.1 Yvvévtevin pe eknpoowno tTov Hub Criativo Beato
(Awoafova, 17/09/2019)

Researcher 0:01

Okay, here we are now recording Okay, so I think it's fine. Okay, it transcribes
automatically, and then I can do the corrections.

Interviewee 0:12

Alright, perfect. You must tell me which app it is.

Researcher 0:17

Yes, I was doing market research to find the best and it is for free. All right. Okay, so
Sandra if you could introduce yourself and explain a bit your role in the project.
Interviewee 0:28

So my name is Sandra Pereira, I'm the marketing manager of the project. I belong to the
StartUp Lisboa Team which is referencing incubator of Lisbon.

Researcher 0:42

Okay, so as you mentioned, StartUp Lisboa is the basically the leading, if | may say
partner of the project, but I know there are also other actors involved. So who are the
other actors, and I would like to understand in particular the role of the city, of the city
hall.

Interviewee 1:04

So the municipality of Lisbon is the owner of the project. The project was started in
2016.And at the time, the mayor understood that Lisbon was missing a place that could
unite all the innovation ecosystem, because we had a lot of good benefits coming from
web summit. Every year, thousands of people was flying to Lisbon for the event and then
they flew back to their destinations and all these bright minds, investments, talents, etc,
would never stay in Lisbon. So we needed a project and the place to retain all of these
benefits to the city. So the mayor found this place, which was a military maintenance. It
was a complex that produced food goods for the army. It belonged to the army. But then
the mayor negotiated a leasing with the government of Portugal, the government is the
owner of the place of the real estate structure.

And then the municipality of Lisbon made an agreement of leasing for 50 years with the
sole purpose of creating projects that could develop the entrepreneurial and innovative
environment for Lisbon. And then it would be a project that would position Lisbon
internationally as an innovative and creative city.

1 01 ouvevTtelEelg TpayATOTIOWONKAVY [E TNV Xp1ioT TNG E@apuoyng Otter.
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As well, the second goal was to create dynamism in the neighbourhood because either
Beato and Marvilla the neighbourhoods that surround us, were very decadent in 2016,
because we lived, until a few years ago, a huge crisis and all the city was a bit sad in
every senses: in people's mind, in in urban landscape, in jobs in the economy etc. So, we
needed a lift and the boost in the ecosystem, in the economical level in the whole city
and especially this area. So as soon as the project was launched and enunciated
suddenly, all the area started to boost, suddenly became like the coolest part in the city
like the Manhattan or something like Soho: new galleries, art galleries, restaurants, bars,
nightlife, trendy people started to move to be adjoined to Marvilla.

Researcher 4:21

So in anticipation of the creation of the Hub, even before you ...

Interviewee 4:26

Even before starting everything. So the first announcement, we perceived it immediately
all the changes, because the first public presentation of the project, of the concept was
made in 2017 in July.

Researcher 4:47

Okay. And then the planning to open is end of this year?

Interviewee 4:52

So, it will open only in 2020.

Researcher 4:57

But already when you announced you saw immediately...

Interviewee 5:01

We schedule it to open sooner, but it's impossible because it’s a huge place (researcher:
yes, it’s a uge place absolutely). So, after this first announcement, then is when StartUp
Lisboa comes to appear as a think tank of the process. So, the mayor invited StartUp
Lisboa to be the strategic partner that would create the concepts, to implement it and to
manage it for the future. So, in July of 2017, StartUp Lisboa presented all the strategic
axes for the project and designed a project that could reunite entrepreneurship, creative
industries, investigation and development and global companies. And in these are the
four pillars of the project, and all of them will gather all the most innovative, innovative
and most interesting concepts that we are dealing nowadays: startups, incubators, co
living, Fab Labs, etc, etc- all that we can define as innovative and intelligent.
Researcher 6:42

Okay. If  may ask, because you mentioned creative industries. So, I understand there is a
process in order to choose who are going to be the future tenants of the Hub. I wanted to
ask you, in this process, the element of being a creative industry, how important it is. I
mean, do you have an idea of what is going to be the future mix of tenants because I
understand it's going to be, as you said, a broad spectrum.

Interviewee 7:16

Creative industries is one of the most important strategic axes. Because if you can see,
entrepreneurship, global companies, investigation and development are all related to
business mostly. And creative industries will boost and keep this outrageous sense of
the project; because one of our aims is to create provocative interactions. We want
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business minds dealing with creative minds and then suddenly, new projects and new
ideas are developed with this crush of thinking.

And we know that today, it's impossible for brands to live without creativity. They will
need always a designer, a thinker or a digital marketeer etc, etc. And all of the
developments of innovation are visual: we will always forecast any kinds of innovation
transforming to a visual project.

Researcher 8:42

Okay, so that's very interesting. So basically, you want to build a sort of synergy in
between, let's say, the more creative types, and the more like, let's make it happen, let's
put it into place.

Interviewee 8:55

We don’t want a corporate place. It would be very, very boring. So we want the daring
side of the creatives with a rational side of corporate.

Researcher 9:06

Okay, cool. You mentioned, the moment you announced the project immediately,
somehow, there was a different vibe, a different atmosphere. But what has been the
involvement of the locals in the planning? [ don't know if you had a sort of, you know,
consultation, an open forum with locals, both in terms of like, residents but also like
local artists who might, you know local creative people who are closer to the
neighbourhood, they have a link with it and that would be you know, more into it,
compared to someone....

Interviewee 9:43

That engagement will be more developed in the second phase of the project. Because in
the beginning, in the infrastructure of the project, we needed to find the principal
tenants that could we have a building, rebuild it, and then install companies. Which is
this precise moment, we are now facing the construction works, it will take time. So the
second phase is when we will have the doors open, and then we will involve the
community, we will create bonds between our neighbours creating synergies and
activities in our place, in their place and create some form of constructive relationships.
Researcher 10:44

Okay. Very good. I mean, clearly the project is very big, is very ambitious. | know, there
must have been a lot but what is the main challenge you have faced so far?
Interviewee 11:00

The main challenge is to deal with all the bureaucracy.

Researcher 11:08

Even with the support of the city? Because, | understand the city has been...
Interviewee 11:13

We have legal issues, we have... even being a project of the municipality, and the
investments in the reconstructions are made by the tenants, even still.. all must be legal,
all must fulfil all the requirements to work properly in the future. So, we had a huge
architectural planning and basically also in contact with all the major departments of the
municipality, either in the patrimonial side, the ecological and living side, for the
constructions, for everything. So every segments of the municipality are involved in the
project.
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Researcher 12:10

Ok. If  may ask, how long did the preparatory phase take? I mean, how many years?
Intervieweel2:17

[ would say, two years.

Researcher 12:21

Two years. So from the moment that the mayor had the idea based on the web summit
and then he took two years to say that OK we have the place, the lease...

Interviewee 12:33

No, that until that phase, it was like one year. Then another year to select the first
entities and first revelation. Then, we started the first construction works. So in total
until now, it passed three years.

Researcher 12:57

OK, three years. And I understand that there is no public funding. I mean, the money now
for the works come from the private sector.

Interviewee13:03

It's divided. So, the municipality will only invest in the public area: all the areas that are
accessible to the public, the streets, it will take care of the infrastructures, electricity,
urban landscape, it will take all of the transportation networks, it will also rehabilitate
the riverside and somehow change all the landscape of the neighbourhood. And as well,
the interiors of Hub. But the buildings are delivered to each tenant selected, and the
tenant will invest on the reconstruction of the building. But the investment is discounted
on future brands that they must pay to the municipality. So, of course, is all calculated,
we have a price for each square meter, and they will present the budget for the
investment. And the value that is calculated is the investment that stays in the building.
Meaning if tomorrow they leave, and they take their belongings what remains in the
building is what it is calculated as an investment. So we don't count with computers,
desks, furniture, etc.

Researcher 14:34

Ok. So, let's say, no assets that they will bring, but okay, what they will leave behind. But,
going back to the challenges, you said it's the bureaucracy

Interviewee 14:49

Mostly, and also to satisfy the citizens because even being the most important project for
the city, and possibly also for the country, in terms of innovation and entrepreneurship;
we understood that people, citizens that are less informed of the value of the future and
this whole new industry of technology, they create some critics that are not realistic.
That's basically, it's not a difficulty, but it's just some kind of sadness that we feel, let's
say.

Researcher 15:46

Okay, so, let's say, you see a reluctance coming from, let's say, the more grassroot society
and you really don’t understand why. I mean...

Interviewee 15:59

[ think they didn't understood the benefits, and they will understand it only in the future
when this is ready and suddenly, they will see that the society is benefiting with this
project, the city is having a lot of benefits with this. And they think that this should be

49



only for, for Portuguese citizens. But this is not, for only for Portuguese citizen, this is an
international project that will of course, have Portuguese talents, but is also for the
world. So those are sensible questions that we do every day, and we try to be very
positive in the message that we transmit. So communication is a very important
investment in this project, in order to make people believe that this is a project that will
upgrade a lot Lisbon.

Researcher 17:08

Okay, so you say basically, that you do get messages from concerned citizens...
Interviewee 17:13

Yes, in social media.

Researcher 17:17

Whoabh, in social media, | mean, you have people who like, tweet and...

Interviewee 17:21

Because we constantly do posting etc. And then we have replies from citizens sharing
their opinion. And we thank them for their opinion of course but we perceive that some
of them don't understand our role in the innovation.

Researcher 17:42

I see. And now, like taking a step back from this project because you're a professional in
the area, | see that you have like a very good overview of what's happening. What is your
feeling when it comes to the creativity economy in Lisbon? Currently, as we speak.
Interviewee 18:04

It's very strong, it's very strong. Specially, I think it started a few years ago with a project
that is not similar to here, but it's close, which is called LX factory.

Researcher 18:21

[ was about to mention because yesterday [ went to Lx factory to have a look around. |
spent three hours because I did all the floors, left and right and took photos and what is
very interesting with LX is that I had visited before choosing this dissertation The first
time I didn't even notice something happening above. Because in a way it has this street
level interaction where you go to eat and, you know, like buy gifts and stuff. And then
yesterday, | basically realized that okay, you have their creativity happening in the
floors. By what is very, I mean, [ was very impressed to see yesterday is that basically
you are free to walk around. [ mean, [ was walking in, there were people working with
open doors and like transparent glass. And I was not the only one there were also other
tourists. Yes, going around I even saw the mini sightseeing you know this little tuk-tuk
that was going around LX. That was really impressive. Also, how much people | mean, I
was quiet, not to disturb. But I realized in all the floors, people are used to it. [ mean,
people are used to work in with an open door with like, people passing outside.
Interviewee 19:51

In StartUp Lisboa we do the same. In the headquarters. It's a building with six floors. And
we have all the start-ups distributed on the floors. And we work not, not totally with the
doors open, but it's a public space that anyone can visit.

Interviewee 20:16

Compared with the project Hub criativo Beato, LX factory, when was created was
focusing on Creative Industries. HCB, it does not have only that focus, you have more.
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And so we have this alliance between creativity and corporates, but specially focus on
the digital economy. While LX factory is not. Is completely dedicated to creative
industries, and that’s it. And the business model implemented is totally different.
Because they had buildings that were decadent, that had no conditions. And they started
to integrating companies a bit without conditions to work. Here is different, we are
preparing the space, and then we will accommodate the companies.

Researcher 21:19

Actually, I mean, my feeling -but only from reading what I could find, what I could
understand- also because | haven't had yet an interview with LX factory, I'm still trying
to schedule it. But in exchanges I had with Mainside, basically they said: well, the
property was bought, when crisis came. Then we were left with a huge investment. And
we needed to find something to do with the buildings. So in a way, my feeling is that it
sort of happened. (Interviewee: yeah, like Portuguese style). Yeah, yes. So there was not
like really much of like, planning and the conscious way of this. It happened and then
somehow turn. Yeah. And then people liked it. And then it got a life on its own its own.
Which I find on one hand fascinating. But on the other hand, when you read.. Tomorrow,
[ am meeting the municipality, the Department of innovation. What is also interesting
from, let's say, more an academic researcher point of view, is that you see, also the
development in the strategic thinking and the documentation of the cityhall level,
because they created the Blueprint on creative economy in 2013. And [ don’t know I
guess you have seen it, it's a good reading, and it's a mapping. But then when you take
this and you see now for example, what is the vision of the city the strategies they have
now..It has shifted because from the one single thing of creative economy, now I saw
that they put in place like: okay, we have the strategic areas where they have also the
economy of the sea, and the well being economy. And then they also put more the
business side with the hubs etc. So in a way. Yeah, I mean, it fits, it shows an evolution,
an evolution of how things are done. Also, because from the like, random to three years
of preparation is like, yeabh, it's a big, epic step. But you think that really, let's say LX
factory is a sort of like cornerstone reference.

Interviewee 23:46

Yes, it is. In its’ own way but it is a reference. It is a reference, because we all assisted it
to the implementation and the development and how funny and beautiful it was.
Researcher 24:00

So basically, more or less, whoever currently works on the area of like this sort of
projects back in time had something to do with it. Or in the sense that..?

Interviewee 24:12

[ personally didn't have any, any kind of connection. At the time. I was working in
communication and PR agency. And I remember that they were renting the spaces. The
spaces was totally.. It was a warehouse, totally white. It had some paintings, but it was
expensive for the business, but it was beautiful. So it was a mix.

Researcher 24:50

Ok. So people were like, okay, it's expensive, but it's beautiful. OK, let's go there. I see..
Interviewee 24:58

[t was nice to see the transformation.
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Researcher 25:01

Ok. So overall you have a positive feeling, [ mean, for the creative economy in Lisbon.
You think...

Interviewee 25:09

Yes, totally. Not only because we have a lot of talent in the creative industry, but as well,
we are now receiving a lot of international talents, they are moving to Lisbon. They see
Lisbon as the best place to live, to work to, to be, to breath. Totally And creates a good
vibe amongst people. A lot of creative productions that normally would be happening in
New York, or London or Paris, now are also happening in Lisbon. I mean cinema,
photography, design, architecture, etc.

Researcher 26:03

Okay, and my last, almost last question. [ know it's very difficult, because I mean, you
cannot have one size fits all, but out of all your work for this project and your past
experience. Do you think there is a sort of best practice when it comes to how to create a
cluster, a hub? I am asking, because one of the reasons I chose this topic for my
dissertation is because in a way Greece has a lot of similar things with Portugal. The
country is also in recession, we are a small country, like you are, our main businesses is
tourism, Athens is a mega-city, there's a lot of talent in Greece as well. So, one of the
things [ want to understand and bring back to my own country: is there a best practice
from Lisbon? I mean, from this project could say, you know..

Interviewee 27:05

We had one group, which was...we investigated a lot other case studies, other kind of
Hubs. And in all of the meetings that we have, people try to somehow figure out what is a
hub. And they constantly are asking: ‘is this like Silicon Valley? What you are trying to
do? And we say, ‘Well, if you can understand it like that, okay’. But this is Beato, this is
Lisbon, this is a project that belongs to the DNA of the Lisboners. So, we cannot compare
ourselves to Station F, to Silicon Valley, to etc. Because we have our own style, we are in
a place full of history, we will preserve that history, because all of the buildings that exist
will have their most important patrimonial values completely preserved, we will have a
mix of Portuguese and international talents, we will create an international hub but in
the neighbourhood of Beato. This is the soul. So, it will be totally different from Station F
in Paris, it will be totally different from the Silicon Valley but we will speak the same
language.

Researcher 28:42

Ok. And because it's very confusing in literature, when you try to understand what's the
difference between a creative hub and a creative cluster, also, because the cluster comes
more from economics, and the clustering industry. So, I don't know is there any easy
definition there?

Interviewee 29:01

[ think the hub is something that we can materialize it’s physical. Does not matter being
in a fixed place, in a permanent location, but it means that we must have a physical
engagement: meetings, a project in combination been developed between persons. A
cluster is like a cloud, a cloud of people information, sharing, etc. So I think that's the
main difference.
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Researcher 29:36

But sometimes I guess the cluster can also meet in a physical location, so okay, yeah.
Interviewee 29:43

But it depends on the form. It's, it's, it's very, it's very, it's not very concise, the way that
we can materialize these definitions.

Researcher 30:07

Ok, great. And last question, any, like any reflection that you would like to share. Like
something that really comes, pops up to your mind.

Interviewee 30:20

Yeah. In this whole experience, we were transforming the place, we are transforming
economy, we are transforming the past in the present for something in the future. So we
are totally focusing our project for the future. And the future is always tomorrow. We
are, we will always have innovation, we will always have new things coming, a new
tomorrow. So this project, has a leasing for 50 years, but we don't know what happens
then. So we will always have the future, and we say that the future is here.

Researcher 31:05

Okay, great. Thank you so much. That's a very nice way to close an interview.

A.2 TUVEVTELEN HME EKMPOGWTO TOU THIUATOC
TOALTIOHOVU TOV S1pov Atcafovag
(AvcaBova, 18/09/2019)

Researcher 0:00

Okay, now recording, great. So if you could introduce yourself and your function in the
city hall of Lisbon.

Interviewee 0:10

Hello, I am Edite Guimaraes,I work for the City Council for 15 years more or less and I
used to work on libraries for 10 years or 12 years as a matter of fact and now [ work
with the municipal director for culture that is Emmanuel Veiga and I work mainly with
the strategic planning and that’s it.

Researcher 0:44

Okay. I saw back in 2013 there was the blueprint - I think it was 2013- the blueprint for
creative economy in Lisbon. It was a mapping exercise, it was done under the Cross
innovations Project, it was a project funded by the EU, many cities participated Lisbon as
well and out of it came a first mapping of creative economy in Lisbon, etc.

First of all, I don't know if you have followed a bit that document... I would like to
understand what was then the usefulness of the document, because the exercise took
place, the paper was prepared. And there also, I saw there is a definition of what Lisbon
back then understood as being part of ‘creative economy’. I saw that in that paper IT is
left outside.

So basically, it has cultural activities, it has the heritage side, it has artistic activities but
all what is linked to software design, IT design this part was left out, I guess it was a
conscious choice.

Interviewee 2:09

Well, I really can't tell you why was that option made, because that paper was done by
the Economy and Innovation Department. So we know the document, we know, and we

work with them a lot of times, the first version and the second version -because it was
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made another one in 2015 I think- when you have another publication of the Economy
and the Innovation Department, that is like not an upgrade but the new edition of that
blueprint, I don’t know if you know

Researcher 2:59

[ have not found it online, it's still the older version, if you could share with me that
would be great.

Interviewee 3:08

So, I really don't know why was that option made, [ am sorry.

Researcher 3:17

No, no, it's fine and [ will try to see if | can talk with some of your peers in the Innovation
Department. Going now more to the strategic level, I had a look of the strategy for
cultural for 2017, I see that there is a reference to how we deal with creative economy - |
mean how we can support its’ development- at the same time [ was reading a bit the
vision and the strategy when it comes to innovation, how do these two things link?
Interviewee 4:07

Well, these two things link. In the culture area, our strategy is mainly by strong effort to
capacitate our agents providing them spaces for rehearsals in all the different disciplines
in the culture matter. That is the strong work that we are doing and we are thinking of
maintain because is a strong necessity for the sector. Relating to the link with the culture
strategy and the economy innovations sector is -as [ was talking to you- by maintaining
workgroups between the two sectors, and mainly focus on creating space for creativity:
in our libraries, in our markets, so in a different kind of spaces where creativity can
happen from music to doing movement. So like, well, we are thinking music, doing
movement, creating spaces for 3d printers and like viable areas, like Fab Lab, but mainly
is the way we cross: providing space to entrepreneurs and to permit that they can
improve their work.

Researcher 6:05

Okay, and what is your -like0 what is your feeling about the way things are now for
Lisbon when it comes to creative economy?

Interviewee 6:15

Well, Lisbon is now a melting pot of creativity. Because after the crisis,

a lot of creative workers from design, from music, from a lot of from IT companies
choose Lisbon to work and to settle their Ups to work for the rest of the world. So now
you can see a lot of change connecting with urban renovation. And you can see that
people choose Lisbon and a lot of different places in Lisbon to move here and work
because it is affordable, and the culture dynamic in the city is very strong. I think that
provide an environment unique to create.

Researcher 7:27

Okay, so in a way, there is like a lot of Portuguese talent and then it also attracts foreign
talent and this creates like the melting pot and the and the vibe. And, I mean, how do you
see the locals reacting to it?  mean in the sense of, because yesterday I visited Beato and
then I also had a big walk around the neighbourhood to see, and there is there people
who have lived there like their whole life, and then suddenly, a big thing is happening,
the area will change, transform...

Interviewee 8:07

Gentrification is a huge risk. Yes. And in Beato for instance, is happening. It's not when it
will happen, it's happening. Well, it's not... sometimes it goes very well, sometimes it's
not a good experience for the locals. Because for years, and mainly in Beato, they, they
live there and nothing happens. Suddenly, that was a huge transformation in their
habits. So, I think it's something -that is my personal perspective-, that in time will occur
some balance between the new and the locals. Because this is a very old part of the city
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in terms... of the people are very old and very new ones have space to come there
because there is a lot of buildings that don't have anything there and a lot of big
buildings, old industries and old industrial buildings. And so, there is the space and now
the opportunity, because is the investment from the municipality in that area is assumed
and is a big one. So ...

Researcher 9:49

Yes, I understood yesterday also the 50 years leasing for the premises from the State,
and then I understood yesterday from my discussion, the city is going to take care and
cover the cost for whatever is electricity, transport, water ...I mean infrastructure within
the area,

Interviewee 10:18

And that area is a good case study I think; because it's not only the Beato part is all the
parish of Marvila. That is Marvila and Beato because you have the tramline. And you
have a lot of things happening in the part of Marvila and Beato near the river, but you
have a lot of things happening across the tramline also, with the installation of
companies of theatre, also an effort to install also business related to the gaming
industry that is emergent nowadays, but it's an effort also. And it's really a political
option to do something in that area of the city.

Researcher 11:27

[ found and wrote [ didn't manage to get an interview with them yet, to the Braco.
Interviewee 11:37

Fabrica Brago de Prata.

Researcher 11:40

Yes, because I also think that's a very interesting case study. Because I understood this
came from grassroots. This was initiative from the people, for the people (Interviewee:
Yeah) and I think this is also very interesting, dynamic.

Also, another thing I understood is that in a way, because by now I think it's quoted a lot
as a success story... Starting from what happened with LX factory, because there I
understood - I had some exchanges, some emails with Mainside- and there, I understood
that it sort of happened by.. well, by coincidence, because basically they told me that
they bought property, the recession came, they had to do something with it, because
they had invested. So then they started renting the space to the creative entities.
(Interviewee :Yes) And it sort of ... and it worked.

And what is interesting, at least for me to observe is that like, from how LX started back
in 2009 or something, to how things go now for Hub Creativo Beato, it's like a
completely different approach. I mean, yesterday Ms Pereira told me that more or less,
there was like three years of preparatory work: to acquire the land, to decide, okay, what
to do with the buildings, to have everything in order with permissions, the bureaucracy,
etc. Is a completely different approach, so what happened in between like, in the mind of
the city?

Interviewee 13:23

[ mean, the city, I think the city saw an opportunity and saw an opportunity to gather
investment in the city and to do something with that area of the city that once again, I
have to tell this, it has huge industrial buildings. So, I think it's so much hugger than the
LX factory so much bigger. So the city saw that the creative industries in fact are useful,
very useful for the city I think. And I think that can trigger a change on the city planning.
Researcher 14:31

Okay. So, you think the city will continue investing in that direction, because in a way,
it's the type of economy that the city can sustain the most? (tourism aside). I guess the
feeling is that it's what we can sustain the most? I do not know, it's a question..
Interviewee 14:55
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[ don't know, I don't know, I think the investment will continue for sure side by side with
tourism, side by side with building reconstruction, side by side with a lot of things, but I
think nowadays, it's an area that the municipality will continue to invest, because it has a
return to the city. You can you can settle new companies, you can settle new inhabitants
in the city, so you can bring also life to the city.

Researcher 15:50

On the other hand, more on the more critical approach, because I have been reading the
literature. And I was thinking well, after all, it's like we take things that have always been
there and we repackage them with a fancy term. Because art and creativity it has always
been there in the city and happening. Also coming from Greece, for example, we have a
very long tradition in jewellery making and in like pottery making in the islands, and
there is a lot of art there and a lot of creativity and sometimes [ wonder | mean, do we
really need to say, ok, all this is ‘creative economy’ and we need to have, like the boxes
and the clusters, and the axes. [ understanding that it's a tool, it's a methodology and it
works in many areas like this. But on the other hand, I mean, what is your take on this?
Intervieweel7:12

Well, once again it's my personal perspective, because it's not my working area. So
artists, [ think, in all world tend to search new spaces for their work. Because is like the
city when they settled and the place, that place tend to be more expensive. And then they
search another place to do their work. But in this movement, the city grows and the
place around the artists -are they from jewellery, pottery, theatre, music- gains with
them. And the city, the city, well, this is like gentrification process, isn't it?

So in a way, this movement, this movement is very old. Because it marked all our cities
from decades. It's not recent (Researcher: since Renaissance) but is still a reality in
nowadays. So, this is almost a perpetual movement in the cities, they settled in the place,
the place get’s more and more expensive and then they settle in another place. And it's
like a perpetual movement in our cities. And well, this is my perspective.

Researcher 19:19

And like my last question, do you have any reflection you would like to share, like
something coming on top of your head?(Interviewee about this?) I mean, Okay, there
are big projects ongoing, there is the ambition, there is the feeling it will work well.
understand also, as you mentioned, the Department of culture works together with the
Department of innovation, so, if you have like any general reflection on this,
Interviewee 20:02

Well, the culture department is very committed with agenda 21 for culture. So, we are a
member of UCLG and we are from 2015 to now we are working, we are very committed
to agenda 21 for culture. And the agenda 21 for culture sees culture as a fourth pillar for
the sustainable development. And working across all sectors, mainly economic and
social, environment. And so economic, social and environment is a strategy of ours.
Researcher 21:02

okay, so you have this part of the sustainability.

Interviewee 21:12

We are very committed with. So this crossing sector work is happening and we are
really committed with that. So, in what depends on us, we will strongly continue that.
Researcher 21:27

That direction. It's an interesting aspect it also comes a lot when you read like UNESCO
documents going back to 2008, 2010 on, ok, creative economy, but then they also take
the part of sustainable development, the role of culture, social inclusion, etc, etc, that's a
very interesting like, point. Yeah, meeting point of how different things can come
together.

Interviewee 22:00
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That's why our perspective is very focused on the sustainable development, and it's one
more effective, why we are always trying to cross works. So,

[ think another thing I can share is if we are thinking on these strategies, focusing on
sustainable development, we can't ignore the people. So, all these things only are useful
and only have logic if we involve the inhabitants in the city. So that's why your question
was so important, how [ was seeing the new inhabitants and the old ones. I think the
new ones have to -should have not always have- but should have an approach that
community that are now their neighbours have a lot of things to cross with their work.
So they should work together in good neighbourhood relationship. And that is
completely important for us also.

A.3 Xvuvévteuvin pe epyalOUEVT) GE CUVEPYATIKO XWPO
(Village Underground)dinAa 6to LX Factory
(AwwaBbva,18/09/2019)

Researcher 0:00

Yes, I hope that it records

Interviewee 0:04

Very nicely here. So, we can go to the bus, because if you prefer, because of the
background noise,

Researcher 0:14

No it’s going to be fine, because it records and then I can re-play and make changes. So, if
you could Introduce yourself

Interviewee

Myself, Okay. So I'm Mariana Barbosa and I work at the Village for a year now. And I
came here to work on the production team for the events. But I also do these interviews
when Mariana Duarte Da Silva, the co-founder wants to be present but she cannot come.
And then... Village Underground Lisboa started I think 2014 when Marianna was living
in London when she found out Village Underground London and she was working there
as a co worker and she had this idea ‘I need to do this in Portugal, in Lisbon in my city’
So she she came back to Portugal to do, to implement this idea. So Village Underground
Lisboa is a co-working space inside these 12 containers. And It...we also have also
restaurants. And we also have other arm that is the events. We do a lot of events here,
many types, for corporates, for companies. for cultural events, music, concerts,
everything, everything.

Researcher 1:42

And I remember because I was trying to read to understand a bit better somehow it was
sort of difficult to establish the Village Underground. You are hosted by the Museum of ...
Yeah, that I didn't understand

Interviewee 1:58

Well, yeah. So, so Mariana needed a place that could, that could fit containers, the
structure. It's not easy, of course. And there was this opportunity with the Carris, that is
the transport company in Portugal That that we pay around to be here, of course.
Researcher 2:24
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Okay. And to choose the location, the fact that it's next to LX was this also an element or
it was just a coincidence?

Interviewee 2:31

[ think it was just a coincidence. It was One of the options.

Researcher 2:40

Okay, and how long did the preparation phase take before it opened the gates? How long
did it take to establish?

Interviewee 2:50

We can, we can confirm this information, but [ would say it's from 2009 until 2014, to
open the doors

Researcher 3:04

So you explained you are a coworking space. But do you have -like- a specific focus when
it comes more to creative industries or (Interviewee: sure). Like the tenants, [ mean, the
people who come to work here, do you have a short of choice there? Or?

Interviewee 3:23

Yes, we actually open doors to the idea of receiving just companies or startups or
whatever, from the creative industries for sure. And that's exactly what we prefer to
have here.

Researcher 3:41

And now your occupancy rate? I mean, is it mainly -I don’t know-on a monthly basis or
people rent space for longer time

Interviewee 3:53

On a longer basis. The minimum time rental is monthly, It's for one month and then
everyone has one month to tell me if they're staying or not. This container, people are
here since 2014, since the beginning

Researcher 4:11

0K, so you also have long term tenants, and like the profiles of the people that are
currently here, is it I don't know more like web designers or is it....

Interviewee 4:22

Yeah, we have interior designers. We have an actors’ agency -theatre agency-, we have a
psychologist, we have a tattoo shop and a bag shop, bag shop with old, old recycled
tissue something... and DJs...

Researcher 4:57

Okay, and I understand it has been a private investment or was there any cooperation
with the municipality, the cityhall, it was completely private?

Interviewee 5:08

Private, private investment

Researcher 5:25

Ok. Now a step back, on a more general level. You are a professional in the area, what is
your feeling on the creative economy in Lisbon currently? I mean, I see there is the Hub
Criativo Beato, it’s a very big project, LX is considered to be a success story, Village
Underground is also very prominent when you check around in the media, so what'’s
feeling about creative economy in Lisbon since you work in the area?

Interviewee 5:54
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For sure, It is a for sure starting. Starting because it's not very implemented in all Lisbon
city area but there's good ones, these ones that you talked about and we are starting
really really fast to have all these creative points and meeting points for...I think it's
going to start to grow, it will keep growing and start to go more for the -called briefly in
Portuguese like- not the city centre ...

Researcher 6:41

Ah, ok, the periphery, you think it will spread to the periphery

Researcher 6:44

And what about the locals? [ mean what's your feeling on how locals react because for
them is a big change, you might be living your whole life in a place and suddenly
something like -I don’t know- LX comes or Village Underground

Interviewee 7:02

There is the two sides of the story. Actually, the locals that have to move because of this,
because of the prices increase for sure. Food, supermarkets, everything but also these
places create services. People in these places have ideas that create services, so I think
the locals are also being....-missing the words- but they also have opportunities with
these services, because they probably have to buy or to have the trials but then, I think
it’s good for the locals also the services because they use them

Researcher 7:57

And like you have this sort of -since there are so many things happening, there is you,
there is LX and other places -Is there short of a meeting or exchange that you have
among you or each one works on their own

Interviewee 8:15

On their own. I don't think this is happening. [ think more and more these three or four
or five places are coming together. Mariana Duarte started with StartUp Lisboa and then
with this idea and then everything all her ideas became this

Researcher

So there is exchange...

Interviewee 8:40

We know very well people from LX Factory and vice versa.

Researcher 8:43

Okay, so there is an exchange of ideas. For example, do you have any common events or
projects or not yet?

Interviewee 8:52

Well, it's different, it's not exactly what we are talking about but last weekend we had
this event that it was a music festival called ‘Love of a Teen’ and that was between these
two places it was at LX Factory and here so...there was synergies of course by the
producers of the festival and both venues that created the festival h

Researcher

Ok, and people who come to you they are mainly Portuguese or you also have like
foreigners who decide to...

Interviewee 9:24

50/50, yeah, a mix

Researcher 9:41
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Okay, you have a mix of 50/50. Ok, and for the time Village Underground has been
working do you think you have a sort of best practice or tips on how one can start
something like this? [ mean, what is it? Is it more? Like? I don't know, finding the
cooperation of the city? Is it more, the location? Is it more? I don't know. Is there any
tip... you think it's difficult to say?

Interviewee 10:15

Um, [ know that it was very hard for people to understand this structure, with
containers and we wanted to put it close to the river, and even with a so old company ... I
really I don't think I'm the best person to reply this......

Researcher 10:42

Okay. Okay And last, is there something, [ mean, you would like to share? Is there
something that comes to you?

Interviewee 10:56

So, there is a lot of foreign people, so no Portuguese people that come like you to do
interviews, to ask about Village Underground Lisboa.(Researcher: Yes?) A lot, a lot, a lot.
Every week I must have an interview or an answer from people that come from all over
that want to know about Village underground. So this is really good on one side. [ would
love that Portugal and even the Portuguese government would do something more with
us they could have these ideas and bring it to us and vice versa. So that a Portuguese
government could use this.  mean, I don’t know any citycity or any ...I don't know... for
synergies

Researcher 11:41

Okay, so you say you haven't so far from the city hall you haven’t

Interviewee 11:47

Yes, we do have great relations with the city. This concerns the government, I would like
to see more but this is really my opinion. And then, I really hope Portugal needs these
structures. We do not need copies, we need something new. As much things, much new
things that we could have. It's better for everyone, [ am pretty sure

Researcher 12:41

But it’s interesting that you say that it's like foreigners who come to... (Interviewee: do
their masters, their blogs... [ don't know)...

Researcher

Okay, that's interesting that you get more (people from abroad) than Portuguese,
because you are in Lisbon so it makes sense ... I don’t know that more Portuguese
students would come

Interviewee 12:49

[ think, I think that I would like to see that also. Portuguese people that live here. Even
the locals coming more here there's no problem. I don't know. But this is an old problem
for the Portuguese. I don't think they leave their homes a lot.

Researcher 13:07
0k, so people gather more home
Interviewee 13:08
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Yeah, yeah, they are very home-y. (Researcher: Okay, so more in the neighbourhood and
then they don't feel like...), Yeah, they do not experiment. Maybe It's because of the
economy of the family. Maybe , they can't come to go because it's looks like that they will
have to sit here and have a drink from the from the restaurant. Something about the
Portuguese, is like that.

Researcher 13:32

Okay, so something introvert. Okay, great. Thank you very much.

Interviewee

You're Welcome.

A.4 Tpamt avrtaidlayl] pe ekmpoocwmo TG Mainside
(Srayeprotikn etapia tov LX Factory)

From: Susana Pais <susanapais@mainside.pt>
Sent: Monday, February 4, 2019 5:16 PM

To: loanna Pliota

Subject: Re: Request for a Skype/phone call

Dear Ioanna,

Thank you for the e-mail.

LXFactory started in 2007 with the acquisition of the space, while still running the
factory in labor - 100% private investment.

The project born because there was real need to make the space profitable - there was a
huge financial investment to buy the space so there was this urgent need to make
profitable.

Nevertheless the project to be well succeed need to settle in some keys pillars, such as
preserve the patrimony and mainly the people that inhabit the space and their own
business.

We started to invite some interesting projects like school dances, acting school, the
bookshop Ler Devagar to be part of the project and they are still the anchor projects of
the space that in some how help us to spread the word. Afterwards we also invited some
artists to make their own studio in the space that in some how would bring the
alternative character that the space required.

All this businesses despite being very interesting had a low capacity to pay high rents, in
this way they had very special prices to use the lofts.

In meanwhile and with the growing of the project we started to increase the rents and
bring some others with a higher financial capacity that could help us to support the
operations costs of the space.

In parable, and already in 2010 we also started using the warehouses - where the
machines where settle - to do events that help us to maintain the sustainability of the
project. We also promove exhibitions, conferences, artistic interventions and a weekly
market on Sunday tat bring a lot of people to the space and it’s a way of keep the
dynamic rhythm.

The project was until July 2017 100% portuguese private capital.

We have great relation with the city hall mainly because we gave use an area that was
completely forsake and in somehow we where able to encourage the business around
LXF - in that specific neighborhood of Alcantara - that was also a bit in declined.
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We have an average of 2000 people by day, and our biggest challenge is the daily
operation that every city as, such as garbage, cleaning, parking and so on and so on.
Basically LXF is a small villa where everybody knows each other and if by one and this is
amazing because of the network that is bubbling, by other and it also suffers the same
growing pain as any other city.

The success of the space is well know and we do a lot of visits to explain the project, the
way was born, how he grow and changed along the time.

The visits are mainly for other city hall, portuguese and international, architecture
schools, journalists, people who intend to develop similar projects to ours.

At this moment we have more than 200 companies working in the 23000 sqm and have
an average of occupation around 95%.

The companies are very diverse such as coworking space, restaurants, shops, filming,
design, communication but mainly in the creative industries.

The project was sold in July 2017 to a French investment fund, but they hire us to still to
the management of the space, so this means that the “baby" is still a bit ours!!!

You may find some extra informations in the following link:
https://vimeo.com/91721345

Any doubts just let us know.

Best regards
Susana Pais

COMMUNITY| Grow
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1 'Evtumo vAwko Tov Hub Criativo Beato

Antelkovioel§ 1 &2: AloOLpACUOC XWPWV KAL UOKETA
eéwtepLkou xwpou

Environment,
Re-imagined.

Using the city's history
to create a bright future.

Hub Criativo do Beato preserves the Sustainability, mobility and urban art are the
architectural and industrial heritage of the site to factors that make sure people are at the heart of
build a dynamic new community designed for the everything.

pioneers of contemporary creative thinking.
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‘www.hubcriativobeato.com
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open minds.

f the city's inherent entrepreneurial ecosystem. To do that, we
ture y and expression. need people like you.
h
W tive sz 4D

BEdCa Lisboa LISBOA

www.hubcriativobeato.com

bon's creative scene The aim is to empower the city's emergent

Lisbon’s
New Geography

B High quality of living thanks to the

The city is: natural environment and a rich culture that
, combines tradition and modernity.
o Energetic. B Highly qualified talent. 82% of startup
i founders have a masters or PhD.
s Skilled.

B Itis the new urban and contemporary art
s Creative. epicentre of Europe.

est capital is now the continents
ssive cultural centre.
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